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INTRODUCTION 


The Wall Street Journal: The Essential Resource for the 
Most Influential and Affluent Audience in America 


Western 

Edition 


Midwest 

Edition 


Southwest 

Edition 


Eastern 

Edition 



Each and every weekday, a remark¬ 
able group of people reach for one 
trusted and accurate source of news, 
analyses and statistics on the 
business, financial, investment and 
political worlds: The Wall Street 
Journal... essential reading for 
anyone seeking success in a myriad of 
personal and professional endeavors. 

Purchasers of The Wall Street 
Journal are the most influential 
executives, the most affluent 
consumers, the most important 
government officials in America. 

As a group, they represent the 
reason this century-old publication 
is the essential resource for the 
nation’s marketers. 

We would like you to meet this 
important segment of The Wall 
Street Journal’s readership: the 
people who buy the publication. 
They are profiled in this comprehen¬ 
sive research study, fielded and 
tabulated by Erdos & Morgan/ 
MPG, an independent market 
research firm. In total, this survey 
clearly demonstrates why the most 
powerful and affluent segment of 
the U.S. population— and the 
nation’s most successful and 
respected marketers — rely on The 
Wall Street Journal weekday after 
weekday. 

The study, broken out nationally 
and by edition, reveals Journal 
subscribers’ readership of the 
publication, in addition to business 
activities and responsibilities, 
investment activities, life style and 
travel characteristics, personal 
affluence, and much more. 

So read on. 


Learn how The Wall Street Journal 
serves subscribers. By meeting — 
and anticipating — the changing 
information needs of business and 
financial people. Indeed, while these 
are remarkably busy individuals, 
they spend an average of 47 
minutes reading The Journal each 
business day. 

Learn why The Wall Street Journal 
serves advertisers. By offering them 
the opportunity to communicate 
with powerful business leaders . . . 
professional investors who manage 
multi-million dollar portfolios . . . 
individuals with rich investment 
portfolios, high incomes and all the 
wealth necessary to enjoy excep¬ 
tional life styles. 

The Wall Street Journal. For nearly 
two million remarkable individuals 
who seek success in their personal 
and professional lives, it is a must 
purchase . . . essential reading. 

Quite simply, because of this, The 
Journal must be considered an 
essential forum for anyone seeking 
to reach such a powerful andience. 

In addition to its National Edition, 
The Wall Street Journal offers 


marketers the Eastern, Midwest, 
Southwest and Western Editions 
and 17 advertising regions (see list 
below). In this document, data on 
Journal subscribers is broken out by 
all five editions. For further infor¬ 
mation on these editions or the 
advertising regions, contact your 
Journal representative. 

Advertising Regions: 

New England 
New York 

Washington/Baltimore 

Southeast 

South Atlantic 

Florida 

Chicago 

Detroit 

Cleveland/Pitts burgh 
St. Louis 

Dallas/Fort Worth 
Houston 

Pacific Northwest 
Rocky Mountain 
Northern California 
Southern California 
Arizona 


The Wall Street Journal. 

The World's Business Daily. 
It works. 
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READERSHIP 


The Responsive, Involved Wall Street Journal Subscriber 

As you will see in the following pages, The Wall Street Journal is a 
unique information source: the “publication of record” in business, 
investment and government. For this reason, the people who buy The 
Journal each business day are highly involved with the publication. 

The Wall Street Journal. 

Yes, it works . . . and here’s why: 

Reading Time. Subscribers spend an average of 47 minutes reading 
The Journal each day. 

Frequency. Three out of four subscribers read all five issues 
each week. 

Information of Interest. While The Journal in total is a must- 
read for subscribers, the most sought after columns and features in 
the first section are “Economy” ... feature stories . . . “What’s 
News.” In the second section: “Technology, Health, Medicine” .. . 
“Enterprise” .. . “Marketing and Media” ... “Advertising.” In the 
third section: stock quotations . . . “Your Money Matters” . . . 
columns on the markets. 

Advertising Responsiveness. The Journal is an important, 
trusted resource for subscribers. That’s why they respond to the 
advertising found in its pages. Nearly everyone reads or looks at 
Journal advertising and almost four out of five who do have taken 
some action (i.e., purchased a product/service, requested further 
information, called a toll-free number) as a result of that advertising. 



READERSHIP 



READERSHIP 


ARTICLES / COLUMNS / FEATURES 

OF INTEREST 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

First Section 

Economy 

78.4% 

78.3% 

82.4% 

76.0% 

74.4% 

Feature stories 

85.9 

86.9 

84.1 

87.0 

86.0 

International 

47.3 

46.2 

46.8 

43.0 

51.7 

Leisure & Arts 

28.3 

27.6 

29.0 

27.5 

29.1 

Politics & Policy 

49.7 

49.3 

48.7 

55.0 

49.4 

Review & Outlook (editorial pages) 

49.1 

50.9 

48.0 

44.0 

49.9 

What’s News 

65.1 

67.1 

63.9 

66.5 

62.7 

Other pages/columns in first section 

32.7 

33.4 

32.1 

31.5 

33.0 

None of the above, no answer 

0.7 

0.5 

0.5 

- 

1.4 


Second Section 

Enterprise (small business) 

47.2 

46.2 

49.2 

44.0 

47.6 

Index to Businesses 

35.3 

37.2 

34.7 

31.0 

35.0 

Law 

38.4 

38.3 

35.9 

43.0 

39.8 

Marketing & Media, Advertising 

41.0 

40.8 

43.7 

37.0 

39.4 

Technology, Health, Medicine 

59.7 

59.6 

57.7 

59.5 

62.5 

Who’s News 

35.0 

37.1 

33.5 

38.0 

32.0 

Other pages/columns in second section 

24.4 

25.6 

21.8 

23.0 

26.5 

None of the above, no answer 

6.4 

5.5 

7.1 

6.5 

7.1 


Third Section 

Abreast of the Market 

60.4 

62.0 

60.1 

61.5 

57.4 

Heard on the Street 

60.4 

61.2 

59.4 

59.0 

61.1 

Mutual funds 

33.7 

31.8 

35.4 

38.0 

32.7 

Your Money Matters (personal finance) 

65.3 

66.2 

65.8 

66.0 

62.7 

Stock quotations 

69.7 

67.4 

70.8 

76.0 

69.3 

Other quotations 

33.5 

32.5 

34.9 

37.0 

31.8 

Other pages/columns in third section 

24.4 

25.2 

22.6 

21.0 

27.0 

None of the above, no answer 

6.1 

6.3 

5.4 

5.0 

7.3 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 
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READERSHIP 


National Eastern Midwest Southwest Western 

PLACE OF READERSHIP Edition Edition Edition Edition Edition 


Usually Read: 

At home only 

46.2% 

43.7% 

45.1% 

45.7% 

52.1% 

At work only 

36.9 

38.3 

37.3 

39.2 

33.0 

Both at home and at work 

14.3 

15.1 

14.6 

13.1 

13.1 

Traveling to/from work 

5.3 

7.7 

4.0 

1.5 

4.6 

Elsewhere 

3.1 

3.2 

2.8 

3.0 

3.4 

Total read at home (net) 

60.5 

58.8 

59.7 

58.8 

65.1 

Total read at work (net) 

51.2 

53.4 

51.9 

52.3 

46.1 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 

TIME SPENT READING 

Less than 30 minutes 

22.2% 

21.8% 

21.6% 

24.1% 

22.7% 

30-59 minutes 

44.4 

43.7 

44.6 

46.0 

44.6 

One hour or more 

33.4 

34.5 

33.8 

29.9 

32.7 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


Average number of minutes 

47 

47 

47 

44 

47 

Median number of minutes 

44 

45 

44 

42 

44 


ISSUES READ IN A TYPICAL WEEK 


All five issues 

75.2% 

75.9% 

72.4% 

79.0% 

76.2% 

4 issues 

13.2 

13.3 

15.0 

8.5 

12.8 

3 issues 

7.9 

8.0 

7.8 

8.5 

7.8 

2 or fewer issues 

2.2 

1.9 

3.3 

1.0 

1.8 

No answer 

1.5 

0.9 

1.5 

3.0 

1.4 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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READERSHIP 


JOURNAL ADVERTISING 

READERSHIP 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Ever read or look at Journal advertising 

93.8% 

95.4% 

92.6% 

96.0% 

91.4% 

Do not read or look at Journal advertising 

6.0 

4.4 

7.2 

4.0 

8.6 

No answer 

0.2 

0.2 

0.2 

- 

- 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


ACTIONS TAKEN AS A RESULT OF 
JOURNAL ADVERTISING 


Called a toll-free (800) number 

40.3% 

40.9% 

41.0% 

39.1% 

38.6% 

Sent in a coupon 

21.9 

21.8 

23.7 

21.9 

19.6 

Visited retailer/dealer/distributor 

12.4 

12.9 

11.8 

13.0 

11.8 

Responded to an investment offer 

20.1 

21.4 

20.1 

17.2 

19.3 

Purchased/leased a product/service 

27.9 

29.1 

30.3 

28.6 

21.8 

Requested further information from an advertiser 

31.3 

31.9 

30.1 

30.7 

32.0 

Used/referred to information in a business meeting 

24.4 

25.1 

25.1 

27.6 

20.4 

Referred information to a business associate, 
friend, family member 

45.3 

45.6 

45.0 

43.8 

45.7 

Responded to advertising in some other way 

11.1 

10.8 

11.0 

13.0 

10.7 

Taken any action (net) 

78.0 

79.2 

78.3 

76.6 

76.0 

No answer 

3.4 

3.3 

4.2 

2.1 

3.0 


Base: Respondents who ever read/look 
at Journal advertising (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,800,355 

761,783 

487,231 

183,049 

369,253 
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READERSHIP 


CLIP, SAVE OR USE JOURNAL 
ARTICLES / FEATURES 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Regularly 

12.9% 

14.8% 

13.6% 

9.0% 

10.5% 

Often 

13.5 

15.9 

11.6 

10.5 

13.5 

Sometimes 

44.7 

43.2 

40.4 

50.0 

50.3 

Rarely 

23.3 

21.2 

28.0 

25.5 

19.9 

Never 

5.3 

4.9 

6.2 

5.0 

5.0 

No answer 

0.3 

- 

0.2 

- 

0.8 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 
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BUSINESS PROFILE 


The Publication of Record for the World's Most 
Important Business Community 

To say that The Journal is an important source of information for 
business people would be a considerable understatement. Quite simply, 
the people who wield a disproportionate share of the power and 
influence in corporate America rely on The Journal. And it’s no wonder: 
The Wall Street Journal is the only daily publication consistently 
focused on the people, companies and events that make the business 
world turn. 

The Wall Street Journal. 

It means business for America’s leaders. . . meet them: 

Employment. Three out of four subscribers are employed in 
business, government or the professions; 22% are employed in service 
industries ... 19% are in manufacturing ... 16% are in finance, 
insurance and real estate. 

Company Size. The largest group of subscribers work at companies 
with less than 100 employees. 

Company Sales. Two out of five subscribers in business or the 
professions work for companies with revenues in excess of 
$100 million. 

Global Involvement. Half of Journal subscribers in business or the 
professions work at companies that also conduct business outside the U.S. 

Top Management. Nearly half of subscribers in business or the 
professions hold top management positions. 

Board of Directors. More than 40% serve on the board of directors 
of their own company or other companies. 

Corporate Funds. One out of three employed subscribers manages 
or influences the flow of funds for his/her company or other organizations. 

Corporate Purchasing. Journal subscribers are highly involved in 
the acquisition of products and services for their companies. 



BUSINESS 

PROFILE 



BUSINESS PROFILE 


PRIMARY BUSINESS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Agriculture, forestry, fisheries 

1.9% 

1.3% 

2.4% 

2.2% 

2.4% 

Mining, construction 

2.6 

1.6 

2.1 

8.0 

2.6 

Manufacturing 

19.1 

20.0 

21.5 

15.9 

15.8 

Transportation, communications, public utilities 

3.9 

3.6 

4.5 

4.6 

3.4 

Wholesale, retail trade 

6.7 

6.4 

8.3 

6.2 

5.2 

Finance, insurance, real estate 

15.9 

16.4 

14.5 

16.9 

16.1 

Services 

22.2 

22.6 

22.1 

19.1 

23.1 

Business not specified 

1.1 

0.8 

1.2 

1.5 

1.3 

Total in business or professions 

73.4 

72.7 

76.6 

74.4 

69.9 

Government 

2.1 

2.1 

1.7 

2.0 

2.9 

Total in business, government or professions 

75.5 

74.8 

78.3 

76.4 

72.8 

Retired, living from investments 

22.5 

23.4 

19.6 

21.2 

25.1 

Student 

0.9 

0.8 

0.8 

1.7 

1.0 

Housewife, homemaker, not employed 

1.1 

1.0 

1.3 

0.7 

1.1 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 

COMPANY SIZE 

Fewer than 25 employees 

30.0% 

27.6% 

30.3% 

33.2% 

32.6% 

25-99 

12.0 

12.0 

13.5 

11.1 

10.2 

100-499 

13.1 

13.3 

14.0 

12.5 

11.5 

500 - 999 

5.1 

4.6 

6.0 

4.0 

5.1 

1,000-4,999 

12.6 

13.9 

12.1 

11.6 

11.7 

5,000 - 9,999 

5.9 

6.3 

5.5 

6.6 

5.4 

10,000 or more 

21.3 

22.3 

18.6 

21.0 

23.5 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


Small: fewer than 100 employees 

42.1% 

39.6% 

43.9% 

44.3% 

42.8% 

Midsize: 100 to 999 employees 

18.1 

18.0 

20.0 

16.5 

16.6 

Large: 1,000 or more employees 

39.8 

42.4 

36.1 

39.2 

40.6 
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BUSINESS PROFILE 


COMPANY SALES/REVENUES, 1990 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $1 million 

21.8% 

19.7% 

22.2% 

25.4% 

22.8% 

$1 to $9 million 

19.4 

18.8 

19.1 

20.1 

21.0 

$10 to $99 million 

18.0 

18.6 

21.3 

13.7 

14.0 

$100 to $999 million 

15.9 

16.3 

15.2 

14.0 

17.2 

$1 billion or more 

24.9 

26.6 

22.2 

26.8 

25.0 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


LOCATION OF HEAD OFFICE 

North America 

96.7% 

95.3% 

97.3% 

97.8% 

98.2% 

Europe 

2.4 

3.5 

2.2 

1.1 

1.1 

All other 

0.9 

1.2 

0.5 

1.1 

0.7 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


INTERNATIONAL ACTIVITIES 

Company or firm conducts business 
outside the U.S. 

49.8% 

53.5% 

46.5% 

45.1% 

49.7% 

No international activity 

47.1 

44.3 

50.1 

51.7 

45.7 

No answer 

3.1 

2.2 

3.4 

3.2 

4.6 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 
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BUSINESS PROFILE 


AREAS IN WHICH COMPANY 

CONDUCTS BUSINESS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Canada 

76.7% 

79.0% 

79.4% 

66.4% 

72.9% 

Europe 

81.1 

83.2 

78.9 

81.3 

79.8 

Middle East/Africa 

47.1 

46.6 

45.2 

56.3 

46.6 

Pacific Rim/Asia 

69.6 

66.8 

66.0 

70.3 

79.8 

Latin America 

57.0 

56.6 

53.5 

73.4 

54.9 

Other areas outside U.S. 

34.1 

34.0 

31.3 

35.9 

37.2 


Base: Respondents whose companies/firms 
conduct business outside U.S. (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

701,586 

310,578 

187,415 

63,980 

140,350 


INTERNATIONAL RESPONSIBILITIES 


Personally involved in business outside U.S. 

39.3% 

41.5% 

41.6% 

30.0% 

36.3% 

Not involved 

57.8 

55.7 

55.3 

67.7 

60.9 

No answer 

2.9 

2.8 

3.1 

2.3 

2.8 


Base: Respondents whose companies/firms 
conduct business outside U.S. 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

701,586 

310,578 

187,415 

63,980 

140,350 


CHANGES IN INTERNATIONAL ACTIVITY 
OVER THE NEXT FEW YEARS 


Company plans to increase activity outside U.S. 

34.6% 

37.8% 

31.3% 

32.3% 

34.5% 

Company plans to begin conducting business 
outside U.S. 

4.1 

4.4 

3.3 

3.1 

5.3 

Company has no plans to increase activity 
or begin conducting business outside U.S. 

49.0 

46.3 

53.7 

51.0 

46.2 

No answer 

12.3 

11.5 

11.7 

13.6 

14.0 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


7 
























































BUSINESS PROFILE 


JOB TITLE 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Top Management 

48.9% 

50.0% 

49.9% 

50.8% 

44.4% 

Chairman of the board 

1.1 

1.0 

1.6 

0.7 

1.0 

Owner, partner 

8.8 

7.8 

8.8 

8.1 

10.9 

President, chief executive officer 

15.3 

15.8 

16.0 

17.8 

11.9 

Vice president (other than finance) 

12.1 

13.0 

11.4 

15.4 

9.6 

Financial officer: vice president, treasurer, 
comptroller, secretary-treasurer 

7.6 

8.2 

7.3 

6.2 

7.6 

General manager, managing director 

2.8 

2.4 

3.6 

1.7 

2.8 

Other company officer 

1.2 

1.8 

1.2 

0.9 

0.6 


Middle Management 

24.2 

25.2 

22.8 

22.1 

25.4 

Administrative, office management 

2.7 

2.3 

3.0 

2.4 

3.1 

Engineering, scientific, technical management 

2.4 

2.3 

2.7 

0.5 

3.3 

Financial, investment management 

5.4 

5.9 

3.9 

4.8 

6.9 

Plant, production management 

4.2 

4.1 

3.8 

5.5 

4.4 

Research, R&D, planning management 

1.4 

1.4 

1.4 

0.7 

1.6 

Sales, marketing, distribution management 

5.2 

6.3 

5.3 

4.8 

3.5 

Other miscellaneous management 

2.9 

2.9 

2.7 

3.4 

2.6 


Professionals 

23.6 

22.4 

23.4 

23.5 

26.4 

Accountant, auditor, CPA 

2.7 

2.3 

2.4 

3.6 

3.7 

Attorney, lawyer 

5.5 

5.5 

5.7 

5.7 

5.1 

Consultant 

2.1 

2.4 

1.5 

0.7 

3.3 

Other professionals in business 

1.8 

1.9 

1.9 

1.9 

1.5 

Medical professionals 

4.6 

4.1 

4.9 

4.3 

5.2 

Engineer 

2.0 

1.6 

2.2 

1.7 

2.5 

School administrator, educator 

3.2 

3.0 

4.0 

2.6 

2.7 

Other professionals 

1.7 

1.6 

0.8 

3.0 

2.4 


Other Titles (salesperson, technician, etc.) 

3.3 

2.4 

3.9 

3.6 

3.8 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 
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BUSINESS PROFILE 


JOB RESPONSIBILITIES 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Administration and management 

59.2% 

57.2% 

58.2% 

63.4% 

62.2% 

Advertising, communications 

31.3 

30.7 

31.2 

32.4 

31.8 

Corporate development/planning (net) 

36.1 

34.8 

37.3 

34.7 

37.8 

Domestic 

34.6 

33.1 

36.1 

32.2 

36.3 

International 

11.7 

12.2 

10.5 

11.3 

12.4 

Data processing, MIS 

24.7 

23.0 

24.4 

23.8 

28.5 

Engineering, design 

17.7 

17.2 

18.1 

16.2 

18.8 

Finance (net) 

47.0 

46.5 

45.5 

49.3 

48.8 

Investments, securities 

31.4 

30.4 

31.7 

33.6 

31.7 

Other (accounting, control, etc.) 

30.7 

30.2 

28.2 

31.7 

34.6 

Insurance, risk management 

28.7 

26.6 

29.8 

32.6 

29.1 

International (net) 

13.8 

15.5 

12.1 

13.0 

13.6 

Financial activities 

5.8 

5.9 

5.2 

6.5 

6.2 

Production, distribution 

5.0 

4.8 

6.1 

3.7 

4.3 

Sales, marketing 

10.1 

11.2 

9.5 

8.8 

9.6 

Legal 

27.4 

25.6 

28.0 

30.3 

28.2 

Medical 

14.2 

12.7 

14.8 

16.2 

15.3 

Office automation 

25.5 

24.9 

24.2 

22.9 

30.1 

Personnel 

33.9 

32.9 

31.9 

38.2 

36.4 

Production, plant operations 

21.1 

20.5 

22.5 

20.6 

20.4 

Purchasing 

35.5 

34.3 

36.3 

37.5 

35.5 

Relations with financial community 
(analysts, investment bankers, etc.) 

26.6 

27.3 

25.9 

24.5 

27.2 

Research and development 

21.4 

20.9 

22.5 

19.2 

22.1 

Sales, marketing, distribution 

49.2 

49.1 

49.8 

48.1 

49.0 

Transportation, freight 

11.8 

10.6 

13.0 

12.5 

12.1 


Base: Respondents in business, government 
or professions (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,449,113 

597,289 

411,989 

145,676 

294,110 
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BUSINESS PROFILE 


EXECUTIVE FUNCTIONS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Chief executive officer 

27.4% 

26.2% 

28.4% 

29.2% 

27.2% 

Chief operating officer 

18.5 

18.3 

18.3 

18.4 

19.4 

Chief financial officer 

18.7 

18.0 

18.0 

15.9 

22.4 

Chief information officer 

9.9 

9.0 

10.2 

7.6 

12.3 

Chief investment officer 

11.2 

9.6 

11.8 

10.8 

13.6 

Chief marketing officer 

12.3 

12.0 

11.9 

10.3 

14.3 

Chief planning officer 

13.6 

12.3 

13.1 

11.5 

17.6 

Any of the above (net) 

45.2 

44.4 

45.6 

45.7 

45.6 

No answer 

6.9 

5.8 

7.2 

6.0 

9.0 


Base: Respondents in business or professions 
(multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


ADVISORY ROLES: BUSINESS 

Serve on executive, financial or management 
committee of own company 

41.5% 

40.6% 

42.3% 

48.1% 

38.8% 

Serve on own company’s board of directors 

31.7 

29.8 

33.3 

37.3 

30.1 

Serve on board of directors of another company 

24.6 

25.8 

23.4 

27.5 

22.9 

Serve on any board of directors (net) 

42.2 

41.7 

41.9 

47.7 

40.9 

Serve as a consultant to other companies 

20.1 

20.0 

20.1 

15.7 

22.3 

Any of the above (net) 

60.1 

59.4 

60.4 

65.2 

58.6 


Base: Respondents in business or professions 
(multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


Boards of directors 

2 

2 

2 

2 

2 

Executive committees 

2 

2 

2 

2 

2 

Consultancies 

7 

6 

7 

8 

9 
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BUSINESS PROFILE 


ADVISORY ROLES: GOVERNMENT 

nal 

on 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Serve as advisor/consultant to government 

10.1% 

11.0% 

10.0% 

6.3% 

10.3% 

Do not serve as advisor/consultant 

85.8 

85.5 

86.2 

89.2 

84.0 

No answer 

4.1 

3.5 

3.8 

4.5 

5.7 


Base: Respondents in business or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,408,807 

580,520 

403,044 

141,863 

282,394 


INVOLVEMENT IN FUND MANAGEMENT 


Manage or influence the flow of funds for 
own company or other organization 

32.5% 

32.2% 

33.1% 

32.2% 

32.2% 

Not involved in fund management 

62.8 

63.3 

62.2 

64.0 

62.0 

No answer 

4.7 

4.5 

4.7 

3.8 

5.8 


Base: Respondents in business, government 
or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,449,113 

597,289 

411,989 

145,676 

294,110 


VALUE OF FUNDS MANAGED 


Less than $100,000 

15.9% 

16.3% 

14.8% 

18.1% 

15.9% 

$100,000 to $499,999 

21.6 

22.6 

17.7 

21.0 

25.8 

$500,000 to $999,999 

10.5 

9.3 

11.5 

11.6 

11.0 

$1,000,000 to $9,999,999 

29.2 

28.3 

32.6 

24.6 

27.9 

$10,000,000 or more 

22.8 

23.5 

23.4 

24.7 

19.4 


Base: Respondents who manage or influence 
the flow of funds 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

470,962 

192,327 

136,368 

46,908 

94,703 
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BUSINESS PROFILE 


PURCHASE INFLUENCE 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Involved in the Acquisition of: 

Accounting services 

37.6% 

37.8% 

38.4% 

29.1% 

40.3% 

Advertising (net) 

26.5 

27.6 

24.0 

27.8 

27.3 

Ad agency 

18.5 

20.0 

17.0 

21.9 

16.3 

Ad media 

22.3 

22.4 

20.1 

21.2 

25.7 

Aircraft, including helicopters 

3.4 

2.1 

3.7 

5.3 

4.4 

Automotive (net) 

27.1 

23.4 

29.9 

31.8 

27.4 

Cars/car fleets 

24.3 

21.3 

25.8 

28.5 

25.5 

Trucks/truck fleets, trailers 

13.3 

11.5 

13.9 

16.6 

14.2 

Banking services (net) 

37.6 

37.8 

38.4 

30.5 

39.7 

Domestic 

36.7 

36.5 

37.6 

29.8 

39.3 

International 

6.7 

8.0 

6.7 

4.0 

5.7 

Building materials (concrete, steel, etc.) 

12.0 

11.3 

12.4 

12.6 

12.3 

Construction equipment (cranes, bulldozers, etc.) 

6.6 

5.0 

6.1 

12.6 

7.5 

Convention or meeting sites/services 

26.3 

26.4 

25.4 

27.8 

26.7 

Energy/power equipment or systems 
(generators, compressors, etc.) 

10.1 

8.9 

10.0 

13.2 

11.0 

Engineering services 

14.9 

14.0 

17.0 

17.9 

12.0 

Executive recruitment/training services 

22.6 

23.1 

23.3 

22.5 

20.7 

Financial services (net) 

37.4 

37.5 

37.2 

35.8 

38.3 

Brokerage services 

16.7 

15.8 

16.3 

15.2 

19.7 

Cash management services 

24.0 

23.6 

23.0 

23.2 

26.3 

Global custody 

3.5 

4.7 

1.4 

4.6 

3.7 

Investment banking 

17.1 

18.5 

15.1 

17.9 

17.0 

Pension fund management 

22.2 

21.8 

23.5 

17.9 

23.3 

Freight or transportation services (net) 

28.3 

30.2 

25.2 

30.5 

28.0 

Air express: letter/small package 

25.0 

27.3 

21.1 

27.2 

25.3 

Air freight 

12.5 

13.6 

10.8 

12.6 

12.7 

Rail, truck or steamship freight 

12.2 

12.7 

12.0 

11.9 

11.7 

Import/export services 

8.0 

9.8 

7.7 

6.6 

5.7 

Industrial equipment (plant machinery, etc.) 

12.0 

9.8 

13.4 

13.9 

13.2 
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BUSINESS PROFILE 



National 

Eastern 

Midwest 

Southwest 

Western 

PURCHASE INFLUENCE (Continued) 

Edition 

Edition 

Edition 

Edition 

Edition 

Involved in the Acquisition of: 

Insurance services (net) 

37.9% 

37.1% 

41.0% 

33.8% 

37.0% 

Corporate liability 

25.8 

28.5 

24.7 

22.5 

24.0 

Employee benefits 

32.4 

31.1 

35.5 

29.1 

32.3 

Property, casualty 

26.7 

26.5 

27.6 

25.2 

26.7 

Reinsurance 

10.5 

10.4 

10.1 

11.9 

10.7 

Legal services 

33.1 

34.0 

32.1 

35.1 

32.0 

Medical services (including HMOs) 

22.1 

21.3 

22.8 

19.2 

24.3 

Office and data processing equipment (net) 

61.3 

58.3 

59.9 

68.2 

65.4 

Any computers (net) 

54.3 

50.9 

52.3 

60.3 

60.4 

Desktop personal computers 

45.0 

42.9 

41.4 

50.3 

51.3 

Laptop/portable personal computers 

26.3 

25.9 

24.3 

25.8 

30.2 

Mainframe computers 

14.5 

13.1 

15.2 

17.9 

14.2 

Minicomputers 

29.0 

27.0 

26.9 

29.8 

35.2 

Workstations 

25.0 

23.0 

24.5 

25.2 

29.2 

Copying machines 

36.9 

33.7 

34.9 

43.7 

42.1 

Networking equipment 

22.4 

21.8 

20.8 

20.5 

26.7 

Printers/plotters (net) 

39.7 

38.5 

36.7 

40.4 

45.9 

Laser/ink jet printers/plotters 

36.1 

35.5 

33.4 

34.4 

41.8 

Other printers/plotters 

27.5 

27.7 

24.7 

29.1 

30.5 

Software packages 

44.7 

43.6 

39.5 

49.0 

52.2 

Typewriters/word processors 

39.6 

36.5 

38.4 

43.7 

44.7 

Office furniture and fixtures 

43.6 

41.5 

43.2 

52.3 

44.0 

Real estate, plant sites, office space 

29.8 

29.3 

26.9 

28.5 

35.3 

Security systems/services 

21.9 

21.1 

20.6 

25.8 

23.3 
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BUSINESS PROFILE 


PURCHASE INFLUENCE (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Involved in the Acquisition of: 

Telecommunications equipment/services (net) 

43.7 

42.4 

41.2 

50.3 

46.5 

Cellular/mobile telephones 

20.5 

19.0 

20.6 

19.9 

23.3 

Facsimile equipment 

30.9 

29.6 

28.6 

37.7 

33.0 

Long distance telephone services/systems 

33.4 

31.7 

33.0 

41.1 

33.3 

Other telephone service/systems 

29.5 

29.1 

28.2 

31.8 

30.8 

Networks/private transmission systems 
(including satellites) 

10.7 

12.1 

8.5 

9.9 

11.9 

Temporary employee services 

24.0 

24.4 

20.4 

25.2 

27.7 

Travel services for executives, employees 

24.8 

24.0 

24.5 

24.5 

26.7 


Base: Respondents in business, government 
or professions (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,449,113 

597,289 

411,989 

145,676 

294,110 


COMPUTERS USED AT WORK 


Personally Used by Respondent in the 

Course of His / Her Work 

Desktop personal computer 

57.5% 

58.8% 

55.3% 

52.0% 

61.2% 

Laptop/portable personal computer 

14.5 

15.6 

14.3 

12.8 

13.4 

Mainframe computer 

13.5 

12.9 

14.4 

9.8 

15.0 

Minicomputer 

8.5 

8.2 

9.4 

5.1 

9.6 

Workstation 

14.2 

13.7 

13.4 

13.9 

16.3 

Any of the above (net) 

70.7 

70.8 

70.4 

65.5 

73.4 

No answer 

12.5 

12.2 

11.8 

17.6 

11.7 


Base: Respondents in business, government 
or professions (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,449,113 

597,289 

411,989 

145,676 

294,110 
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BUSINESS PROFILE 


COMPUTERS USED AT WORK (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Used at Work by People Directly Under 

Respondent's Supervision 

Desktop personal computer 

56.0% 

57.2% 

53.3% 

56.8% 

57.3% 

Laptop/portable personal computer 

17.0 

17.3 

16.7 

15.5 

17.5 

Mainframe computer 

21.9 

22.0 

21.9 

19.9 

22.9 

Minicomputer 

18.5 

18.4 

18.3 

17.2 

19.5 

Workstation 

28.4 

28.6 

27.1 

29.7 

29.2 

Any of the above (net) 

68.4 

68.8 

67.7 

71.3 

67.5 

No answer 

25.5 

25.8 

25.0 

22.3 

27.4 


Base: Respondents in business, government 
or professions (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,449,113 

597,289 

411,989 

145,676 

294,110 
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INVESTMENT PROFILE 


The Daily Resource for the Nation's 
Investment Community 

The Wall Street Journal remains the single most important source of 
information on the people, companies, exchanges and markets that 
comprise the investment world. But that should come as no surprise 
to anyone: for over one hundred years, The Journal’s financial 
information has been reliable, accurate, comprehensive — and 
available each and every investment day. For this reason, The Journal 
offers marketers the opportunity to reach America’s most affluent and 
powerful professional and personal investors. 

The Wall Street Journal. 

America’s investors depend on it. . . meet them: 

Types of Investments. While nearly all subscribers own some 
type of investments, 77% own stock, 42% own bonds, 40% own 
mutual funds. 

Types of Assets. Nearly 60% own tangible assets (such as 
precious metals, antiques, commercial real estate). 

Types of Accounts. Four out of five subscribers have retirement 
accounts. 

Value of Investments. The average value of all investments 
is $1,000,800. 

Stock Activities. Three out of four subscribers made securities 
transactions in the past 12 months. The average number of 
transactions is 12. 

Residence Ownership. Nine out often subscribers own their 
main residence. The average value of the main residence is $305,600. 

Insurance Ownership. Three out of four subscribers own life 
insurance other than group coverage. The average face value of life 
insurance is $410,700. 



INVESTMENT 

PROFILE 



INVESTMENT PROFILE 


HOUSEHOLD'S CURRENT 

INVESTMENTS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Asset management accounts 

16.4% 

16.2% 

15.7% 

15.7% 

18.1% 

Bonds (any type) 

42.2 

42.9 

42.5 

42.6 

40.3 

Cash management accounts 

48.7 

47.2 

47.0 

50.8 

52.4 

Certificates of deposit 

52.8 

54.0 

53.4 

58.1 

47.2 

Commercial paper (e.g. bankers 
acceptances, accounts receivable) 

3.7 

3.5 

3.8 

4.1 

3.8 

Futures 

5.3 

4.7 

6.1 

5.8 

5.1 

Life insurance annuities 

27.4 

26.8 

29.8 

26.2 

26.0 

Money market funds 

56.7 

57.0 

56.1 

56.0 

57.2 

Mutual funds (net) 

39.6 

40.0 

39.0 

40.2 

39.3 

Load mutual funds 

21.1 

21.1 

21.1 

22.8 

20.3 

No-load mutual funds 

28.2 

28.8 

27.6 

28.8 

27.5 

Options 

15.1 

16.2 

13.6 

16.2 

14.8 

Real estate investment trusts 

13.8 

15.1 

12.5 

10.9 

14.7 

Retirement accounts (net) 

79.5 

79.2 

81.3 

79.4 

77.7 

401 (K) account 

37.9 

38.5 

39.2 

34.6 

36.6 

Individual Retirement Account (IRA) 

66.3 

66.3 

67.9 

66.1 

64.5 

Keogh account 

10.7 

11.7 

10.9 

7.0 

10.5 

Profit sharing account 

19.7 

18.1 

23.3 

17.4 

19.2 

Simplified Employee Pension (SEP) account 

7.7 

7.5 

7.0 

7.5 

9.0 

Savings accounts 

74.4 

75.8 

75.7 

73.3 

70.8 

Stock (net) 

77.2 

78.2 

78.1 

77.7 

74.1 

Stock in company worked for 

41.5 

40.6 

42.6 

48.0 

38.4 

Stock in other companies 

65.5 

67.3 

66.0 

61.3 

63.6 

Tangible assets (net) 

57.5 

56.5 

54.9 

62.4 

60.3 

Antiques, fine art, collectibles 

24.2 

24.8 

22.3 

24.0 

25.5 

Coins, medallions 

15.3 

15.6 

15.7 

16.2 

13.9 

Commercial real estate 

14.3 

14.3 

14.3 

15.0 

14.0 

Gold, silver, other precious metals 

12.1 

10.8 

10.9 

12.8 

15.6 

Income-producing residential real estate 

21.1 

21.4 

17.6 

24.2 

23.5 

Undeveloped land 

20.7 

20.3 

18.7 

27.9 

20.8 
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NVESTMENT PROFILE 


HOUSEHOLD'S CURRENT 
INVESTMENTS (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Tax shelters 

29.3% 

28.4% 

27.9% 

29.0% 

32.9% 

Unit investment trusts 

11.5 

12.6 

10.1 

13.3 

10.7 

U.S. government securities 

27.6 

28.4 

29.1 

22.8 

26.6 

Any of the above investments/assets (net) 

97.4 

97.7 

97.1 

97.6 

97.3 

None, no answer 

2.6 

2.3 

2.9 

2.4 

2.7 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


TOTAL VALUE OF ALL INVESTMENTS 


Less than $25,000 

7.3% 

7.4% 

7.8% 

4.7% 

7.6% 

$25,000 - $99,999 

17.6 

18.3 

19.3 

15.5 

15.0 

$100,000 - $249,999 

20.3 

17.8 

22.3 

20.7 

21.7 

$250,000 - $499,999 

18.5 

18.0 

17.3 

23.4 

18.8 

$500,000 - $999,999 

15.1 

15.2 

13.9 

15.4 

16.4 

$1,000,000 or more 

21.2 

23.3 

19.4 

20.3 

20.5 


Base: Respondents whose household has 
any of the investments listed 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,869,452 

780,149 

510,908 

186,100 

393,089 


Average value 

$1,000,800 

$1,043,800 

$921,600 

$1,000,400 

$1,029,400 

Median value 

$315,900 

$341,400 

$258,100 

$347,800 

$324,700 
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INVESTMENT PROFILE 


TOTAL VALUE OF BONDS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $15,000 

24.3% 

24.7% 

28.0% 

22.0% 

19.6% 

$15,000 - $49,999 

22.7 

19.1 

25.6 

25.3 

24.2 

$50,000 - $99,999 

15.1 

15.1 

13.4 

14.0 

17.8 

$100,000 - $299,999 

21.6 

22.6 

20.1 

22.0 

21.9 

$300,000 or more 

16.3 

18.5 

12.9 

16.7 

16.5 


Base: Respondents whose household has bonds 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

809,968 

342,563 

223,621 

81,228 

162,811 


Average value 

$209,400 

$237,800 

$149,800 

$245,600 

$221,900 

Median value 

$59,800 

$70,500 

$43,600 

$59,600 

$67,400 


TOTAL VALUE OF U.S. 
GOVERNMENT SECURITIES 


Less than $15,000 

26.7% 

26.5% 

27.9% 

29.9% 

24.0% 

$15,000 - $49,999 

23.6 

20.7 

30.7 

16.5 

21.6 

$50,000 - $99,999 

17.5 

19.1 

13.0 

21.6 

19.1 

$100,000 - $299,999 

21.7 

23.3 

20.0 

16.5 

23.7 

$300,000 or more 

10.5 

10.4 

8.4 

15.5 

11.6 


Base: Respondents whose household has 

U.S. government securities 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

529,742 

226,778 

153,115 

43,474 

107,463 


Average value 

$125,100 

$135,800 

$95,500 

$170,500 

$129,900 

Median value 

$49,400 

$57,200 

$37,900 

$58,300 

$61,400 
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INVESTMENT PROFILE 


VALUE OF OWN COMPANY'S STOCK 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $15,000 

26.6% 

29.3% 

25.1% 

21.7% 

26.6% 

$15,000 - $49,999 

16.9 

15.3 

19.4 

12.9 

18.8 

$50,000 - $99,999 

14.1 

13.2 

15.0 

16.6 

12.8 

$100,000 - $299,999 

19.8 

17.9 

18.8 

26.7 

20.6 

$300,000 or more 

22.6 

24.3 

21.7 

22.1 

21.2 


Base: Respondents whose household has 
stock in company worked for 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

796,532 

324,197 

224,147 

91,524 

155,135 


Average value 

$432,900 

$447,200 

$469,400 

$388,000 

$381,200 

Median value 

$73,000 

$70,200 

$68,400 

$96,500 

$68,100 


VALUE OF OTHER 
COMPANIES' STOCK 


Less than $15,000 

20.1% 

19.5% 

21.7% 

20.2% 

18.8% 

$15,000 - $49,999 

20.4 

19.1 

22.9 

18.7 

19.9 

$50,000 - $99,999 

14.7 

13.9 

14.3 

15.9 

16.3 

$100,000 - $299,999 

24.4 

24.8 

22.8 

26.4 

25.2 

$300,000 or more 

20.4 

22.7 

18.3 

18.8 

19.8 


Base: Respondents whose household has 
stock in other companies 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,257,178 

537,401 

347,270 

116,884 

256,942 


Average value 

$286,100 

$300,300 

$294,900 

$277,500 

$252,300 

Median value 

$82,500 

$90,800 

$69,100 

$84,700 

$85,000 
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INVESTMENT PROFILE 


TOTAL VALUE OF STOCK OWNED 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $15,000 

16.3% 

17.2% 

16.7% 

12.9% 

15.8% 

$15,000 - $49,999 

17.6 

18.0 

19.2 

16.3 

15.4 

$50,000 - $99,999 

15.2 

13.4 

15.7 

16.0 

17.4 

$100,000 - $299,999 

24.0 

22.2 

24.2 

28.4 

24.9 

$300,000 or more 

26.9 

29.2 

24.2 

26.4 

26.5 


Base: Respondents whose household 
owns stock 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,481,742 

624,439 

410,936 

148,155 

299,362 


Average value 

$463,500 

$484,100 

$476,200 

$449,100 

$415,000 

Median value 

$105,400 

$109,900 

$95,100 

$128,000 

$107,700 

TOTAL VALUE OF 

MONEY MARKET FUNDS 

Less than $15,000 

29.0% 

29.5% 

29.5% 

25.9% 

28.9% 

$15,000 - $49,999 

30.6 

30.3 

32.1 

31.9 

28.3 

$50,000 - $99,999 

16.6 

16.5 

16.4 

17.8 

16.5 

$100,000 - $299,999 

18.8 

18.5 

17.8 

19.5 

20.6 

$300,000 or more 

5.0 

5.2 

4.2 

4.9 

5.7 


Base: Respondents whose household has 
money market funds 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,088,274 

455,154 

295,180 

106,779 

231,086 


Average value 

$78,700 

$81,800 

$76,300 

$78,100 

$76,800 

Median value 

$35,700 

$34,600 

$33,400 

$39,400 

$39,000 
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IN VESTMENT PROFILE 


TOTAL VALUE OF MUTUAL FUNDS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $15,000 

25.5% 

26.7% 

24.7% 

26.8% 

23.7% 

$15,000 - $49,999 

32.0 

30.6 

33.0 

32.4 

32.8 

$50,000 - $99,999 

18.1 

18.6 

19.6 

15.1 

16.8 

$100,000 - $299,999 

18.2 

17.4 

18.7 

16.2 

19.8 

$300,000 or more 

6.2 

6.7 

4.0 

9.5 

6.9 


Base: Respondents whose household has 
mutual funds 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

760,065 

319,406 

205,205 

76,652 

158,771 


Average value 

$89,100 

$96,500 

$73,100 

$105,200 

$90,000 

Median value 

$39,900 

$40,500 

$38,300 

$38,900 

$41,500 

TYPES OF MUTUAL FUNDS HELD 

Aggressive growth funds 

23.4% 

23.4% 

24.9% 

23.7% 

21.2% 

Balanced funds 

20.8 

18.6 

21.2 

24.4 

22.4 

Bond funds 

23.4 

23.4 

23.8 

20.5 

24.1 

Government securities funds 

19.2 

18.6 

19.4 

12.8 

22.9 

Growth funds 

54.4 

52.8 

58.6 

55.8 

51.0 

Growth and income funds 

42.9 

40.0 

47.2 

43.6 

41.9 

Income funds 

24.4 

23.1 

26.5 

22.4 

24.6 

International funds 

25.0 

22.8 

26.1 

26.9 

26.6 

Specialty/sector funds 

8.0 

7.6 

8.2 

8.3 

8.2 

Tax-exempt funds 

35.5 

38.3 

32.3 

38.5 

33.7 


Base: Respondents whose household has 
mutual funds (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

760,065 

319,406 

205,205 

76,652 

158,771 
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INVESTMENT PROFILE 


OWNERSHIP OF 

National 

Eastern 

Midwest 

Southwest 

Western 

FOREIGN STOCK / ADRs 

Edition 

Edition 

Edition 

Edition 

Edition 

Own any foreign stock/ADRs 

13.2% 

12.5% 

13.7% 

12.1% 

14.0% 

Do not own stock/ADRs in any 
foreign companies 

77.9 

79.5 

77.2 

78.3 

76.1 

No answer 

8.9 

8.0 

9.1 

9.6 

9.9 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


OWNER, PARTNER, INVESTOR IN 
A BUSINESS/FRANCHISE OTHER 
THAN PRIMARY BUSINESS 


Yes 

25.0% 

23.5% 

24.8% 

29.5% 

26.0% 

No 

69.8 

71.8 

69.0 

66.8 

68.6 

No answer 

5.2 

4.7 

6.2 

3.7 

5.4 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


CURRENT USE OF 
FINANCIAL ADVISORS 


Attorney 

5.4% 

5.5% 

5.8% 

5.2% 

4.9% 

CPA, accountant 

18.3 

18.0 

17.0 

19.9 

20.1 

Financial planner/consultant 

15.1 

14.6 

17.0 

12.9 

14.4 

Investment advisory service 

17.8 

16.4 

18.5 

18.6 

18.9 

Private banker 

4.3 

4.1 

4.8 

5.9 

3.5 

Any of the above (net) 

42.8 

40.6 

44.5 

42.6 

44.2 

None of these 

52.3 

54.9 

50.0 

52.5 

50.7 

No answer 

4.9 

4.5 

5.4 

4.9 

5.1 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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INVESTMENT PROFILE 


TYPES OF BROKERAGE FIRMS 
CURRENTLY USED 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Discount only 

16.3% 

16.0% 

16.9% 

14.5% 

16.8% 

Full service only 

43.5 

44.6 

42.8 

43.2 

42.4 

Both 

16.4 

15.1 

16.3 

20.2 

17.1 

Any full service brokerage (net) 

59.8 

59.7 

59.1 

63.3 

59.5 

Any discount brokerage (net) 

32.7 

31.1 

33.2 

34.6 

33.9 

Any brokerage firm (net) 

76.1 

75.7 

76.0 

77.8 

76.3 

None, no answer 

23.9 

24.3 

24.0 

22.0 

23.7 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


NUMBER OF FULL SERVICE 
BROKERAGE FIRMS USED 


One firm 

70.8% 

71.6% 

70.8% 

71.0% 

69.4% 

Two or more firms 

29.2 

28.4 

29.2 

29.0 

30.6 


Base: Respondents who use full service 
brokerage firms 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,147,774 

476,713 

310,965 

120,698 

240,378 


NUMBER OF DISCOUNT 
BROKERAGE FIRMS USED 


One firm 

87.3% 

87.8% 

87.1% 

88.8% 

86.2% 

Two or more firms 

12.7 

12.2 

12.9 

11.2 

13.8 


Base: Respondents who use discount 
brokerage firms 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

627,629 

248,338 

174,687 

65,974 

136,955 
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INVESTMENT PROFILE 


TOTAL NUMBER OF 

National 

Eastern 

Midwest 

Southwest 

Western 

BROKERAGE FIRMS USED 

Edition 

Edition 

Edition 

Edition 

Edition 

One firm 

58.6% 

60.3% 

59.2% 

53.5% 

57.4% 

Two firms 

28.9 

27.6 

28.2 

34.9 

29.2 

Three or more firms 

12.5 

12.1 

12.6 

11.6 

13.4 


Base: Respondents who use any 






brokerage firms 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,460,629 

604,476 

399,887 

148,346 

308,250 


NUMBER OF SECURITIES 
TRANSACTIONS IN PAST YEAR 


1 to 4 

31.1% 

30.7% 

30.7% 

32.2% 

31.5% 

5 to 9 

19.4 

18.4 

19.3 

22.0 

20.0 

10 to 24 

16.3 

16.2 

18.5 

13.8 

14.8 

25 or more 

7.5 

9.1 

6.2 

5.8 

7.4 

Any transactions (net) 

74.3 

74.4 

74.7 

73.8 

73.7 

None 

18.0 

17.8 

18.3 

17.9 

17.9 

No answer 

7.7 

7.8 

7.0 

8.3 

8.4 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


Average number of transactions 

12 

13 

12 

10 

12 

Median number of transactions 

6 

6 

6 

6 

6 
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NVESTMENT PROFILE 


USE OF U.S. STOCK EXCHANGES 

National 

Eastern 

Midwest 

Southwest 

Western 

IN PAST YEAR 

Edition 

Edition 

Edition 

Edition 

Edition 

New York Stock Exchange (NYSE) 

62.1% 

61.5% 

62.0% 

65.4% 

61.9% 

NASDAQ 

36.1 

36.7 

36.2 

33.3 

36.1 

American Stock Exchange (AMEX) 

18.8 

19.5 

18.0 

19.1 

18.2 

Regional stock exchanges (Boston, Pacific, 
Philadelphia, etc.) 

3.0 

2.8 

2.8 

1.0 

4.4 

Commodity Exchange (COMEX) 

1.3 

1.4 

1.0 

1.8 

1.5 

New York Futures Exchange (NYFE) 

0.9 

1.1 

1.0 

0.3 

0.9 

Chicago Board of Trade 

1.9 

1.6 

2.4 

1.0 

2.1 

Chicago Board of Options Exchange (CBOE) 

4.7 

4.6 

4.9 

4.4 

4.9 

Chicago Mercantile Exchange 

1.0 

0.9 

1.1 

1.3 

1.1 

Don’t know, broker handles 

4.3 

3.6 

4.7 

5.2 

4.4 

None of these 

23.2 

23.9 

23.6 

20.4 

22.7 

No answer 

5.8 

5.5 

6.1 

4.9 

6.3 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


OWNERSHIP OF RESIDENCES 


Main Residence: 

Own 

91.9% 

90.8% 

92.6% 

93.2% 

92.3% 

Rent 

8.1 

9.2 

7.4 

6.8 

7.7 


Seasonal or Weekend Home: 


Own 

20.8 

25.9 

16.8 

17.0 

18.6 

Rent 

4.3 

6.6 

2.4 

3.0 

3.3 

Have no seasonal/weekend home 

43.1 

37.4 

46.9 

54.0 

43.1 

No answer 

31.8 

30.1 

33.9 

26.0 

35.0 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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INVESTMENT PROFILE 


VALUE OF MAIN RESIDENCE 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $100,000 

15.6% 

9.6% 

25.2% 

23.7% 

9.4% 

$100,000 to $199,999 

34.8 

30.3 

41.5 

45.1 

28.9 

$200,000 to $499,999 

36.4 

45.4 

27.8 

22.0 

38.9 

$500,000 or more 

13.2 

14.7 

5.5 

9.2 

22.8 


Base: Respondents whose household 
owns main residence 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,763,887 

725,052 

487,231 

177,710 

372,889 


Average value 

$305,600 

$337,700 

$218,200 

$229,500 

$405,000 

Median value 

$198,600 

$242,700 

$148,300 

$148,400 

$269,300 


VALUE OF SEASONAL OR 
WEEKEND HOME 


Less than $100,000 

34.4% 

25.7% 

44.6% 

46.9% 

39.1% 

$100,000 to $199,999 

32.8 

36.3 

26.5 

34.4 

30.4 

$200,000 or more 

32.8 

38.0 

28.9 

18.7 

30.5 


Base: Respondents whose household owns 
seasonal or weekend home 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

399,226 

206,815 

88,396 

32,415 

75,143 


Average value 

$223,300 

$246,500 

$173,000 

$178,700 

$244,500 

Median value 

$139,200 

$157,000 

$118,700 

$107,100 

$128,800 
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NVESTMENT PROFILE 


TYPES OF INSURANCE HELD 

BY HOUSEHOLD 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Auto 

94.8% 

94.7% 

95.2% 

95.7% 

94.0% 

Property 

93.3 

93.6 

93.6 

92.5 

92.6 

Life, other than group coverage 

76.4 

76.5 

78.8 

79.1 

71.8 

Health, other than group coverage 

42.5 

38.1 

41.2 

52.9 

47.5 

Disability, other than group coverage 

26.3 

25.0 

26.7 

27.8 

27.4 

Any of the above (net) 

96.4 

96.9 

96.5 

96.3 

95.7 

None of those listed 

0.3 

0.1 

0.2 

1.1 

0.2 

No answer 

3.3 

3.0 

3.3 

2.7 

4.1 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 

INSURANCE OBTAINED 

FROM AN AGENT 

Auto 

74.4% 

72.7% 

81.7% 

76.5% 

67.1% 

Property 

77.6 

76.3 

81.3 

77.0 

75.2 

Life, other than group coverage 

60.2 

60.4 

63.0 

59.4 

56.3 

Health, other than group coverage 

22.4 

19.0 

24.0 

24.1 

25.5 

Disability, other than group coverage 

16.2 

16.5 

16.3 

13.4 

16.7 

Any of the above (net) 

86.7 

85.7 

89.7 

86.1 

85.0 

None of these, no answer 

13.3 

14.3 

10.3 

13.9 

15.0 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 
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NVESTMEWT PROFILE 


INSURANCE PURCHASED 

DIRECTLY FROM CARRIER 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Auto 

20.2% 

21.6% 

13.9% 

18.2% 

26.7% 

Property 

15.5 

17.5 

11.5 

14.4 

17.9 

Life, other than group coverage 

14.0 

14.1 

13.2 

18.7 

12.6 

Health, other than group coverage 

15.4 

14.5 

12.8 

21.4 

17.9 

Disability, other than group coverage 

7.2 

5.9 

6.8 

10.2 

8.8 

Any of the above (net) 

36.3 

37.9 

28.2 

40.1 

42.2 

None of these, no answer 

63.7 

62.1 

71.8 

59.9 

57.8 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


TYPES OF LIFE INSURANCE 
HELD BY HOUSEHOLD 


Flexible premium life 

2.5% 

2.3% 

2.3% 

3.0% 

2.9% 

Single premium life 

6.8 

5.0 

8.0 

7.5 

8.1 

Term life 

52.7 

53.7 

49.9 

50.4 

56.0 

Universal life 

19.2 

20.5 

20.3 

21.1 

14.3 

Variable life 

3.0 

3.3 

3.1 

3.0 

2.2 

Variable universal life 

2.1 

1.7 

3.9 

2.3 

0.4 

Whole life 

59.5 

59.8 

61.2 

60.2 

56.0 

Other life insurance 

5.5 

5.6 

5.1 

5.3 

5.9 


Base: Respondents whose household has life 
insurance , other than group coverage 
(multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,466,387 

610,864 

414,620 

150,825 

290,070 
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INVESTMENT PROFILE 


TOTAL FACE VALUE OF 

LIFE INSURANCE 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $50,000 

21.8% 

21.6% 

22.4% 

22.6% 

20.9% 

$50,000 to $99,999 

12.5 

11.9 

15.3 

10.9 

10.5 

$100,000 to $199,999 

18.4 

17.9 

17.9 

20.4 

19.1 

$200,000 to $499,999 

25.5 

25.5 

26.3 

22.6 

26.0 

$500,000 or more 

21.8 

23.1 

18.1 

23.5 

23.5 


Base: Respondents whose household has life 
insurance, other than group coverage 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,466,387 

610,864 

414,620 

150,825 

290,070 


Average value 

$410,700 

$428,800 

$386,600 

$390,900 

$419,800 

Median value 

$177,300 

$188,700 

$152,300 

$175,000 

$194,200 
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LIFE STYLE 


Wall Street Journal Subscribers: Affluent Individuals 
Who Do What They Like, When They Like 

People in influential positions generate substantial incomes. As you 
learned on previous pages, Wall Street Journal subscribers hold the most 
important positions in business, finance and government. So it’s obvious 
that their life styles would reflect their status. A remarkable group, to 
be sure. Opinionated and active in expressing those opinions. Affluent, 
ready and able to demonstrate that affluence by purchasing upscale 
automobiles and other products and services for personal use. 

The Wall Street Journal. 

It’s read by the nation’s most important opinion leaders and 
consumers . . . meet them: 

Community Involvement. Journal subscribers are opinion leaders. 
Nearly half have contacted a public official on an issue. More than a 
third have addressed a meeting or convention. Nearly one out of four 
has participated in political activities. 

Personal Fitness. Journal subscribers are very health and fitness 
conscious. One out of three owns home gym equipment. In the past year, 
57% have run, jogged or fitness walked; 20% were involved with weight 
training; 19% have participated in aerobics exercise. 

Consumer Purchases. Journal subscribers are major purchasers of 
electronic products, from personal computers (46%) and video cameras 
(30%) to cellular car phones (22%) and CD players (47%). In addition, 
many have even purchased copiers and fax machines for their homes. 

Automobile Ownership. Four out of five subscribers live in 
households with two or more automobiles. Among those households 
with automobiles, more than half own vehicles with a purchase price 
in excess of $20,000. 



LIFE STYLE 



LIFE STYLE 


RECREATIONAL EQUIPMENT 
CURRENTLY OWNED 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Airplane 

2.1% 

2.1% 

1.8% 

1.5% 

2.8% 

Boat (net) 

17.2 

18.1 

17.9 

20.0 

13.1 

Powerboat 

12.7 

13.0 

14.4 

14.0 

9.3 

Sailboat 

6.4 

7.3 

5.7 

7.0 

5.5 

Camper or camper trailer 

3.7 

2.1 

2.8 

6.0 

6.8 

Home gym equipment 

32.8 

35.6 

29.7 

32.0 

32.2 

Motor home 

1.7 

0.9 

1.7 

2.0 

3.3 

Motorcycle 

5.0 

4.0 

5.0 

4.5 

7.3 

Snowmobile 

1.6 

0.9 

3.1 

0.5 

1.5 

No answer 

6.7 

6.6 

6.3 

6.0 

7.8 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


SPORTS / FITNESS ACTIVITIES 
PARTICIPATED IN DURING 
PAST YEAR 


Aerobics 

19.2% 

18.3% 

17.5% 

23.0% 

21.2% 

Camping (overnight) 

16.7 

13.4 

13.3 

22.0 

25.2 

Fishing (net) 

31.5 

27.5 

33.9 

39.5 

31.7 

Fresh water fishing 

26.2 

19.0 

31.9 

35.5 

27.5 

Salt water fishing 

13.2 

16.7 

7.9 

15.0 

13.1 

Golfing 

40.7 

40.1 

44.5 

41.0 

36.5 

Hiking/backpacking 

19.1 

14.8 

17.9 

16.5 

30.2 

Horseback riding 

7.2 

5.3 

6.6 

13.0 

OO 

oo 

Hunting 

12.1 

8.2 

14.9 

27.0 

8.3 

Jogging/running/fitness walking 

57.3 

56.1 

55.5 

64.0 

58.4 

Racquet sports (net) 

27.9 

30.7 

26.6 

28.5 

23.9 

Racquetball 

10.1 

9.3 

11.6 

11.5 

9.1 

Tennis 

21.5 

25.3 

19.2 

22.0 

17.1 
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LIFE STYLE 


SPORTS / FITNESS ACTIVITIES 
PARTICIPATED IN DURING 

PAST YEAR (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Snow skiing 

20.7 

18.5 

17.7 

19.0 

30.0 

Swimming 

37.8 

39.0 

35.2 

39.5 

38.0 

Weight training 

20.1 

19.4 

17.5 

26.5 

21.4 

Any of the activities listed 

88.1 

88.4 

86.9 

86.5 

90.2 

No answer 

3.9 

4.1 

3.9 

3.5 

3.5 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


MEMBERSHIP IN CLUBS 


Country club 

22.7% 

24.1% 

24.5% 

27.5% 

15.1% 

Golf club 

11.7 

13.0 

11.4 

10.5 

10.1 

Health/fitness club 

28.1 

28.6 

28.8 

28.0 

26.4 

Hunting club 

4.2 

4.8 

4.4 

5.0 

2.3 

Tennis club 

8.7 

9.8 

9.8 

7.5 

5.8 

University alumni club 

13.1 

11.6 

14.6 

11.0 

14.9 

Yacht club 

4.1 

5.7 

3.0 

3.5 

3.0 

Any of the above (net) 

58.6 

60.3 

59.6 

60.0 

53.1 

No answer 

6.8 

6.7 

6.6 

4.5 

8.3 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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LIFE STYLE 


INVOLVEMENT IN 

PUBLIC / POLITICAL ACTIVITIES 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Addressed a meeting or convention 

39.4% 

41.4% 

39.1% 

39.5% 

35.8% 

Contacted a media organization on an issue 

21.1 

20.5 

18.5 

25.0 

23.7 

Contacted a public official on an issue 

46.9 

46.6 

43.0 

53.0 

49.9 

Participated in charitable activities 

67.4 

69.0 

66.4 

74.5 

62.0 

Participated in civic/community activities 
(e.g. school board, local committees) 

36.6 

38.1 

34.5 

41.0 

34.3 

Participated in political activities other than 
voting (e.g. raised funds, ran for office, 
supported issues or campaigns) 

22.6 

20.1 

22.9 

32.0 

22.4 

Any of the above (net) 

81.3 

81.9 

79.7 

87.5 

79.3 

No answer 

3.6 

3.8 

3.1 

3.5 

3.8 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


ELECTRONIC PRODUCTS 
CURRENTLY OWNED 


Cellular car telephone 

21.6% 

20.8% 

21.8% 

20.5% 

23.4% 

Compact disc player 

46.5 

48.3 

43.0 

40.0 

51.1 

Computer printer/peripherals for the home 

39.2 

37.3 

36.0 

43.0 

45.1 

Computer software for the home 

40.9 

38.4 

37.8 

44.5 

48.4 

Copier for the home 

9.0 

8.2 

7.7 

8.0 

12.8 

Cordless telephone 

52.6 

54.1 

51.5 

58.5 

48.1 

Desktop personal computer for the home 

45.7 

43.8 

41.7 

48.0 

53.7 

Digital audio tape (DAT) player/recorder 

13.5 

14.8 

13.7 

12.0 

11.6 

Fax machine for the home 

6.7 

7.3 

4.8 

5.5 

8.8 

Laptop personal computer for the home 

7.4 

7.4 

4.8 

7.5 

11.1 

Projection/giant screen TV 

8.1 

7.1 

7.4 

9.5 

10.3 

Stereo package system 

37.1 

36.6 

38.4 

36.0 

36.8 

Other stereo components 

54.9 

56.1 

52.0 

54.0 

57.2 

Telephone answering machine 

58.6 

59.4 

51.1 

61.0 

66.0 

VCR (video cassette recorder) 

82.8 

83.5 

82.8 

84.5 

80.6 

Video camera 

30.4 

29.9 

27.1 

35.0 

33.5 

No answer 

4.0 

3.8 

4.1 

5.0 

3.5 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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LIFE STYLE 


ELECTRONIC PRODUCTS LIKELY 

TO PURCHASE IN NEXT TWO YEARS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Cellular car telephone 

10.8% 

10.4% 

8.9% 

13.5% 

12.6% 

Compact disc player 

15.5 

14.6 

14.9 

20.0 

15.6 

Computer printer/peripherals for the home 

12.2 

11.9 

10.9 

14.0 

13.6 

Computer software for the home 

16.0 

14.9 

15.3 

16.0 

18.9 

Copier for the home 

5.8 

6.3 

4.4 

7.0 

6.0 

Cordless telephone 

6.1 

6.5 

4.4 

6.0 

7.8 

Desktop personal computer for the home 

14.3 

14.6 

14.2 

16.5 

12.8 

Digital audio tape (DAT) player/recorder 

6.8 

6.7 

4.6 

9.0 

8.8 

Fax machine for the home 

8.2 

8.7 

6.6 

7.0 

10.1 

Laptop personal computer for the home 

6.1 

5.0 

5.5 

5.5 

9.1 

Projection/giant screen TV 

6.8 

6.5 

5.5 

7.5 

8.8 

Stereo package system 

3.1 

3.3 

3.0 

3.5 

2.5 

Other stereo components 

4.9 

3.2 

4.2 

6.0 

8.3 

Telephone answering machine 

4.9 

4.8 

5.4 

7.0 

3.5 

VCR (video cassette recorder) 

6.1 

6.5 

4.8 

8.0 

6.3 

Video camera 

11.4 

11.0 

11.3 

14.5 

10.8 

No answer 

43.7 

43.5 

46.1 

43.5 

40.8 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


TOTAL NUMBER OF 
AUTOMOBILES IN HOUSEHOLD 


1 automobile 

15.1% 

15.1% 

14.2% 

16.0% 

15.8% 

2 automobiles 

47.1 

48.4 

46.1 

46.0 

47.0 

3 automobiles 

19.4 

16.7 

20.9 

19.5 

21.7 

4 automobiles 

9.0 

10.5 

9.3 

8.0 

6.6 

5 or more automobiles 

4.7 

3.5 

5.7 

5.5 

5.0 

Have 1 or more automobiles 

95.3 

94.2 

96.2 

95.0 

96.1 

None 

1.8 

3.1 

0.9 

1.5 

0.9 

No answer 

2.9 

2.7 

2.9 

3.5 

3.0 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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LIFE STYLE 


TYPE OF AUTOMOBILES 

OWNED/LEASED 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Light pick-up truck 

15.8% 

13.5% 

14.8% 

17.5% 

20.1% 

Minivan 

7.3 

6.4 

9.3 

5.8 

7.0 

Other van 

5.1 

3.8 

5.5 

8.5 

5.1 

Passenger car 

94.0 

94.1 

95.8 

93.7 

91.5 

Sports utility vehicle 

14.4 

13.3 

11.9 

18.5 

17.7 

Station wagon 

18.1 

21.0 

19.2 

5.3 

17.7 


Base: Respondents whose household has one 
or more automobiles (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,829,145 

752,201 

506,173 

181,142 

388,241 


HOW AUTOMOBILES WERE ACQUIRED 

Bought new 

88.8% 

88.5% 

89.2% 

87.8% 

89.1% 

Bought used 

36.7 

35.3 

35.8 

39.2 

39.0 

Personally leased 

6.3 

7.7 

7.5 

2.6 

3.9 

Company provided 

10.5 

12.2 

10.8 

12.7 

6.1 


Base: Respondents whose household has one 
or more automobiles (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,829,145 

752,201 

506,173 

181,142 

388,241 


MAKE OF AUTOMOBILES 
OWNED /LEASED 


Domestic (U.S.) 

78.4% 

75.8% 

85.5% 

85.0% 

70.1% 

Asian 

37.9 

38.4 

29.6 

34.8 

49.3 

European 

25.7 

28.2 

19.1 

24.1 

31.1 


Base: Respondents whose household has one 
or more automobiles (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,829,145 

752,201 

506,173 

181,142 

388,241 
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LIFE STYLE 


MODEL YEAR OF AUTOMOBILES 
OWNED/LEASED 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

1991 

15.9% 

16.6% 

16.9% 

22.8% 

10.0% 

1990 

28.2 

31.1 

28.5 

28.0 

23.2 

1989 

27.3 

26.1 

32.4 

24.9 

23.4 

1988 

24.1 

24.8 

26.2 

22.8 

21.0 

1987 or earlier 

75.3 

73.3 

73.3 

73.5 

82.0 


Base: Respondents whose household has one 
or more automobiles (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,829,145 

752,201 

506,173 

181,142 

388,241 


PURCHASE PRICE OF 
AUTOMOBILES OWNED 


Less than $15,000 

67.7% 

67.0% 

68.7% 

62.4% 

69.8% 

$15,000 - $19,999 

46.5 

47.9 

51.2 

45.2 

38.5 

$20,000 - $29,999 

31.8 

32.1 

29.5 

34.9 

32.9 

$30,000 - $39,999 

12.8 

11.9 

12.5 

14.0 

14.1 

$40,000 or more 

6.5 

6.7 

5.2 

7.0 

7.8 


Base ; Respondents whose household has one 
or more automobiles (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,829,145 

752,201 

506,173 

181,142 

388,241 
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TRAVEL 


Journal Subscribers: The Nation's Most 
Active Travelers 

Business and finance never stand still and neither do the people 
involved in these spheres. Wall Street Journal subscribers are at the 
heart of the travel market. They fly frequently within and outside the 
U.S. They stay at the best hotels and resorts, they rent automobiles, 
they spend considerable sums of money as they travel. 

The Wall Street Journal. 

It stops America’s busiest travelers in their tracks every 
business day . .. meet them: 

Air Travel. Subscribers took an average of nine air trips within the 
48 states in the past year; they averaged two air trips outside the U.S. 

Travel Incentive Programs. More than half of Journal sub¬ 
scribers belong to a frequent flyer program. 

Overnight Travel. On average, Journal subscribers spent 20 
nights for business in hotels/motels within the 48 states in the past 
year, and 10 nights for vacation/personal reasons. 

Auto Rentals. Nearly 60% of Journal subscribers rented a car in 
the past year; the average individual rented an auto seven times in the 
past year. 

Traveler's Checks. 43% purchased traveler’s checks in the past 
year, spending an average of $1,801. 

Credit Cards. Nearly all Wall Street Journal subscribers hold at 
least one credit card. 



TRAVEL 



TRAVEL 


AIRLINE TRAVEL WITHIN THE 

48 STATES IN PAST YEAR 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Took one or more airline trips within 
the 48 states 

74.4% 

72.4% 

73.1% 

78.6% 

77.6% 

Did not take any trips 

25.6 

27.6 

26.9 

21.4 

22.4 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


REASONS FOR AIRLINE TRAVEL 
WITHIN THE 48 STATES 


For business reasons only 

70.6% 

69.7% 

73.4% 

66.7% 

70.5% 

For vacation/personal reasons only 

74.3 

73.6 

74.2 

78.9 

73.5 

For business and vacation/personal reasons 
combined in the same trip 

28.4 

26.9 

28.6 

28.6 

30.5 

Any trips that involved business (net) 

75.8 

73.6 

78.4 

72.8 

77.5 

Any vacation/personal trips (net) 

83.1 

82.1 

83.7 

85.7 

82.8 


Base: Respondents who took one or more 
airline trips within the 48 states in the 
past year (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,428,000 

578,125 

384,628 

149,871 

313,502 


NUMBER OF AIRLINE TRIPS WITHIN 
THE 48 STATES IN PAST YEAR 


For Any Reason 


3+ trips 

72.0% 

70.4% 

69.9% 

78.2% 

74.2% 

5+ trips 

52.5 

51.0 

54.6 

51.7 

52.6 

7+ trips 

39.5 

39.4 

40.1 

40.8 

38.5 

9+ trips 

32.1 

31.3 

34.3 

33.3 

30.2 

11+ trips 

27.8 

27.5 

28.3 

29.3 

27.1 


Base: Respondents who took any airline trips 
within the 48 states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,428,000 

578,125 

384,628 

149,871 

313,502 


Average number of trips 

9.2 

9.2 

9.0 

10.7 

8.9 

Median number of trips 

5.4 

5.2 

5.6 

5.6 

5.4 
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TRAVEL 


NUMBER OF AIRLINE TRIPS WITHIN 

National 

Eastern 

Midwest 

Southwest 

Western 

THE 48 STATES IN PAST YEAR (Continued) 

Edition 

Edition 

Edition 

Edition 

Edition 

For Business Reasons Only 

3+ trips 

69.6% 

69.2% 

71.0% 

71.4% 

67.7% 

5+ trips 

51.8 

51.9 

53.2 

56.1 

48.0 

7+ trips 

39.6 

39.7 

38.9 

44.9 

38.0 

9+ trips 

35.7 

37.6 

34.5 

37.8 

33.2 

11+ trips 

28.3 

30.5 

27.6 

29.6 

24.9 


Base: Respondents who took any airline 
trips for business only within the 48 
states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,008,168 

402,953 

282,317 

99,964 

221,019 


Average number of trips 

9.5 

9.8 

8.9 

11.5 

8.8 

Median number of trips 

5.4 

5.4 

5.5 

6.4 

4.8 


For Vacation / Personal Reasons Only 


2+ trips 

66.7% 

65.7% 

59.8% 

82.8% 

69.0% 

3+ trips 

33.6 

29.7 

32.4 

43.1 

36.8 

4+ trips 

20.2 

17.6 

18.2 

26.7 

23.4 

5+ trips 

10.7 

9.7 

9.5 

16.4 

10.9 


Base: Respondents who took any airline trips 
within the 48 states in past year for 
vacation/personal reasons only 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,061,004 

425,500 

285,394 

118,248 

230,424 


Average number of trips 

2.6 

2.5 

2.4 

3.1 

2.8 

Median number of trips 

2.5 

2.4 

2.4 

2.8 

2.6 
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TRAVEL 


AIRLINE TRAVEL OUTSIDE THE 

48 STATES IN PAST YEAR 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Took one or more airline trips outside 
the 48 states 

32.9% 

34.4% 

27.8% 

26.7% 

39.9% 

Did not take any trips 

67.1 

65.6 

72.2 

73.3 

60.1 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


REASONS FOR AIRLINE TRAVEL 

OUTSIDE THE 48 STATES 

For business reasons only 

37.0% 

40.9% 

33.6% 

52.0% 

29.9% 

For vacation/personal reasons only 

67.3 

65.5 

67.8 

66.0 

70.1 

For business and vacation/personal 
reasons combined in the same trip 

17.2 

15.5 

18.4 

22.0 

17.4 

Any trips that involved business (net) 

47.7 

49.6 

47.4 

56.0 

42.5 

Any vacation/personal trips (net) 

78.3 

75.8 

78.9 

80.0 

80.8 


Base: Respondents who took one or more 
airline trips outside the 48 states in the 
past year (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

631,468 

274,689 

146,274 

50,910 

161,195 


NUMBER OF AIRLINE TRIPS 
OUTSIDE THE 48 STATES 
IN PAST YEAR 


For Any Reason 

2+ trips 

49.3% 

49.6% 

49.3% 

62.0% 

44.9% 

3+ trips 

25.0 

27.0 

20.4 

34.0 

23.4 

4+ trips 

16.3 

18.3 

11.8 

24.0 

15.0 

5+ trips 

9.7 

11.1 

4.6 

14.0 

10.8 


Base: Respondents who took any airline trips 
outside the 48 states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

631,468 

274,689 

146,274 

50,910 

161,195 


Average number of trips 

2.3 

2.3 

2.1 

3.4 

2.3 
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TRAVEL 


NUMBER OF AIRLINE TRIPS 


OUTSIDE THE 48 STATES 

IN PAST YEAR (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

For Business Reasons Only 

2+ trips 

61.7% 

62.1% 

64.7% 

61.5% 

58.0% 

3+ trips 

36.5 

37.9 

35.3 

34.6 

36.0 

4+ trips 

24.8 

26.2 

17.6 

34.6 

24.0 

5+ trips 

15.7 

19.4 

9.8 

15.4 

14.0 


Base: Respondents who took any airline trips 
for business only outside the 48 states 
in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

233,643 

112,348 

49,148 

26,473 

48,197 


Average number of trips 


3.0 2.9 2.7 4.0 3.1 


For Vacation / Personal Reasons Only 

2+ trips 

32.8% 

35.2% 

28.2% 

36.4% 

32.5% 

3+ trips 

6.9 

4.2 

7.8 

9.1 

9.4 


Base: Respondents who took any airline trips 
outside the 48 states in past year for 
vacation/personal reasons only 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

424,978 

179,921 

99,174 

33,601 

112,998 


Average number of trips 

1.5 

1.5 

1.4 

1.5 

1.6 


BELONG TO ANY AIRLINE FREQUENT 
FLYER PROGRAM 


Belong to frequent flyer program 

55.5% 

53.6% 

52.7% 

55.1% 

62.8% 

Do not belong to frequent flyer program 

36.1 

37.2 

38.5 

40.1 

29.4 

No answer 

8.4 

9.2 

8.8 

4.8 

7.8 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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TRAVEL 


HOTEL/MOTEL STAYS WITHIN 

THE 48 STATES IN PAST YEAR 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Stayed one or more nights in a hotel/motel 
within the 48 states 

82.8% 

82.1% 

82.2% 

87.7% 

82.3% 

Did not stay in hotel/motel 

17.2 

17.9 

17.8 

12.3 

17.7 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


REASONS FOR HOTEL /MOTEL 
STAYS WITHIN THE 48 STATES 


For business reasons only 

67.4% 

65.9% 

69.3% 

66.5% 

68.1% 

For vacation/personal reasons only 

78.6 

78.6 

78.2 

84.8 

76.2 

For business and vacation/personal reasons 
combined in the same stay 

24.7 

21.8 

24.5 

27.4 

29.0 

Any hotel/motel stays that involved 
business (net) 

72.3 

69.8 

74.4 

72.0 

74.2 

Any vacation/personal hotel/motel stays (net) 

86.7 

84.9 

88.6 

92.7 

84.3 


Base: Respondents who spent one or more 
nights in a hotel/motel within the 48 states 
in the past year (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,589,226 

655,581 

432,509 

167,223 

332,490 


NUMBER OF NIGHTS SPENT IN A 
HOTEL/MOTEL WITHIN THE 48 
STATES IN PAST YEAR 


For Any Reason 

5+ nights 

87.2% 

85.5% 

89.3% 

89.0% 

86.7% 

11+ nights 

63.1 

61.8 

63.9 

65.2 

63.5 

20+ nights 

40.0 

37.5 

42.3 

39.0 

41.7 

30+ nights 

26.1 

24.4 

26.9 

26.2 

27.8 


Base: Respondents who spent one or more 
nights in a hotel/motel within the 48 states 






in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,589,226 

655,581 

432,509 

167,223 

332,490 


Average number of nights 

22.4 

21.3 

23.6 

23.4 

22.4 

Median number of nights 

15.1 

14.8 

15.8 

15.2 

15.0 
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TRAVEL 


NUMBER OF NIGHTS SPENT IN A 
HOTEL /MOTEL WITHIN THE 48 

STATES IN PAST YEAR (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

For Business Reasons Only 

5+ nights 

80.2% 

79.1% 

82.0% 

78.9% 

80.4% 

11 + nights 

50.9 

47.4 

54.3 

51.4 

51.9 

20+ nights 

35.6 

34.5 

36.3 

36.7 

36.2 

30+ nights 

22.2 

21.7 

24.1 

20.2 

21.7 


Base: Respondents who spent one or more 
nights in a hotel/motel for business only 
within the 48 states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,071,138 

432,028 

299,729 

111,203 

226,426 


Average number of nights 

20.1 

19.0 

21.3 

20.0 

20.2 

Median number of nights 

12.1 

10.7 

12.6 

12.7 

12.4 


For Vacation / Personal Reasons Only 

5+ nights 

76.0% 

75.9% 

77.5% 

74.8% 

74.9% 

7+ nights 

56.6 

57.9 

55.8 

54.7 

56.3 

11+ nights 

28.8 

29.4 

28.5 

33.8 

25.5 

20+ nights 

12.0 

11.4 

12.3 

12.2 

12.5 


Base: Respondents who spent one or more 
nights in a hotel/motel for vacation/personal 
reasons only within the 48 states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,249,132 

515,287 

338,222 

141,805 

253,357 


Average number of nights 

9.5 

9.6 

9.6 

9.6 

9.3 

Median number of nights 

8.3 

8.8 

8.0 

8.5 

7.8 


HOTEL /MOTEL STAYS OUTSIDE 
THE 48 STATES IN PAST YEAR 


Stayed one or more nights in a hotel/motel 
outside the 48 states 

30.6% 

32.3% 

25.5% 

23.5% 

37.2% 

Did not stay in hotel/motel 

69.4 

67.7 

74.5 

76.5 

62.8 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 
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TRAVEL 


REASONS FOR HOTEL/MOTEL 

National 

Eastern 

Midwest 

Southwest 

Western 

STAYS OUTSIDE THE 48 STATES 

Edition 

Edition 

Edition 

Edition 

Edition 

For business reasons only 

37.5% 

40.9% 

36.7% 

54.5% 

28.2% 

For vacation/personal reasons only 

68.6 

66.2 

68.3 

65.9 

73.1 

For business and vacation/personal reasons 
combined in the same stay 

14.1 

13.1 

16.5 

15.9 

12.8 

Any hotel/motel stays that involved 
business (net) 

46.4 

49.4 

46.8 

61.4 

37.2 

Any vacation/personal hotel/motel stays (net) 

77.1 

75.5 

76.3 

75.0 

80.8 


Base: Respondents who spent one or more 
nights in a hotel/motel outside the 48 states 
in the past year (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

587,323 

257,920 

134,173 

44,809 

150,287 


NUMBER OF NIGHTS SPENT IN 
A HOTEL/MOTEL OUTSIDE THE 
48 STATES IN PAST YEAR 


For Any Reason 

5+ nights 

86.6% 

86.9% 

84.2% 

84.1% 

89.1% 

11+ nights 

47.4 

46.4 

43.9 

52.3 

50.6 

20+ nights 

24.7 

22.8 

20.9 

29.5 

29.5 

30+ nights 

11.1 

11.0 

7.9 

18.2 

12.2 


Base: Respondents who spent one or more 
nights in a hotel/motel outside the 48 states 






in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

587,323 

257,920 

134,173 

44,809 

150,287 


Average number of nights 

14.8 

14.0 

14.2 

18.8 

15.3 

Median number of nights 

10.8 

10.7 

10.4 

13.0 

11.3 
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TRAVEL 


NUMBER OF NIGHTS SPENT IN 

A HOTEL/MOTEL OUTSIDE THE 

48 STATES IN PAST YEAR (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

For Business Reasons Only 

5+ nights 

78.7% 

75.3% 

88.2% 

70.8% 

79.5% 

11+ nights 

40.7 

37.1 

41.2 

45.8 

45.5 

20+ nights 

21.8 

21.6 

17.6 

25.0 

25.0 

30+ nights 

11.6 

13.4 

9.8 

16.7 

6.8 


Base: Respondents who spent one or more 
nights in a hotel/motel for business only 
outside the 48 states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

220,246 

105,489 

49,241 

24,421 

42,381 


Average number of nights 

14.5 

13.6 

15.9 

16.4 

13.6 

Median number of nights 

10.1 

8.4 

10.4 

10.7 

10.5 


For Vacation / Personal Reasons Only 

5+ nights 

85.3% 

86.6% 

80.0% 

79.3% 

89.5% 

9+ nights 

58.7 

58.6 

48.4 

69.0 

64.9 

11+ nights 

41.3 

40.1 

35.8 

48.3 

45.6 

20+ nights 

17.5 

14.6 

11.6 

17.2 

26.3 


Base: Respondents who spent one or more 
nights in a hotel/motel for vacation!personal 
reasons only outside the 48 states in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

402,904 

170,743 

91,640 

29,529 

109,860 


Average number of nights 

11.9 

11.3 

10.4 

12.3 

14.0 

Median number of nights 

10.4 

10.4 

8.6 

10.9 

10.7 


BELONG TO ANY HOTEL 
FREQUENT GUEST PROGRAM 


Belong to frequent guest program 

26.7% 

25.5% 

28.4% 

26.2% 

27.0% 

Do not belong to frequent guest program 

63.1 

65.3 

61.9 

64.7 

59.9 

No answer 

10.2 

9.2 

9.7 

9.1 

13.1 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 
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TRAVEL 


CAR RENTALS IN PAST YEAR 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Rented a car one or more times in past year 

58.8% 

57.4% 

57.0% 

61.0% 

62.8% 

Did not rent a car 

41.2 

42.6 

43.0 

39.0 

37.2 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


REASONS FOR CAR RENTAL 

For business reasons only 

66.4% 

61.8% 

71.4% 

64.9% 

68.4% 

For vacation/personal reasons only 

71.5 

73.4 

67.2 

73.7 

72.6 

For business and vacation/personal 
reasons combined 

22.1 

19.5 

23.5 

23.7 

24.0 

Any car rentals for business reasons (net) 

71.3 

65.8 

77.2 

69.3 

74.1 

Any car rentals for vacation/personal 
reasons (net) 

79.1 

80.5 

76.8 

79.8 

79.1 


Base: Respondents who rented a car in 
past year (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,128,581 

458,348 

299,915 

116,312 

253,710 


NUMBER OF TIMES RESPONDENT 
RENTED A CAR IN PAST YEAR 


For Any Reason 

3+ times 

61.5% 

55.8% 

65.0% 

60.5% 

66.9% 

5+ times 

43.6 

39.0 

46.9 

44.7 

46.8 

7+ times 

33.4 

31.8 

33.8 

36.8 

33.8 

11+ times 

21.7 

20.4 

23.2 

22.8 

21.7 


Base: Respondents who rented a car 
in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,128,581 

458,348 

299,915 

116,312 

253,710 


Average number of car rentals 

7.0 

6.7 

7.6 

7.6 

6.7 

Median number of car rentals 

4.2 

3.6 

4.5 

4.4 

4.7 
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NUMBER OF TIMES RESPONDENT 

RENTED A CAR IN PAST YEAR (Continued) 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

For Business Reasons Only 

3+ times 

66.3% 

65.4% 

65.3% 

66.2% 

68.9% 

5+ times 

48.1 

46.9 

48.6 

51.4 

47.8 

7+ times 

34.6 

35.4 

33.8 

37.8 

33.3 

11+ times 

19.4 

21.2 

21.2 

13.5 

17.2 


Base: Respondents who rented a car for 
business only in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

749,378 

283,259 

214,139 

75,486 

173,538 


Average number of car rentals 

7.5 

7.7 

7.7 

8.1 

6.5 

Median number of car rentals 

4.8 

4.6 

4.8 

5.2 

4.7 


For Vacation / Personal Reasons Only 

2+ times 

56.4% 

52.1% 

53.6% 

63.1% 

63.4% 

3+ times 

25.1 

22.0 

24.9 

28.6 

28.8 

4+ times 

15.4 

12.6 

12.9 

20.2 

20.4 

5+ times 

9.5 

9.4 

7.7 

11.9 

10.5 


Base: Respondents who rented a car for 
vacation!personal reasons only in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

806,935 

336,427 

201,543 

85,722 

184,193 


Average number of car rentals 

2.3 

2.2 

2.3 

2.5 

2.4 

Median number of car rentals 

2.2 

2.1 

2.1 

2.4 

2.4 


CRUISE TRAVEL IN PAST 3 YEARS 


Took one or more cruises that involved at 
least one overnight stay 

18.2% 

17.9% 

15.6% 

19.3% 

22.0% 

Did not take any cruises 

73.2 

73.0 

77.5 

73.3 

68.0 

No answer 

8.6 

9.1 

6.9 

7.4 

10.0 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 
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TRAVEL 


TRAVELER'S CHECKS 

PURCHASED IN PAST YEAR 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Purchased traveler’s checks in past year 

42.5% 

42.0% 

40.7% 

42.8% 

45.8% 

Did not purchase 

51.5 

52.1 

53.7 

51.9 

47.5 

No answer 

6.0 

5.9 

5.6 

5.3 

6.7 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


VALUE OF TRAVELER'S 
CHECKS PURCHASED 


Less than $500 

16.3% 

17.9% 

14.0% 

21.3% 

14.6% 

$500 - $999 

26.7 

27.6 

28.4 

21.3 

25.5 

$1,000 - $1,999 

28.2 

25.6 

31.1 

30.0 

28.1 

$2,000 or more 

28.8 

28.9 

26.5 

27.4 

31.8 


Base: Respondents who purchased traveler's 
checks in past year 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

815,726 

335,376 

214,150 

81,609 

185,031 


Average value of traveler’s checks 

$1,801 

$1,807 

$1,692 

$1,748 

$1,938 

Median value of traveler’s checks 

$1,248 

$1,177 

$1,246 

$1,250 

$1,352 
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TRAVEL 



National 

Eastern 

Midwest 

Southwest 

Western 

CREDIT CARDS CURRENTLY HELD 

Edition 

Edition 

Edition 

Edition 

Edition 

Airline Travel Card 

13.1% 

10.9% 

12.5% 

13.9% 

17.4% 

American Express (net) 

52.3 

59.1 

46.3 

55.6 

46.5 

Green Card 

33.4 

37.8 

33.3 

32.6 

26.3 

Gold/Platinum Card 

23.2 

26.3 

15.8 

29.9 

24.3 

Optima Card 

5.1 

5.0 

4.6 

6.4 

5.3 

AT&T Universal Credit Card 

27.9 

32.9 

26.0 

23.5 

23.6 

Auto rental card 

15.6 

16.2 

16.3 

16.0 

13.4 

Carte Blanche 

0.7 

0.8 

0.7 

0.5 

0.5 

Diner’s Club 

4.6 

5.2 

4.4 

5.9 

3.1 

Discover Card 

19.8 

18.1 

23.4 

24.6 

16.0 

Gasoline credit card 

55.0 

51.6 

55.7 

64.2 

56.1 

Hotel/motel credit card 

5.8 

6.0 

5.7 

5.9 

5.5 

MasterCard (net) 

60.4 

57.6 

59.9 

66.3 

63.5 

Regular Card 

39.2 

35.1 

41.0 

45.5 

41.1 

Preferred (Gold) Card 

24.9 

26.2 

22.5 

24.1 

26.3 

Telephone card (other than AT&T Universal Card) 

38.1 

34.5 

39.9 

41.7 

40.3 

Visa (net) 

74.4 

71.5 

74.5 

73.8 

79.7 

Regular (Classic) Card 

53.3 

50.3 

53.7 

57.2 

56.1 

Premier (Gold) Card 

26.4 

26.2 

25.8 

18.7 

31.0 

Any of those listed (net) 

96.6 

97.0 

95.2 

97.9 

96.9 

None of those listed 

2.2 

1.9 

3.1 

1.6 

1.7 

No answer 

1.2 

1.1 

1.7 

0.5 

1.4 


Base: Total respondents (multiple responses) 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 
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PERSONAL DEMOGRAPHICS 


The Journal Is Read by the Most Educated and Affluent 
People in America. 

Education. Nearly 94% of Wall Street Journal subscribers are 
college educated, and more than half have pursued postgraduate 
study/degree. 

Sex. The majority of subscribers are men (87%). 

Age. Their median age is 51 years. 

Average Household Income. $169,500. 

Average Individual Employment Income. $127,700. 
Average Household Net Worth. $1,141,500. 



PERSONAL 

DEMOGRAPHICS 



PERSONAL DEMOGRAPHICS 


SEX 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Male 

86.9% 

86.9% 

87.8% 

91.1% 

83.7% 

Female 

13.1 

13.1 

12.2 

8.9 

16.3 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


AGE 

Less than 25 

1.2% 

1.4% 

1.1% 

1.2% 

1.0% 

25 to 34 

11.1 

11.9 

11.2 

9.3 

10.5 

35 to 44 

23.4 

22.7 

22.3 

26.7 

24.7 

45 to 54 

22.1 

20.8 

23.2 

21.6 

23.0 

55 to 64 

17.9 

17.8 

19.2 

18.2 

16.2 

65 or more 

24.3 

25.4 

23.0 

23.0 

24.6 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


Median age 

51 

51 

51 

50 

51 

EDUCATION 

High school or less 

6.2% 

6.0% 

8.3% 

4.1% 

4.5% 

Attended college 

13.6 

12.4 

14.4 

12.4 

15.0 

Graduated from college 

28.3 

28.2 

28.5 

34.3 

25.4 

Postgraduate study without degree 

14.2 

14.4 

12.8 

14.6 

15.3 

Postgraduate degree 

37.7 

39.0 

36.0 

34.6 

39.8 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


College educated 

93.8 

94.0 

91.7 

95.9 

95.5 

College graduate 

80.3 

81.6 

77.3 

83.5 

80.4 

Postgraduate study/degree 

52.0 

53.4 

48.8 

49.2 

55.1 
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PERSONAL DEMOGRAPHICS 


MARITAL STATUS 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Married 

81.0% 

82.1% 

80.7% 

84.2% 

77.5% 

Single, never married 

8.9 

9.3 

8.8 

6.7 

9.3 

Divorced or separated 

5.9 

4.9 

5.9 

6.0 

7.9 

Widowed 

4.2 

3.7 

4.6 

3.1 

5.3 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


EMPLOYMENT STATUS OF SPOUSE 

Works full time 

29.6% 

27.5% 

31.4% 

30.7% 

30.7% 

Works part time 

17.0 

17.0 

16.8 

12.5 

19.6 

Works full or part time (net) 

46.6 

44.5 

48.2 

43.3 

50.3 

Not employed, but seeking a position 

1.8 

2.8 

0.9 

1.5 

1.4 

Retired, not employed, no answer 

51.6 

52.7 

50.9 

55.3 

48.3 


Base: Respondents who are married 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,554,678 

655,581 

424,617 

160,549 

313,098 


TOTAL NUMBER OF HOUSEHOLD MEMBERS 
(INCLUDES SUBSCRIBER) 


One 

12.7% 

11.8% 

12.8% 

11.6% 

14.7% 

Two 

44.6 

45.5 

43.7 

41.7 

45.7 

Three 

16.8 

16.0 

17.4 

17.9 

16.9 

Four or more 

25.9 

26.7 

26.1 

28.8 

22.7 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


Average number of household members 

3 

3 

3 

3 

3 

Median number of household members 

2 

2 

2 

2 

2 
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PERSONAL DEMOGRAPHICS 


TOTAL NUMBER OF ADULTS 

National 

Eastern 

Midwest 

Southwest 

Western 

(18 YEARS OR OLDER) IN HOUSEHOLD 

Edition 

Edition 

Edition 

Edition 

Edition 

One 

13.6% 

12.2% 

14.2% 

13.1% 

15.5% 

Two 

69.2 

69.8 

67.5 

73.0 

68.4 

Three or more 

17.2 

18.0 

18.3 

13.9 

16.1 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


TOTAL NUMBER OF CHILDREN 

(LESS THAN 18 YEARS OLD) IN HOUSEHOLD 


None 

69.0% 

70.1% 

68.3% 

61.9% 

71.6% 

One 

11.7 

11.0 

12.0 

13.9 

11.4 

Two 

13.8 

13.7 

13.9 

18.4 

11.5 

Three or more 

5.5 

5.2 

5.8 

5.8 

5.5 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


HOUSEHOLD INCOME, 1990 

Less than $35,000 

6.0% 

4.5% 

8.1% 

5.8% 

5.8% 

$35,000 to $49,999 

8.1 

7.4 

9.7 

7.8 

7.4 

$50,000 to $74,999 

18.7 

18.0 

18.4 

17.7 

20.7 

$75,000 to $99,999 

19.6 

19.1 

20.6 

21.3 

18.4 

$100,000 to $249,999 

35.2 

38.5 

31.3 

36.1 

34.4 

$250,000 or more 

12.4 

12.5 

11.9 

11.3 

13.3 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,3 55 

798,515 

526,167 

190,676 

403,997 


Average household income 

$169,500 

$174,600 

$165,600 

$171,600 

$164,500 

Median household income 

$97,000 

$104,000 

$91,700 

$97,000 

$96,900 
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PERSONAL DEMOGRAPHICS 


INDIVIDUAL EMPLOYMENT 

INCOME, 1990 

National 

Edition 

Eastern 

Edition 

Midwest 

Edition 

Southwest 

Edition 

Western 

Edition 

Less than $25,000 

8.0% 

7.2% 

8.4% 

9.5% 

8.4% 

$25,000 to $34,999 

6.3 

5.5 

6.9 

6.6 

6.7 

$35,000 to $49,999 

12.0 

11.5 

12.7 

10.9 

12.1 

$50,000 to $74,999 

22.0 

22.0 

24.0 

19.7 

20.5 

$75,000 to $99,999 

16.9 

18.0 

15.0 

17.5 

17.3 

$100,000 to $249,999 

26.5 

27.1 

25.0 

28.5 

26.6 

$250,000 or more 

8.3 

8.7 

8.0 

7.3 

8.4 


Base: Respondents in business , 
government or professions 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,449,113 

597,289 

411,989 

145,676 

294,110 


Average individual employment income 

$127,700 

$130,900 

$117,000 

$145,900 

$127,900 

Median individual employment income 

$77,500 

$80,200 

$72,900 

$79,700 

$78,300 


HOUSEHOLD NET WORTH, 1990 


Less than $50,000 

3.6% 

3.8% 

3.4% 

3.0% 

3.9% 

$50,000 to $99,999 

4.9 

4.4 

6.1 

6.3 

3.7 

$100,000 to $149,999 

5.8 

4.7 

7.6 

6.5 

4.9 

$150,000 to $299,999 

16.0 

15.3 

18.7 

17.4 

13.3 

$300,000 to $499,999 

17.3 

17.2 

18.5 

17.4 

16.0 

$500,000 to $999,999 

24.1 

23.6 

21.6 

22.3 

28.7 

$1,000,000 to $1,999,999 

15.5 

16.5 

13.4 

15.5 

16.6 

$2,000,000 to $2,999,999 

5.6 

6.7 

4.4 

5.6 

5.4 

$3,000,000 or more 

7.1 

7.8 

6.3 

6.0 

7.5 


Base: Total respondents 

100.0 

100.0 

100.0 

100.0 

100.0 

Average paid circulation, 3/31/91 

1,919,355 

798,515 

526,167 

190,676 

403,997 


Average household net worth 

$1,141,500 

$1,222,200 

$1,023,600 

$1,088,900 

$1,177,300 

Median household net worth 

$547,700 

$598,000 

$453,200 

$493,500 

$642,000 
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APPENDIX 


The following section contains the letter of certification from Erdos & 
Morgan/MPG, the table base definitions, and the three versions of the 
questionnaire. 

Notes on Methodology 

The treatment of “No Answers” in calculating percentages was 
handled in either one of two ways. 

If the “No Answers” to a question could mean “No” or “None,” the 
“No Answers” were included in the base. They were shown and 
percentaged in the same way as the other answers to that question. For 
example, answers to the question “Do you or other members of your 
household have any life insurance?” were percentaged on the base of 
all respondents, showing percentages for “Yes,” “No” and “No 
Answer,” which total 100%. 

If the response to a question could not possibly be “None” or 
“Neither” (for example, in the question “Are you a man or a 
woman?”), then the “No Answers” were not included in the base. 

In this case, the base for percentaging is the number of respondents 
answering the question. A table of bases follows, which details the 
“No Answers” for those tables in which they are not provided. 


APPENDIX 



APPENDIX 


TABLE BASES: NATIONAL EDITION 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

1 

Articles/Columns/Features of Interest 

1,958 

0 

2 

Place of Readership 

1,953 

5 

2 

Time Spent Reading 

5,617 

121 

2 

Issues Read in a Typical Week 

1,958 

0 

3 

Journal Advertising Readership 

1,895 

0 

3 

Actions Taken as a Result of Journal Advertising 

1,778 

0 

4 

Clip, Save or Use Journal Articles/Features 

1,958 

0 

5 

Primary Business 

5,715 

23 

5 

Company Size 

4,068 

127 

6 

Company Sales/Revenues, 1990 

3,841 

354 

6 

Location of Head Office 

2,654 

89 

6 

International Activities 

2,743 

0 

7 

Areas in Which Company Conducts Business 

1,346 

19 

7 

International Responsibilities 

1,365 

0 

7 

Changes in International Activity Over the Next Few Years 

2,743 

0 

8 

Job Title 

4,011 

184 

9 

Job Responsibilities 

4,094 

223 

10 

Executive Functions 

4,195 

0 

10 

Advisory Roles: Business 

2,819 

0 

11 

Advisory Roles: Government 

2,819 

0 

11 

Involvement in Fund Management 

4,317 

0 

11 

Value of Funds Managed 

1,367 

34 

12-14 

Purchase Influence, Version A 

1,494 

0 

12-14 

Purchase Influence, Version B 

1,418 

0 

14-15 

Computers Used at Work 

2,899 

0 

17-18 

Household’s Current Investments 

5,738 

0 

18 

Total Value of All Investments 

4,888 

709 

19 

Total Value of Bonds 

1,803 

618 

19 

Total Value of U.S. Government Securities 

1,117 

468 

20 

Value of Own Company’s Stock 

1,783 

596 

20 

Value of Other Companies’ Stock 

2,899 

860 

21 

Total Value of Stock Owned 

3,387 

1,044 
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APPENDIX 


TABLE BASES: NATIONAL EDITION (Continued) 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

21 

Total Value of Money Market Funds 

2,445 

808 

22 

Total Value of Mutual Funds 

1,716 

555 

22 

Types of Mutual Funds Held 

1,538 

30 

23 

Ownership of Foreign Stock/ADRs 

3,843 

0 

23 

Owner, Partner, Investor in a Business/Franchise 

Other Than Primary Business 

5,738 

0 

23 

Current Use of Financial Advisors 

3,843 

0 

24 

Types of Brokerage Firms Currently Used 

3,843 

0 

24 

Number of Full Service Brokerage Firms Used 

2,300 

0 

24 

Number of Discount Brokerage Firms Used 

1,256 

0 

25 

Total Number of Brokerage Firms Used 

2,926 

0 

25 

Number of Securities Transactions in Past Year 

5,738 

0 

26 

Use of U.S. Stock Exchanges in Past Year 

3,843 

0 

26 

Ownership of Residences 

1,812 

83 

27 

Value of Main Residence 

1,614 

51 

27 

Value of Seasonal or Weekend Home 

363 

32 

28 

Types of Insurance Held by Household 

1,885 

0 

28 

Insurance Obtained From an Agent 

1,885 

0 

29 

Insurance Purchased Directly From Carrier 

1,885 

0 

29 

Types of Life Insurance Held by Household 

1,313 

127 

30 

Total Face Value of Life Insurance 

1,308 

132 

31 

Recreational Equipment Currently Owned 

1,895 

0 

31-32 

Sports/Fitness Activities Participated in During Past Year 

1,895 

0 

32 

Membership in Clubs 

1,895 

0 

33 

Involvement in Public/Political Activities 

1,895 

0 

33 

Electronic Products Currently Owned 

1,895 

0 

34 

Electronic Products Likely to Purchase in Next Two Years 

1,895 

0 

34 

Total Number of Automobiles in Household 

1,958 

0 

35 

Type of Automobiles Owned/Leased 

1,841 

25 

35 

How Automobiles Were Acquired 

1,835 

31 

35 

Make of Automobiles Owned/Leased 

1,830 

36 

36 

Model Year of Automobiles Owned/Leased 

1,827 

39 

36 

Purchase Price of Automobiles Owned 

1,821 

45 
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APPENDIX 


TABLE BASES: NATIONAL EDITION (Continued) 




Page 

Number 

Question 

Table 

Base 

No 

Answer 


37 

Airline Travel Within the 48 States in Past Year 

1,885 

0 


37 

Reasons for Airline Travel Within the 48 States 

1,402 

0 


37 

Number of Airline Trips Within the 

48 States in Past Year (for Any Reason) 

1,402 

0 


38 

Number of Airline Trips Within the 

48 States in Past Year (for Business Reasons) 

990 

0 


38 

Number of Airline Trips Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

1,042 

0 


39 

Airline Travel Outside the 48 States in Past Year 

1,885 

0 


39 

Reasons for Airline Travel Outside the 48 States 

621 

0 


39 

Number of Airline Trips Outside the 

48 States in Past Year (for Any Reason) 

621 

0 


40 

Number of Airline Trips Outside the 

48 States in Past Year (for Business Reasons) 

230 

0 


40 

Number of Airline Trips Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

418 

0 


40 

Belong to Any Airline Frequent Flyer Program 

1,885 

0 


41 

Hotel/Motel Stays Within the 48 States in Past Year 

1,885 

0 


41 

Reasons for Hotel/Motel Stays Within the 48 States 

1,560 

0 


41 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Any Reason) 

1,560 

0 


42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Business Reasons) 

1,052 

0 


42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

1,226 

0 


42 

Hotel/Motel Stays Outside the 48 States in Past Year 

1,885 

0 


43 

Reasons for Hotel/Motel Stays Outside the 48 States 

576 

0 


43 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Any Reason) 

576 

0 


44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Business Reasons) 

216 

0 


44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

395 

0 


44 

Belong to Any Hotel Frequent Guest Program 

1,885 

0 


45 

Car Rentals in Past Year 

1,885 

0 


45 

Reasons for Car Rental 

1,109 

0 


45 

Number of Times Respondent Rented a Car 
in Past Year (for Any Reason) 

1,109 

0 
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APPENDIX 


TABLE BASES: NATIONAL EDITION (Continued) 

Page 

Number Question 

Table 

Base 

No 

Answer 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Business Reasons) 

736 

0 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Vacation/Personal Reasons) 

793 

0 

46 

Cruise Travel in Past Three Years 

1,885 

0 

47 

Traveler’s Checks Purchased in Past Year 

1,885 

0 

47 

Value of Traveler’s Checks Purchased 

802 

0 

48 

Credit Cards Currently Held 

1,885 

0 

49 

Sex 

5,699 

39 

49 

Age 

5,684 

54 

49 

Education 

5,683 

55 

50 

Marital Status 

5,689 

49 

50 

Employment Status of Spouse 

3,049 

0 

50 

Total Number of Household Members 

3,792 

61 

51 

Total Number of Adults in Household 

3,792 

61 

51 

Total Number of Children in Household 

3,792 

61 

51 

Household Income, 1990 

5,360 

378 

52 

Individual Employment Income, 1990 

4,025 

292 

52 

Household Net Worth, 1990 

5,260 

478 
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APPENDIX 


TABLE BASES: EASTERN EDITION 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

1 

Articles/Columns/Features of Interest 

742 

0 

2 

Place of Readership 

742 

0 

2 

Time Spent Reading 

2,194 

37 

2 

Issues Read in a Typical Week 

742 

0 

3 

Journal Advertising Readership 

756 

0 

3 

Actions Taken as a Result of Journal Advertising 

721 

0 

4 

Clip, Save or Use Journal Articles/Features 

742 

0 

5 

Primary Business 

2,227 

4 

5 

Company Size 

1,582 

38 

6 

Company Sales/Revenues, 1990 

1,493 

127 

6 

Location of Head Office 

1,045 

27 

6 

International Activities 

1,072 

0 

7 

Areas in Which Company Conducts Business 

567 

7 

7 

International Responsibilities 

574 

0 

7 

Changes in International Activity Over the Next Few Years 

1,072 

0 

8 

Job Title 

1,548 

72 

9 

Job Responsibilities 

1,597 

69 

10 

Executive Functions 

1,620 

0 

10 

Advisory Roles: Business 

1,083 

0 

11 

Advisory Roles: Government 

1,083 

0 

11 

Involvement in Fund Management 

1,666 

0 

11 

Value of Funds Managed 

527 

9 

12-14 

Purchase Influence, Version A 

564 

0 

12-14 

Purchase Influence, Version B 

550 

0 

14-15 

Computers Used at Work 

1,116 

0 

17-18 

Household’s Current Investments 

2,231 

0 

18 

Total Value of All Investments 

1,917 

266 

19 

Total Value of Bonds 

701 

256 

19 

Total Value of U.S. Government Securities 

434 

199 

20 

Value of Own Company’s Stock 

672 

234 

20 

Value of Other Companies’ Stock 

1,130 

372 

21 

Total Value of Stock Owned 

1,317 

428 
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APPENDIX 


TABLE BASES: EASTERN EDITION (Continued) 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

21 

Total Value of Money Market Funds 

936 

335 

22 

Total Value of Mutual Funds 

656 

237 

22 

Types of Mutual Funds Held 

580 

11 

23 

Ownership of Foreign Stock/ADRs 

1,475 

0 

23 

Owner, Partner, Investor in a Business/Franchise 

Other Than Primary Business 

2,231 

0 

23 

Current Use of Financial Advisors 

1,475 

0 

24 

Types of Brokerage Firms Currently Used 

1,475 

0 

24 

Number of Full Service Brokerage Firms Used 

881 

0 

24 

Number of Discount Brokerage Firms Used 

459 

0 

25 

Total Number of Brokerage Firms Used 

1,117 

0 

25 

Number of Securities Transactions in Past Year 

2,231 

0 

26 

Use of U.S. Stock Exchanges in Past Year 

1,475 

0 

26 

Ownership of Residences 

727 

29 

27 

Value of Main Residence 

634 

26 

27 

Value of Seasonal or Weekend Home 

179 

17 

28 

Types of Insurance Held by Household 

733 

0 

28 

Insurance Obtained From an Agent 

733 

0 

29 

Insurance Purchased Directly From Carrier 

733 

0 

29 

Types of Life Insurance Held by Household 

518 

43 

30 

Total Face Value of Life Insurance 

514 

47 

31 

Recreational Equipment Currently Owned 

756 

0 

31-32 

Sports/Fitness Activities Participated in During Past Year 

756 

0 

32 

Membership in Clubs 

756 

0 

33 

Involvement in Public/Political Activities 

756 

0 

33 

Electronic Products Currently Owned 

756 

0 

34 

Electronic Products Likely to Purchase in Next Two Years 

756 

0 

34 

Total Number of Automobiles in Household 

742 

0 

35 

Type of Automobiles Owned/Leased 

691 

8 

35 

How Automobiles Were Acquired 

689 

10 

35 

Make of Automobiles Owned/Leased 

687 

12 

36 

Model Year of Automobiles Owned/Leased 

685 

14 

36 

Purchase Price of Automobiles Owned 

682 

17 
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TABLE BASES: EASTERN EDITION (Continued) 




Page 


Table 

No 


Number 

Question 

Base 

Answer 


37 

Airline Travel Within the 48 States in Past Year 

733 

0 


37 

Reasons for Airline Travel Within the 48 States 

531 

0 


37 

Number of Airline Trips Within the 

48 States in Past Year (for Any Reason) 

531 

0 


38 

Number of Airline Trips Within the 

48 States in Past Year (for Business Reasons) 

370 

0 


38 

Number of Airline Trips Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

391 

0 


39 

Airline Travel Outside the 48 States in Past Year 

733 

0 


39 

Reasons for Airline Travel Outside the 48 States 

252 

0 


39 

Number of Airline Trips Outside the 

48 States in Past Year (for Any Reason) 

252 

0 


40 

Number of Airline Trips Outside the 

48 States in Past Year (for Business Reasons) 

103 

0 


40 

Number of Airline Trips Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

165 

0 


40 

Belong to Any Airline Frequent Flyer Program 

733 

0 


41 

Hotel/Motel Stays Within the 48 States in Past Year 

733 

0 


41 

Reasons for Hotel/Motel Stays Within the 48 States 

602 

0 


41 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Any Reason) 

602 

0 


42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Business Reasons) 

397 

0 


42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

473 

0 


42 

Hotel/Motel Stays Outside the 48 States in Past Year 

733 

0 


43 

Reasons for Hotel/Motel Stays Outside the 48 States 

237 

0 


43 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Any Reason) 

237 

0 


44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Business Reasons) 

97 

0 


44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

157 

0 


44 

Belong to Any Hotel Frequent Guest Program 

733 

0 


45 

Car Rentals in Past Year 

733 

0 


45 

Reasons for Car Rental 

421 

0 


45 

Number of Times Respondent Rented a Car 
in Past Year (for Any Reason) 

421 

0 
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APPENDIX 


TABLE BASES: EASTERN EDITION (Continued) 

Page 

Number Question 

Table 

Base 

No 

Answer 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Business Reasons) 

260 

0 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Vacation/Personal Reasons) 

309 

0 

46 

Cruise Travel in Past Three Years 

733 

0 

47 

Traveler’s Checks Purchased in Past Year 

733 

0 

47 

Value of Traveler’s Checks Purchased 

308 

0 

48 

Credit Cards Currently Held 

733 

0 

49 

Sex 

2,220 

11 

49 

Age 

2,219 

12 

49 

Education 

2,214 

17 

50 

Marital Status 

2,216 

15 

50 

Employment Status of Spouse 

1,209 

0 

50 

Total Number of Household Members 

1,479 

19 

51 

Total Number of Adults in Household 

1,479 

19 

51 

Total Number of Children in Household 

1,479 

19 

51 

Household Income, 1990 

2,089 

142 

52 

Individual Employment Income, 1990 

1,550 

116 

52 

Household Net Worth, 1990 

2,053 

178 
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TABLE BASES: MIDWEST EDITION 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

1 

Articles/Columns/Features of Interest 

579 

0 

2 

Place of Readership 

576 

3 

2 

Time Spent Reading 

1,626 

41 

2 

Issues Read in a Typical Week 

579 

0 

3 

Journal Advertising Readership 

542 

0 

3 

Actions Taken as a Result of Journal Advertising 

502 

0 

4 

Clip, Save or Use Journal Articles/Features 

579 

0 

5 

Primary Business 

1,658 

9 

5 

Company Size 

1,226 

44 

6 

Company Sales/Revenues, 1990 

1,160 

110 

6 

Location of Head Office 

783 

35 

6 

International Activities 

818 

0 

7 

Areas in Which Company Conducts Business 

374 

6 

7 

International Responsibilities 

380 

0 

7 

Changes in International Activity Over the Next Few Years 

818 

0 

8 

Job Title 

1,215 

55 

9 

Job Responsibilities 

1,220 

78 

10 

Executive Functions 

1,270 

0 

10 

Advisory Roles: Business 

867 

0 

11 

Advisory Roles: Government 

867 

0 

11 

Involvement in Fund Management 

1,298 

0 

11 

Value of Funds Managed 

419 

10 

12-14 

Purchase Influence, Version A 

461 

0 

12-14 

Purchase Influence, Version B 

417 

0 

14-15 

Computers Used at Work 

881 

0 

17-18 

Household’s Current Investments 

1,667 

0 

18 

Total Value of All Investments 

1,420 

201 

19 

Total Value of Bonds 

528 

181 

19 

Total Value of U.S. Government Securities 

345 

140 

20 

Value of Own Company’s Stock 

526 

184 

20 

Value of Other Companies’ Stock 

862 

238 

21 

Total Value of Stock Owned 

1,001 

301 
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APPENDIX 


TABLE BASES: MIDWEST EDITION (Continued) 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

21 

Total Value of Money Market Funds 

715 

221 

22 

Total Value of Mutual Funds 

506 

144 

22 

Types of Mutual Funds Held 

449 

10 

23 

Ownership of Foreign Stock/ADRs 

1,125 

0 

23 

Owner, Partner, Investor in a Business/Franchise 

Other Than Primary Business 

1,667 

0 

23 

Current Use of Financial Advisors 

1,125 

0 

24 

Types of Brokerage Firms Currently Used 

1,125 

0 

24 

Number of Full Service Brokerage Firms Used 

665 

0 

24 

Number of Discount Brokerage Firms Used 

373 

0 

25 

Total Number of Brokerage Firms Used 

855 

0 

25 

Number of Securities Transactions in Past Year 

1,667 

0 

26 

Use of U.S. Stock Exchanges in Past Year 

1,125 

0 

26 

Ownership of Residences 

516 

26 

27 

Value of Main Residence 

468 

10 

27 

Value of Seasonal or Weekend Home 

83 

8 

28 

Types of Insurance Held by Household 

546 

0 

28 

Insurance Obtained From an Agent 

546 

0 

29 

Insurance Purchased Directly From Carrier 

546 

0 

29 

Types of Life Insurance Held by Household 

389 

41 

30 

Total Face Value of Life Insurance 

380 

50 

31 

Recreational Equipment Currently Owned 

542 

0 

31-32 

Sports/Fitness Activities Participated in During Past Year 

542 

0 

32 

Membership in Clubs 

542 

0 

33 

Involvement in Public/Political Activities 

542 

0 

33 

Electronic Products Currently Owned 

542 

0 

34 

Electronic Products Likely to Purchase in Next Two Years 

542 

0 

34 

Total Number of Automobiles in Household 

579 

0 

35 

Type of Automobiles Owned/Leased 

548 

9 

35 

How Automobiles Were Acquired 

544 

13 

35 

Make of Automobiles Owned/Leased 

544 

13 

36 

Model Year of Automobiles Owned/Leased 

543 

14 

36 

Purchase Price of Automobiles Owned 

543 

14 
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APPENDIX 


TABLE BASES: MIDWEST EDITION (Continued) 

Page 

Number Question 

Table 

Base 

No 

Answer 

37 

Airline Travel Within the 48 States in Past Year 

546 

0 

37 

Reasons for Airline Travel Within the 48 States 

399 

0 

37 

Number of Airline Trips Within the 

48 States in Past Year (for Any Reason) 

399 

0 

38 

Number of Airline Trips Within the 

48 States in Past Year (for Business Reasons) 

293 

0 

38 

Number of Airline Trips Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

296 

0 

39 

Airline Travel Outside the 48 States in Past Year 

546 

0 

39 

Reasons for Airline Travel Outside the 48 States 

152 

0 

39 

Number of Airline Trips Outside the 

48 States in Past Year (for Any Reason) 

152 

0 

40 

Number of Airline Trips Outside the 

48 States in Past Year (for Business Reasons) 

51 

0 

40 

Number of Airline Trips Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

103 

0 

40 

Belong to Any Airline Frequent Flyer Program 

546 

0 

41 

Hotel/Motel Stays Within the 48 States in Past Year 

546 

0 

41 

Reasons for Hotel/Motel Stays Within the 48 States 

449 

0 

41 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Any Reason) 

449 

0 

42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Business Reasons) 

311 

0 

42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

351 

0 

42 

Hotel/Motel Stays Outside the 48 States in Past Year 

546 

0 

43 

Reasons for Hotel/Motel Stays Outside the 48 States 

139 

0 

43 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Any Reason) 

139 

0 

44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Business Reasons) 

51 

0 

44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

95 

0 

44 

Belong to Any Hotel Frequent Guest Program 

546 

0 

45 

Car Rentals in Past Year 

546 

0 

45 

Reasons for Car Rental 

311 

0 

45 

Number of Times Respondent Rented a Car 
in Past Year (for Any Reason) 

311 

0 
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APPENDIX 


TABLE BASES: MIDWEST EDITION (Continued) 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Business Reasons) 

222 

0 

46 

Number of Times Respondent Rented a 

Car in Past Year (for Vacation/Personal Reasons) 

209 

0 

46 

Cruise Travel in Past Three Years 

546 

0 

47 

Traveler’s Checks Purchased in Past Year 

546 

0 

47 

Value of Traveler’s Checks Purchased 

222 

0 

48 

Credit Cards Currently Held 

546 

0 

49 

Sex 

1,655 

12 

49 

Age 

1,649 

18 

49 

Education 

1,651 

16 

50 

Marital Status 

1,653 

14 

50 

Employment Status of Spouse 

879 

0 

50 

Total Number of Household Members 

1,099 

22 

51 

Total Number of Adults in Household 

1,099 

22 

51 

Total Number of Children in Household 

1,099 

22 

51 

Household Income, 1990 

1,547 

120 

52 

Individual Employment Income, 1990 

1,204 

94 

52 

Household Net Worth, 1990 

1,517 

150 
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TABLE BASES: SOUTHWEST EDITION 

Page 

Number Question 

Table 

Base 

No 

Answer 


1 

Articles/Columns/Features of Interest 

200 

0 


2 

Place of Readership 

199 

1 


2 

Time Spent Reading 

576 

11 


2 

Issues Read in a Typical Week 

200 

0 


3 

Journal Advertising Readership 

200 

0 


3 

Actions Taken as a Result of Journal Advertising 

192 

0 


4 

Clip, Save or Use Journal Articles/Features 

200 

0 


5 

Primary Business 

585 

2 


5 

Company Size 

423 

12 


6 

Company Sales/Revenues, 1990 

393 

42 


6 

Location of Head Office 

281 

7 


6 

International Activities 

288 

0 


7 

Areas in Which Company Conducts Business 

128 

2 


7 

International Responsibilities 

130 

0 


7 

Changes in International Activity Over the Next Few Years 

288 

0 


8 

Job Title 

421 

14 


9 

Job Responsibilities 

432 

15 


10 

Executive Functions 

435 

0 


10 

Advisory Roles: Business 

287 

0 


11 

Advisory Roles: Government 

287 

0 


11 

Involvement in Fund Management 

447 

0 


11 

Value of Funds Managed 

138 

6 


12-14 

Purchase Influence, Version A 

151 

0 


12-14 

Purchase Influence, Version B 

151 

0 


14-15 

Computers Used at Work 

296 

0 


17-18 

Household’s Current Investments 

587 

0 


18 

Total Value of All Investments 

492 

81 


19 

Total Value of Bonds 

186 

64 


19 

Total Value of U.S. Government Securities 

97 

37 


20 

Value of Own Company’s Stock 

217 

65 


20 

Value of Other Companies’ Stock 

277 

83 


21 

Total Value of Stock Owned 

349 

107 
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APPENDIX 


TABLE BASES: SOUTHWEST EDITION (Continued) 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

21 

Total Value of Money Market Funds 

247 

82 

22 

Total Value of Mutual Funds 

179 

57 

22 

Types of Mutual Funds Held 

156 

5 

23 

Ownership of Foreign Stock/ADRs 

387 

0 

23 

Owner, Partner, Investor in a Business/Franchise 

Other Than Primary Business 

587 

0 

23 

Current Use of Financial Advisors 

387 

0 

24 

Types of Brokerage Firms Currently Used 

387 

0 

24 

Number of Full Service Brokerage Firms Used 

245 

0 

24 

Number of Discount Brokerage Firms Used 

134 

0 

25 

Total Number of Brokerage Firms Used 

301 

0 

25 

Number of Securities Transactions in Past Year 

587 

0 

26 

Use of U.S. Stock Exchanges in Past Year 

387 

0 

26 

Ownership of Residences 

190 

10 

27 

Value of Main Residence 

173 

4 

27 

Value of Seasonal or Weekend Home 

32 

2 

28 

Types of Insurance Held by Household 

187 

0 

28 

Insurance Obtained From an Agent 

187 

0 

29 

Insurance Purchased Directly From Carrier 

187 

0 

29 

Types of Life Insurance Held by Household 

133 

15 

30 

Total Face Value of Life Insurance 

137 

11 

31 

Recreational Equipment Currently Owned 

200 

0 

31-32 

Sports/Fitness Activities Participated in During Past Year 

200 

0 

32 

Membership in Clubs 

200 

0 

33 

Involvement in Public/Political Activities 

200 

0 

33 

Electronic Products Currently Owned 

200 

0 

34 

Electronic Products Likely to Purchase in Next Two Years 

200 

0 

34 

Total Number of Automobiles in Household 

200 

0 

35 

Type of Automobiles Owned/Leased 

189 

1 

35 

How Automobiles Were Acquired 

189 

1 

35 

Make of Automobiles Owned/Leased 

187 

3 

36 

Model Year of Automobiles Owned/Leased 

189 

1 

36 

Purchase Price of Automobiles Owned 

186 

4 
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APPENDIX 


TABLE BASES: SOUTHWEST EDITION (Continued) 




Page 

Number 

Question 

Table 

Base 

No 

Answer 


37 

Airline Travel Within the 48 States in Past Year 

187 

0 


37 

Reasons for Airline Travel Within the 48 States 

147 

0 


37 

Number of Airline Trips Within the 

48 States in Past Year (for Any Reason) 

147 

0 


38 

Number of Airline Trips Within the 

48 States in Past Year (for Business Reasons) 

98 

0 


38 

Number of Airline Trips Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

116 

0 


39 

Airline Travel Outside the 48 States in Past Year 

187 

0 


39 

Reasons for Airline Travel Outside the 48 States 

50 

0 


39 

Number of Airline Trips Outside the 

48 States in Past Year (for Any Reason) 

50 

0 


40 

Number of Airline Trips Outside the 

48 States in Past Year (for Business Reasons) 

26 

0 


40 

Number of Airline Trips Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

33 

0 


40 

Belong to Any Airline Frequent Flyer Program 

187 

0 


41 

FIotel/Motel Stays Within the 48 States in Past Year 

187 

0 


41 

Reasons for Hotel/Motel Stays Within the 48 States 

164 

0 


41 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Any Reason) 

164 

0 


42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Business Reasons) 

109 

0 


42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

139 

0 


42 

Hotel/Motel Stays Outside the 48 States in Past Year 

187 

0 


43 

Reasons for Hotel/Motel Stays Outside the 48 States 

44 

0 


43 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Any Reason) 

44 

0 


44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Business Reasons) 

24 

0 


44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

29 

0 


44 

Belong to Any Hotel Frequent Guest Program 

187 

0 


45 

Car Rentals in Past Year 

187 

0 


45 

Reasons for Car rental 

114 

0 


45 

Number of Times Respondent Rented a Car 
in Past Year (for Any Reason) 

114 

0 
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TABLE BASES: SOUTHWEST EDITION (Continued) 

Page 

Number Question 

Table 

Base 

No 

Answer 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Business Reasons) 

74 

0 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Vacation/Personal Reasons) 

84 

0 

46 

Cruise Travel in Past Three Years 

187 

0 

47 

Traveler’s Checks Purchased in Past Year 

187 

0 

47 

Value of Traveler’s Checks Purchased 

80 

0 

48 

Credit Cards Currently Held 

187 

0 

49 

Sex 

582 

5 

49 

Age 

583 

4 

49 

Education 

581 

6 

50 

Marital Status 

583 

4 

50 

Employment Status of Spouse 

335 

0 

50 

Total Number of Household Members 

396 

4 

51 

Total Number of Adults in Household 

396 

4 

51 

Total Number of Children in Household 

396 

4 

51 

Household Income, 1990 

554 

33 

52 

Individual Employment Income, 1990 

422 

25 

52 

Household Net Worth, 1990 

536 

51 
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TABLE BASES: WESTERN EDITION 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

1 

Articles/Columns/Features of Interest 

437 

0 

2 

Place of Readership 

436 

1 

2 

Time Spent Reading 

1,221 

32 

2 

Issues Read in a Typical Week 

437 

0 

3 

Journal Advertising Readership 

397 

0 

3 

Actions Taken as a Result of Journal Advertising 

363 

0 

4 

Clip, Save or Use Journal Articles/Features 

437 

0 

5 

Primary Business 

1,245 

8 

5 

Company Size 

837 

33 

6 

Company Sales/Revenues, 1990 

795 

75 

6 

Location of Head Office 

545 

20 

6 

International Activities 

565 

0 

7 

Areas in Which Company Conducts Business 

277 

4 

7 

International Responsibilities 

281 

0 

7 

Changes in International Activity Over the Next Few Years 

565 

0 

8 

Job Title 

827 

43 

9 

Job Responsibilities 

845 

61 

10 

Executive Functions 

870 

0 

10 

Advisory Roles: Business 

582 

0 

11 

Advisory Roles: Government 

582 

0 

11 

Involvement in Fund Management 

906 

0 

11 

Value of Funds Managed 

283 

9 

12-14 

Purchase Influence, Version A 

318 

0 

12-14 

Purchase Influence, Version B 

300 

0 

14-15 

Computers Used at Work 

606 

0 

17-18 

Household’s Current Investments 

1,253 

0 

18 

Total Value of All Investments 

1,059 

161 

19 

Total Value of Bonds 

388 

117 

19 

Total Value of U.S. Government Securities 

241 

92 

20 

Value of Own Company’s Stock 

368 

113 

20 

Value of Other Companies’ Stock 

630 

167 

21 

Total Value of Stock Owned 

720 

208 
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TABLE BASES: WESTERN EDITION (Continued) 



Page 

Number 

Question 

Table 

Base 

No 

Answer 

21 

Total Value of Money Market Funds 

547 

170 

22 

Total Value of Mutual Funds 

375 

117 

22 

Types of Mutual Funds Held 

353 

4 

23 

Ownership of Foreign Stock/ADRs 

856 

0 

23 

Owner, Partner, Investor in a Business/Franchise 

Other Than Primary Business 

1,253 

0 

23 

Current Use of Financial Advisors 

856 

0 

24 

Types of Brokerage Firms Currently Used 

856 

0 

24 

Number of Full Service Brokerage Firms Used 

509 

0 

24 

Number of Discount Brokerage Firms Used 

290 

0 

25 

Total Number of Brokerage Firms Used 

653 

0 

25 

Number of Securities Transactions in Past Year 

1,253 

0 

26 

Use of U.S. Stock Exchanges in Past Year 

856 

0 

26 

Ownership of Residences 

379 

18 

27 

Value of Main Residence 

339 

11 

27 

Value of Seasonal or Weekend Home 

69 

5 

28 

Types of Insurance Held by Household 

419 

0 

28 

Insurance Obtained From an Agent 

419 

0 

29 

Insurance Purchased Directly From Carrier 

419 

0 

29 

Types of Life Insurance Held by Household 

273 

28 

30 

Total Face Value of Life Insurance 

277 

24 

31 

Recreational Equipment Currently Owned 

397 

0 

31-32 

Sports/Fitness Activities Participated in During Past Year 

397 

0 

32 

Membership in Clubs 

397 

0 

33 

Involvement in Public/Political Activities 

397 

0 

33 

Electronic Products Currently Owned 

397 

0 

34 

Electronic Products Likely to Purchase in Next Two Years 

397 

0 

34 

Total Number of Automobiles in Household 

437 

0 

35 

Type of Automobiles Owned/Leased 

413 

7 

35 

How Automobiles Were Acquired 

413 

7 

35 

Make of Automobiles Owned/Leased 

412 

8 

36 

Model Year of Automobiles Owned/Leased 

410 

10 

36 

Purchase Price of Automobiles Owned 

410 

10 
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APPENDIX 


TABLE BASES: WESTERN EDITION (Continued) 

Page 

Number Question 

Table 

Base 

No 

Answer 

37 

Airline Travel Within the 48 States in Past Year 

419 

0 

37 

Reasons for Airline Travel Within the 48 States 

325 

0 

37 

Number of Airline Trips Within the 

48 States in Past Year (for Any Reason) 

325 

0 

38 

Number of Airline Trips Within the 

48 States in Past Year (for Business Reasons) 

229 

0 

38 

Number of Airline Trips Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

239 

0 

39 

Airline Travel Outside the 48 States in Past Year 

419 

0 

39 

Reasons for Airline Travel Outside the 48 States 

167 

0 

39 

Number of Airline Trips Outside the 

48 States in Past Year (for Any Reason) 

167 

0 

40 

Number of Airline Trips Outside the 

48 States in Past Year (for Business Reasons) 

50 

0 

40 

Number of Airline Trips Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

117 

0 

40 

Belong to Any Airline Frequent Flyer Program 

419 

0 

41 

Hotel/Motel Stays Within the 48 States in Past Year 

419 

0 

41 

Reasons for Hotel/Motel Stays Within the 48 States 

345 

0 

41 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Any Reason) 

345 

0 

42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Business Reasons) 

235 

0 

42 

Number of Nights Spent in a Hotel/Motel Within the 

48 States in Past Year (for Vacation/Personal Reasons) 

263 

0 

42 

Hotel/Motel Stays Outside the 48 States in Past Year 

419 

0 

43 

Reasons for Hotel/Motel Stays Outside the 48 States 

156 

0 

43 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Any Reason) 

156 

0 

44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Business Reasons) 

44 

0 

44 

Number of Nights Spent in a Hotel/Motel Outside the 

48 States in Past Year (for Vacation/Personal Reasons) 

114 

0 

44 

Belong to Any Hotel Frequent Guest Program 

419 

0 

45 

Car Rentals in Past Year 

419 

0 

45 

Reasons for Car Rental 

263 

0 

45 

Number of Times Respondent Rented a Car 
in Past Year (for Any Reason) 

263 

0 
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APPENDIX 


TABLE BASES: WESTERN EDITION (Continued) 

Page 

Number Question 

Table 

Base 

No 

Answer 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Business Reasons) 

180 

0 

46 

Number of Times Respondent Rented a Car 
in Past Year (for Vacation/Personal Reasons) 

191 

0 

46 

Cruise Travel in Past Three Years 

419 

0 

47 

Traveler’s Checks Purchased in Past Year 

419 

0 

47 

Value of Traveler’s Checks Purchased 

192 

0 

48 

Credit Cards Currently Held 

419 

0 

49 

Sex 

1,242 

11 

49 

Age 

1,233 

20 

49 

Education 

1,237 

16 

50 

Marital Status 

1,237 

16 

50 

Employment Status of Spouse 

626 

0 

50 

Total Number of Household Members 

818 

16 

51 

Total Number of Adults in Household 

818 

16 

51 

Total Number of Children in Household 

818 

16 

51 

Household Income, 1990 

1,170 

83 

52 

Individual Employment Income, 1990 

849 

57 

52 

Household Net Worth, 1990 

1,154 

99 
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QUESTIONNAIRE 


THE WALL STREET JOURNAL. 

A Nationwide Survey of Our Subscribers 

(Please disregard the numbers alongside the answers. They are only to help us in data processing.) 

Which of the following sections of THE WALL STREET JOURNAL do you usually read or look 
through? (Please check all that apply.) 

First secti 


Second section (Marketplace).ID-2 

Third section (Money & Investing).□ -3 


Which of the following topical pages and columns in THE WALL STREET JOURNAL'S first section are of 
interest to you? (Please check all that apply.) 


Economy. 

Feature stories.... 

International. 

Leisure & Arts.... 


Other pages/columns in first section.□ -8 


b. Which of the following topical pages and columns in THE WALL STREET JOURNAL'S second section 
(Marketplace) are of interest to you? (Please check all that apply.) 


Enterprise (small business).□ -1 

Index to Businesses.□ -2 

Law.□ -3 


Marketing & Media, Advertising.□ 4 00) 

Technology, Health, Medicine.-5 

Who's News.CU 

Other pages/columns in second section.□ -7 

Which of the following topical pages and columns in THE WALL STREET JOURNAL’S third section (Money 
& Investing) are of interest to you? (Please check all that apply.) 


Mutual Funds.□ -3 


Other quotations.... 


Other pages/columns in the third section ...□ -7 

2. Where do you usually read your copy of THE WALL STREET JOURNAL? (Please check all that apply.) 

At home ...D -1 At work D -2 Traveling to/from work ..ID -3 Elsewhere....□ -« (12) 

3. Considering all the times you pick it up, how much time, in total, do you spend reading or looking through a 
typical issue of THE WALL STREET JOURNAL? 

Hours Minutes 

(Please write in number of hours, 

minutes, or hours and minutes) .. : _ 

(13) (14-15) 

4a. On the average, how many other people in your household (excluding yourself) read or look through your 
copy of THE WALL STREET JOURNAL? 


None/no other readers in household.□ -0 


b. On the average, how many people outside your household, including business and professional associates, 
friends, etc., read or look through your copy of THE WALL STREET JOURNAL? 

1-2.[D-i 10or more.□-« (17) 

3-5.□ -2 

6 - 9.□ -3 None/no other readers outside household ..□ 4) 

5. How often do you clip, save, make copies or use WALL STREET JOURNAL articles or features in your work 
or for personal reasons? 

Regularly...O-i Often...O-2 Sometimes 0-3 Rarely...O -t Never.□ -5 <i» 
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6. When you are traveling or away from the office or home (for business or personal reasons), how often 

do you buy THE WALL STREET JOURNAL at a newsstand, vending machine or other retail outlet? ten 
Regularly...O-1 Often...O-2 Sometimes.0-3 Rarely...O-« Never.□ -5 (i9> 


When did you first start reading THE WALL STREET JOURNAL and when did you take out your first 
subscription? (Please check one box in each column.) 


First 

Subscription 


In high school.O -1 

During college or university years.O -2 

After college but before my first permanent job.0-3 

Later. O 4 

Don't remember.O -5 


□ -1 

□ .2 

□ -3 

□ 4 

□ -s 


8. In a typical week, how many issues of THE WALL STREET JOURNAL do you read or look through? 

Usually read or look through: All 5 issues.□ -5 2 issues.□ -2 (22) 

4 issues.□ 4 1 issue.□ -1 

3 issues.□ -3 None.O -0 


9. 


Which of the following statements best describe why you read THE WALL STREET JOURNAL? (Please check 
all that apply.) 

(23) (24) 


To follow the economy...O -1 

For news of my company.O -2 

To track stock/securities of 

interest to me.ID -3 

To follow the international 

political and business scene.ID 4 

Because it's the most authoritative 

business news source.ID -5 

To get advice on money matters.ID 4 

To keep abreast of mergers/ 
acquisitions.ID -7 


Because its business news is timely ...□ -1 


To follow specific companies.□ -2 

To learn about my competitors.ID -3 

To obtain information I can't 

get elsewhere.□ 4 

To read about my industry/ 

profession.□ -5 

To help me formulate an 

investment strategy.□ 4 

Because I enjoy the feature 
stories.□ -7 


10. How frequently do you read or look through THE WALL STREET JOURNAL REPORTS (i.e.. Small Business, 
Technology, Personal Finance, etc.) that appear periodically in a special tabloid format? 

Regularly...ID-1 Often...ID-2 Sometimes ID-3 Rarely....□ -4 Never.D-s (25) 


ABOUT YOU AND YOUR BUSINESS OR PROFESSION C2 a 

1. What is the nature of your employer's primary business? If you do not work for an employer, please give 
your professional or occupational status. (Please be specific: e.g., manufacturing steel pipe and tubes, fabricating 
rubber products, wholesale frozen foods, women's ready-to-wear store, electrical engineering firm, law firm, dentist, 
student, homemaker, retired, living from investments, etc.) 


IF YOU INDICATED YOU ARE A HOMEMAKER, STUDENT, RETIRED OR LIVING FROM 
INVESTMENTS, PLEASE SKIP TO "ABOUT INVESTMENTS/ASSETS" ON PAGE 5. 


2. What is your title or position? (Please be specific: e.g., partner, vice president-finance, manager of assembly division, 
sales manager, salesman, high school teacher, doctor-internist, attorney, etc.) 
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3. Which of the following functions are within your area of responsibility? (Please check all functions in which you 


engage, including those in which you make decis 


i, recommendations or suggestions as well as those in which you 


authorize or approve actions.) 


Sales, marketing, distribution.ID -1 

Production, plant operations.D -2 

Insurance, risk management.ID -3 

Purchasing.O -4 

Advertising, communications.D -s 

Research and development.ID 4 

Engineering, design.ID -7 

Legal.□ 4 

Medical.;.ID -i 

Personnel.ID -2 

Transportation, freight.ID -3 

Data processing, MIS.ID 4 

Office automation.0-5 


Corporate dcvelopment/planning: 

Domestic.O -1 


Finance: 

Investments, securities.O -3 

Other (accounting, control, etc.).O 4 

Relations with financial community (with 
analysts, investment bankers, etc.).O -s 

International sales/marketing.O 4 

International production/distribution.O -7 

International financial activities.0-8 

Administration & management.O -9 


Please indicate in what ways, if any, you are involved ii 
services in the course of your work. 


the acquisition of each of the following products or 

For each item with which you are involved, 
please check the appropriate box(es) 


Suggest or recommend, 
evaluate suppliers, 
select makes, 
write specifications 


Aircraft, including helicopters. 

Automotive: 

Cars/car fleets. 

Trucks/truck fleets, trailers. 

Building materials. 

Construction equipment (cranes, bulldozers, etc.).... 
Energy/power equipment or systems 

(generators, compressors, etc.). 

Industrial equipment (plant machinery, etc.). 

Office and data processing equipment/services: 

Typewriters/word processors. 

Copying machines. 

Mainframe computers. 

Minicomputers. 

Workstations. 

Desktop personal computers. 

Laptop/portable personal computers. 

Software packages. 

Lascr/jet ink printcrs/plottcrs. 

Other printcrs/plottcrs (e.g., dot matrix). 

Networking equipment. 

Office furniture and fixtures. 

Security systems/services. 


authorize 

purchase/lease 


Telecommunications equipment/services: 

Long distance.ID -3 

Other telephone services/systems.ID 4 

Facsimile equipment/fax machines.D .5 

Networks/private transmission systems 

(including satellites).ID 4 

Cellular/mobile telephones.ID -7 

None of those listed.ID 4 


□ -3 

□ -4 

□ -S 

□ 4 

□ -7 

□ -8 
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Whether or not it is a part of your actual job title, do you function in any of the following capacities 
within your company or any of its divisions or subsidiaries? ( Please check all that apply.) (2.3-28= Z) 


Chief executive officer.ID -1 

Chief operating officer.ID -2 

Chief financial officer.ID -3 

Chief information officer.ID 4 


Chief investment officer..□ -5 (29) 

Chief marketing officer.ID 4 

Chief planning officer.ID -7 

None of these..□ -8 


6 . 


How many employees are there in your entire corporation or firm — that is, the total number of employees 
including all plants, divisions, branches and subsidiaries throughout the world? (If you are not sure, please give 


your best estimate.) 


Less than 25....ID 

25-49.0-2 

50-99.0-3 

100-249.0-4 


250-499.0-5 

500-999.0-6 

1,000 - 2,499....O -7 
2,500 - 4,999....O -8 


5,000 - 9,999 .0 -9 ooi 

10,000 or more ...O -0 


Please estimate the gross sales or revenues for 1990 of your company or organization, including all plants, 
divisions, branches and subsidiaries throughout the world. 


Less than $ 1 Million.O -1 

$ 1 - 9 Million.O 2 

$10-99 Million.0-3 


$100-499 Million.0 -4 <3n 

$ 500 - 999 Million.O-s 

$ 1 Billion or more.O 4 


8 . 


9. 


Which of the following types of computers ... (a) do you, yourself, use in the course of your work ... and ... 

(b) are used at work by people directly under your supervision? (Please check all that apply under the appropriate 


columns below.) ^ 

(a) Used by 

Use people directly 

personally under your 

at work supervision 

02) 03) 

Desktop personal computer.ID -1 D-i 

Laptop/portable personal computer.ID -2 □ -2 

Workstation.ID -3 □ -3 

Minicomputer.ID 4 □ 

Mainframe computer.ID-5 D-s 

None of the above.ID 4 □ 4 

(34-38=Z) 


Do you serve on the board of directors of your company/organization?.Yes ...ID -1 


10. Do you serve on an executive, financial or management committee of your company/organization? 

Yes.O-i No.0 -2(40) If'Yes," how many? _ (4142) 


11. Do you serve on the board of directors of any other company/organization? 

Yes.O -1 No.□ -2 (43) If 'Yes," how many? _ <4445) 


12. Do you serve as a consultant to any other company/organization? 

Yes.O-i No.0-2 (46) If'Yes," how many? _ (4748) 

13. Do you ever serve as an advisor or consultant 

to a government department or bureau? .Yes.O -1 No.□ -2 (49) 

14a. Do you manage or influence the flow of any funds (such as insurance company portfolios, trust, pension or 
mutual funds, stock portfolios, etc.) for your company or any other organization? 

Ycs....ID -1 No.ID -2 bo ) 

b. If 'Yes," what would you estimate the total value of such funds to be? 


Less than $100,000.D-i $ 10 - 99 Million.CD s <si> 

$ 100,000 - 499,999.ID 2 $ 100 - 499 Million.□ 6 

$500,000 - 999,999.D a $ 500 - 999 Million.□-7 

$ 1 - 9 Million.D -4 $ 1 Billion or more. D b 


If $ 1 Billion or more, approximate amount. $ 
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ABOUT INVESTMENTS/ASSETS (May we remind you that all answers are confidential.) 

C3 (7-3) 

la. Are you an owner, partner or investor in a business or 

franchise other than your primary business or source of 

employment? 


Yes.d -l No. 

d-2 (8) 

b. Which of the following types of investments/assets do you or other members of your household nov 

vown? 

(Please check all that apply.) 




Cash management accounts. 

.HI -i 

Tangible assets (excluding 


Asset management accounts. 

..‘..HI -2 

primary residence): 


Savings accounts. 

.O -3 

Undeveloped land. 

.d-i 



Commercial real estate. 

.d-2 

Certificates of deposit. 

.d -i 

Income producing residential 


Unit investment trusts. 

.d -5 

real estate. 

..□-3 

Real estate investment trusts. 

.d -6 





Antiques, fine art, collectibles. 

..a a 

Commercial paper (e.g., bankers 


Coins, medallions. 

.d-s 

acceptances, accounts receivable) 

.d-7 

Gold, silver, other precious 





..□-6 

Life insurance annuities. 

.d-8 





Futures: 

02) 

Tax shelters: 

(10) 

Stock index futures. 

..□-1 

Limited partnership (any kind).... 

. n -i 

Financial futures (e.g., currency 


Other tax shelters. 

.d -2 

futures). 

..□-2 



Other futures (e.g., commodity 


Retirement accounts: 


futures). 

.d-3 

Individual Retirement Account (IRA) ...d -3 



Keogh account. 

.d 4 

Options: 


Simplified Employee Pension (SEP) 

Individual stock options. 

.d-4 

account. 

401 (K) account. 

.d -5 

.d -6 

Financial options (e.g., stock index 
currency options). 

..□-5 

Profit sharing account. 

.d -7 

Other options (e.g., commodity 




options). 

..□-8 



None of those listed. 

..□-0 

c. For each type of investment listed below, please indicate in the first column if you or other members of your 

household now own it, and in the second column, please give the combined current total value of your 

holdings and those of other household members. (If you are unsure of the current value, please give your best 

estimate.) 






Self or other Approximate total 




household member current value of 




now owns this tvoe of holdine 


Stock in company work(ed) for.. 


.d-i $ 

(14-17) 

Stock in other companies. 


.d -2 $ 

(18-21) 

Bonds (any type). 


.d-3 $ 


U.S. Government securities. 


.d 4 $ 

(26-29) 

Money market funds. 


.d-S $ 

(30-33) 

Load mutual funds. 


.d-8 $ 


No load mutual funds. 


.d-7 $ 


None of these. 


.d-0 


d. What is the approximate total value of the assets/investments listed in Q.la, Q.lb and Q.lc now held by you 

or other members of your household? (Please combine all such holdings in Q's la, lb and lc to arr 

ive at this 

figure. Do not include any types of assets/investments other than these.) 


Less than $ 10,000....d -t 

$ 50,000 - 

99,999.d 4 $ 500,000 - 999,999 .... 

,.d-7 (42) 

$10,000 - 24,999.d-2 

$100,000 

- 249,999 ....d-5 $1-1.9 Million. 

0-8 

$25,000 - 49,999.D-3 

$ 250,000 

- 499,999....d -6 $ 2 Million or more... 

..d-9 

If $2 Million or it 

tore, approximate amount.$ 

“ W346) 


2. Which of the following types of mutual funds do you or other household members now own? (Please check 
all that apply.) 


Aggressive growth funds.d -i International funds.□ -6 (47) 

Growth funds.0-2 Tax-exempt funds.□ -7 

Growth and income funds. O -3 Bond funds.□ -* 

Income funds. O -« Government securities funds.□ -9 

Balanced funds.O -s Specialty/sector funds.□ -o 

Do not own any mutual funds.□ -x 


3. About how many buy and sell transactions were made for your personal account(s) during the past 12 
months? (Please count each buy or sell order as a separate transaction. Include all stock, commodity or bond 
transactions.) 

1-4.0-i 10-24.0-3 50-99.0-5 <4» 

5-9.0-2 25-49.0-4 100 or more.d-6 

None.O -o 


4. How many full service and discount brokerage firms are you now using for your personal security 
investments? (Please write in a number or "0" for each type.) 

a. Number of full service brokerage firms now use.. (49-50) 

b. Number of discount brokerage firms now use... (51-52) 

5. Which of the following do you currently use to advise you on your personal investments? (Please check all 
that apply.) 

Investment advisory service.□ -l Attorney.□ -4 (53) 

Financial planner /consultant.□ -2 Private banker.□ -5 

CPA, accountant.□ -3 

None of these.□ -6 


6. On which, if any, of the following U.S. exchanges/systems have you or other members of your household 
made transactions during the past 12 months? (Please check all that apply.) 


New York Stock Exchange (NYSE).d -i 

American Stock Exchange (AMEX).£] -2 

NASDAQ.da 

Regional stock exchanges (Boston, 

Pacific, Philadelphia, etc.).d -4 

Commodity Exchange (COMEX).HI -5 


New York Futures Exchange (NYFE).HI -6 


Chicago Board of Trade.□ -7 64) 

Chicago Board of Options 
Exchange (CBOE).□ -8 

Chicago Mercantile Exchange.□ -9 

Other U.S. futures/commodities 

exchanges.d-o 

Don't know, broker handles.□ -x 

None of these.HI -y 


7. Do you currently own stock or ADRs in foreign (non-U.S.) companies? (Please check all that apply.) 


Yes, own foreign stock/ADRs in: 

Asian companies.□ -l (55) 

European companies.□ -2 

Other foreign companies.□ -3 

No, do not own stock/ADRs in any 
foreign companies.□ -4 
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ABOUT AUTOMOBILES 




C4 (7-4) 

la. In total, how many automobiles (i.e., passenger cars, station wagons, sports utility vehicles, vans and light 

pick-up trucks) are there in your household? Please include vehicles currently owned i 

Dr personally leased by 

you and other members of your household and those provided to you or other household members as 

company cars. (Please write i 

n number of automobiles or check the “None" box. Do not include heavy trucks or 

motorcycles.) 






Number of automobiles ir 

i household — 

(8) 




None. 

...d-0 

Please answer Questions lb through If for each automobile included 

in Q.la. If more 

: than four automobiles 

in Q.la, please answer for the four automobiles acquired most recently. Record answers in the grid that 

appears below. 





b. What type of automobile is it? 




c. How was it acquired? Was it 

: bought new, bought used, i 

s it personally leased by you i 

3r another household 

member, or is it company-supplied? 




d. Is it a domestic (U.S.), Asian 

or European automobile? 




e. What is the model year? 





f. What was the approximate total price paid, excluding tax, license, dealer preparation charges and any trade-in 

allowance you may have obtained? 





Car 

Car 

Car 

Car 


LI 

#2 

#3 

#4 

Q.lb-Type 





Passenger car. 

.do-i 

d 14-1 

dl»-1 

d 24-1 

Station wagon. 

.□ -2 

d-2 

d-2 

d-2 

Sports utility vehicle. 

.□ -3 

d-3 

d-3 

□ o 

Minivan. 

.□ 4 

d 4 

d 4 

d 4 

Other van. 

.D-s 

d-5 

d-S 

d-5 

Light pick-up truck... 

.□ -6 

d-8 

d-8 

d-8 

O.lc - How Acquired 





Bought new. 

.□ 10-1 

d 15-1 

d 20-1 

d 25-1 

Bought used. 

.d-2 

d-2 

d-2 

d-2 

Personally leased. 

.d-3 

d-3 

d-3 

d -3 

Company provided .. 

.d 4 

d 4 

d 4 

d A 

O.Id - Make 





Domestic (U.S.). 

.d 11-1 

d 16-1 

d 21-1 

d 26-1 

Asian. 

.d-2 

d-2 

d-2 

d-2 

European. 

.d-3 

d-3 

d-3 

d-3 

O.le -Model Year 





1991. 

.d 12-1 

d 17-1 

d 22-1 

d 27-1 

1990. 

.d-2 

d-2 

d-2 

d-2 

1989. 

.d-3 

d-3 

d-3 

da 

1988. 

.d 4 

d 4 

d 4 

d 4 

1987 or earlier. 

.d-S 

d-5 

d-5 

d-5 

O.lf- Price Paid 





Less than $ 15,000. 

.d 13-1 

d 18-1 

d 23-1 

d 28-1 

$15,000-19,999. 

.d-2 

d-2 

d-2 

d-2 

$20,000-29,999. 

.d-3 

d-3 

d-3 

da 

$30,000 - 39,999. 

.d 4 

d 4 

d 4 

d 4 

$40,000 - 49,999. 

.d-5 

d-5 

d-5 

d-S 

$50,000 or more. 

.d-8 

d-8 

d-6 

d-8 





(Please turn page) 
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ABOUT YOU AND YOUR HOUSEHOLD (May we remind you that all answers are confidential and will 

be used only in combination with those of other subscribers to form a composite picture.) c7 (7-7) 


1. Are you a: 


i or a woman? 


.Man.HI -i 


Woman.□ -2 (8) 


2. What is your age? Under 18 years.d-i 35 - 44.d4 55 - 64 .0-7 (9) 

1 O -3 4 I—I „ AC yin m r- n O 


18-24.□ -2 45-49 d-5 65 or more.d-8 

25 - 34.da 50 - 54 d-8 


What is the highest level of formal education you have attained to date? (Please check one box only.) 

Graduated from college. 


High school or less.□ -l 

Attended college.HI -2 


4. What is your marital status?. Married 


Single, never married.HI -2 


5. How many people, including yourself, a 
of people or "0" for each category.) 


Number of people 
living in your household 
(including yourself). 


;e degree. 

Divorced or 

separated. 

.d-5 

.d-3 (1 

.. n 

old? (Please i 

vrite in the number 

Children 

13-17 

6-12 

Under 6 

years 

years 

years 

old 

Old 

old 


6 . 


Please check the box that best describes your total household income in 1990, before taxes. (Please include 
income from yourself and all other household members from all sources, such as wages, bonuses, profits, dividends, 
rentals, interest, etc.) 


(17) 

Less than $ 15,000.□ -l 

$ 15,000 - 24,999.□ -2 

$25,000 - 34,999.da 

$35,000 - 49,999.CU 

$50,000 - 74,999.d-s 


$ 75,000 - 99,999.0 -i 

$ 100,000 - 249,999....d-2 

$250,000 - 499,999.d-3 

$500,000 - 749,999.d-4 

$ 750,000 - 999,999....D -s 
$ 1 Million or more ..d -6 


If $1 Million or more, 
approximate amount: 

$_ (19-22) 


How much of this amount was your own individual employment income in 1990, before taxes? (Please 
include all income related to your employment such as salary, bonuses, share of profits, etc., but do not include other 
types of income such as investment income, interest, rentals, etc. or income from other household members.) 


(23) 

None.d -o 

Less than $ 15,000.d -l 

$15,000 - 24,999.d-2 

$25,000 - 34,999.d-3 

$35,000 - 49,999.d-4 

$ 50,000 - 74,999.d -5 


$75,000 - 99,999.d-i 

$100,000 - 249,999.d-2 

$ 250,000 - 499,999....D -3 
$ 500,000 - 749,999....d-• 

$750,000 - 999,999.d-5 

$ 1 Million or more ...d -6 


If $1 Million or more, 
approximate amount: 

$_ 05-28) 


8. What is your approximate total household net worth? (Please include all assets such as investments, cash value of 
insurance, value of your home(s), bank accounts, jewelry, autos, real estate, vested value in pension plans, and all other 
valuables owned by you and other household members, and deduct all liabilities.) 

Less than $ 50,000.d-i $150,000 - 299,999.d-4 $ 1 - 1.9 Million d-7 (29) 

$50,000-99,999.d-2 $ 300,000 - 499,999....d-5 $ 2 - 2.9 Million D-s 

$100,000-149,999....d-3 $ 500,000 - 999,999....HI-6 $ 3 Million or mored-9 

If $ 3 Million or more, approximate amount. $ _ (30-33) 


THANK YOU FOR YOUR HELP 


EZ1044 
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QUESTIONNAIRE 


THE WALL STREET JOURNAL. 

A Nationwide Survey of Our Subscribers 

(Please disregard the numbers alongside the answers. They are only to help us in data processing.) 


Which of the following sections of THE WALL STREET JOURNAL do you usually read or look 
through? (Please check all that apply.) 

6 ' y y First section. 

Second section (Marketplace). 

Third section (Money & Investing). 


V2 (6-2) 
Cl (7-1) 


through a typical is 


E WALL STREET JOURNAL? 


ABOUT ADVERTISING IN THE WALL STREET JOURNAL 

1. How often do you read or look at advertising that appears in THE WALL STREET JOURNAL? 

Regularly...O-i Often...0-2 Sometimes.0-3 Rarely...O-« Never 


IF "NEVER," PLEASE SKIP TO "ABOUT YOU AND YOUR BUSINESS OR PROFESSION" ON PAGE 2. 


2. For which of the following purposes do you read or look through advertising that appears in THE WALL 

STREET JOURNAL? Business/professional purposes only.O -l C27> 

Personal/household purposes only.0 -2 

Both business and personal purposes.O -3 

3. Which of the following actions, if any, have you ever taken as a result of an advertisement you saw in THE 
WALL STREET JOURNAL? (Please check all that apply.) 

(28) (29) 


Called a toll-free (800) number. 

Sent in a coupon. 

...... -1 

....HI -2 

Used/referred to information in a 
business meeting. 

.O -1 

Visited retailer/dealer/distributor. 

Responded to an investment offer. 

....0-3 

....0-4 

Referred information to a business 
associate/client. 

.0-2 

Purchased a product or service. 

Leased a product or service. 

Requested further information from 
the advertiser. 

....0-5 

....0-6 

....0.7 

Referred information to a friend/ 

Responded to advertising in some 
other wav. 

.0-4 


None of those listed.O -s 


4. For which of the product categories listed below has advertising in THE WALL STREET JOURNAL ever 
influenced your choice of a brand or supplier ... (a) for business/professional purposes, and ... (b) for 
personal/household purposes? (Please check all that apply for each purpose.) 

Advertising in 

THE WALL STREET JOURNAL 
has influenced choice pf brand/supplier ... 

For business/ For personal/ 

professional household 


Airlines.O -i 

Hotels/motels.□ -2 

Banking.O 3 

Insurance.ID -4 

Investments.O s 

Professional services.O -6 

(31) 

Computers & peripherals.Cl -l 

Computer software.O -2 

Automobiles for purchase/lease.Cl -3 

Apparel, footwear, accessories.D -4 

Watches, jewelry.0 -5 

Telecommunications products/services.O -6 

None of those listed.O -o 


(32) 

□ -i 

□ -2 

□ -3 

□ -4 

□ -S 

□ -6 

□ -1 

□ ■2 

□ -3 

□ -4 

□ -5 

□ -* 
O-o 
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5. Which of the following classified advertising sections in THE WALL STREET JOURNAL do you ever 
read or look through? (Please check all that apply.) 


ci 


Positions Available (employment).O -l 

Computers/Business Equipment.Cl -2 

Distinctive Properties and Estates C -3 

None of these/do not read ■ 


Business Offerings (franchises).□ -4 (34) 

Office Space.□ -s 

Real Estate Corner.□ -6 

Other classified advertising.□ -7 

led advertising.□ -o 


6. Have you or any members of your household ever placed or responded to a classified advertisement in THE 
WALL STREET JOURNAL? (Please check all that apply.) 


Yes, placed a classified ad.□ -i <35> 

Yes, responded to a classified ad.□ -2 

No, neither placed nor responded to a classified ad.□ -3 


ABOUT YOU AND YOUR BUSINESS OR PROFESSION 


1. What is the nature of your employer's primary business? If you do not work for an employer, please give 
your professional or occupational status. (Please be specific: e.g., manufacturing steel pipe and tubes, fabricating 
rubber products, wholesale frozen foods, women's ready-to-wear store, electrical engineering firm, law firm, dentist, 
student, homemaker, retired, Hiring from investments, etc.) 


IF YOU INDICATED YOU ARE A HOMEMAKER, STUDENT, RETIRED OR LIVING FROM 
INVESTMENTS, PLEASE SKIP TO "ABOUT INVESTMENTS/ASSETS" ON PAGE 5. 


2. What is your title or position? (Please be specific: e.g., partner, vice president-finance, manager of assembly division, 
sales manager, salesman, high school teacher, doctor-internist, attorney, etc.) 


3. Which of the following functions are within your area of responsibility? (Please check all functions in which you 
engage, including those in which you make decisions, recommendations or suggestions as well as those in which you 
authorize or approve actions.) 


Sales, marketing, distribution.C -l 

Production, plant operations.C -2 

Insurance, risk management.C -3 

Purchasing.C -4 

Advertising, communications.C -s 

Research and development.C -6 

Engineering, design.C -7 

Legal.C -8 

OS) 

Medical.C -l 

Personnel.C -2 

Transportation, freight.C -3 

Data processing, MIS.O -4 

Office automation.HI -5 


Corporate development/planning: 

Domestic.□ -i 

International.□ -2 

Finance: 

Investments, securities.□ .3 

Other (accounting, control, etc.).□ -4 

Relations with financial community (with 
analysts, investment bankers, etc.).□ -5 

International sales/marketing.£3^ 

International production/distribution.□ .7 

International financial activities.□ -a 

Administration & management.□ .9 
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C2 

6. How many employees are there in your entire corporation or firm - that is, the total number of employees 

including all plants, divisions, branches and subsidiaries throughout the world? (If you are not sure, please give 

your best estimate.) 



Less than 25.0 -i 250 - 499. 

..0-5 5,000-9,999. 

..0-9 (30, 

25 - 49.0-2 500 - 999. 

..0-6 10,000 or more. 

..□-0 

50 - 99.0-3 1,000 - 2,499... 

..0-7 


100 - 249.0-4 2300 - 4,999... 

..0-8 


7. Please estimate the gross sales or revenues for 1990 of your company or organization, including all plants, 

divisions, branches and subsidiaries throughout the world. 



Less than $ 1 Million....O -1 

$100 - 499 Million. 

...□-4 on 

$1 -9 Million.0-2 

$ 500 - 999 Million. 

...□-5 

$ 10 - 99 Million.0 -3 

$ 1 Billion or more. 

...□ -6 

8a. Where is the head office of your company located? 


(32-33=Z) 

United States.□ -1 

Middle East/Africa. 

...□-4 (34) 

Canada.□ -2 

Pacific Rim/Asia. 

...□-5 

Europe.O -3 

Latin America. 

..0-6 

Other (Please specify) 


..□-7 

b. Does your company or firm conduct business outside the U.S.? . 

.Yes....O -1 No . 

..□-2 (35) 

IF "NO," PLEASE SKIP TO QUESTION 8E BELOW. 



c. In which of the following areas does your company or firm conduct business? (Please check all that apply.) 

Canada.O -1 

Pacific Rim/Asia. 

...□-4 (36) 

Europe.O -2 

Latin America. 

...□ -5 

Middle East/Africa...O -3 

Other areas outside the U.S 

...□ -6 

d. Are you involved in the policy or operations of such business 



for your company or organization outside the U.S.? . 

.Yes....O -1 No. 

.0-2 (37) 

e. Does your company or firm plan to increase its activity or begin conducting business outside the U.S. in the 

next few years? 



Yes, plan to increase activity outside the U.S. 

...□ -1 (38) 

Yes, plan to begin conducting business outside the U.S. 

...□-2 

No, do not plan to increase activity ( 

3r begin conducting 


business outside the U.S. in the next few years. 

-.0-3 

9a. Do you manage or influence the flow of any funds (such as insurance company portfolios, trust, pension or 

mutual funds, stock portfolios, etc.) for your company or any other organization? 

09-49= Z) 


Yes....O-i No... 

...□-2 (50) 

b. If "Yes," what would you estimate the total value of such funds to be? 



Less than $ 100,000.HI -1 

$10-99 Million. 

..n-5 el. 

$100,000 - 499,999.HI-2 

$ 100 - 499 Million. 

...□ .6 

$500,000 - 999,999.0-3 

$ 500 - 999 Million. 

...□ -7 

$ 1 - 9 Million.O -4 

$ 1 Billion or more. 

...□ 8 

If $ 1 Billion or more, approximate amount.... $ 

(52-55) 
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4. Please indicate in what ways, if any, you are involved 

in the acquisition of each of the following 

C2 

products or services in the course of your work. 


(17-22-Z) 


For each item with which you an 

e involved. 


please check the appropriate box(es)- 


Suggest or recommend. 

Approve 


evaluate or 



select suppliers. 

authorize 


write specifications 

acauisition 


(23) 

(26) 

Accounting services. 

.D -i 

□ -1 

Advertising: 



Ad agency. 

.0-2 

□ -2 

Ad media. 

.0-3 

□ -3 

Banking services: 



Domestic. 

.O -4 

□ -4 



□ -5 

Convention or meeting sites/services. 

.0-6 

□ -6 

Engineering services. 

.0-7 

.£] 4 

□ -7 

□ -8 

Financial services: 

(24) 

(27) 

Investment banking. 

.o -1 

□ -1 

Pension fund management. 

.0-2 

n-2 

Brokerage services. 

.O -3 

□ -3 

Cash management services 

.0-4 

...£] .5 

□ -4 

□ -5 

Freight or transportation services: 



Air express: Letter/small package. 

.O -6 

□ -6 

Air freight. 

.0-7 

□ -7 

Rail, truck or steamship freight. 

.0-8 

□ -8 

Import/export services. 

.0-9 

□ -9 

Insurance services: 

(25) 

(28, 

Property^asualty. 

.^ 

□ _ 2 

Corporate liability. 

...! o -3 

□ -3 

Legal services. 

.0-5 

□ -5 

Real estate, plant sites, office space. 

.0-7 

□ -7 

Temporary employee services. 

.O -8 

□ -8 

Travel services for executives, employees. 

.O -9 

□ -9 

None of those listed. 

.O -0 

□ 4) 

5. Whether or not it is a part of your actual job title, do you function in any of the following capacities within 

your company or any of its divisions or subsidiaries? (Please check all that apply.) 


Chief executive officer.-1 

Chief investment officer. 

□ -5 (29) 

Chief operating officer.O -2 

Chief marketing officer. 

.□ -6 

Chief financial officer.£] -3 

Chief planning officer. 

.□ .7 

Chief information officer.HI -4 




None of these. 

.0-8 
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QUESTIONNAIRE 


ABOUT INVESTMENTS/ASSETS (May we remind you that all answers are confidential.) 


Page 5 


owner, partner or investor in a business or franchise other than your primary business or source of 

,t? Yes.H-i No..□ -2 (S 

other members of your household now own? 


Which of the following types of investments/assets do you 
(Please check all that apply.) 


Cash management accounts.0 -i 

Asset management accounts.HI -2 

Savings accounts.H -3 

Certificates of deposit.□ -4 

Unit investment trusts.□ 5 

Real estate investment trusts.HI -6 

Commercial papier (e.g., bankers 
acceptances, accounts receivable).H -7 

Life insurance annuities.H -8 

Tax shelters: (to) 

Limited partnership (any kind).H -t 

Other tax shelters.H -2 

Retirement accounts: 

Individual Retirement Account (IRA) ..H -3 

Keogh account.H -* 

Simplified Employee Pension (SEP) 

account.H -5 

401 (K) account.H -6 

Profit sharing account.H -7 


Tangible assets (excluding 
primary residence): 

Undeveloped land.H -t 

Commercial real estate.H -2 

Income producing residential 
real estate.H -3 

Antiques, fine art, collectibles.H -4 

Coins, medallions.H -s 

Gold, silver, other precious 
metals.H-6 

Futures: <«) 

Stock index futures.H -i 

Financial futures (e.g., currency 

futures).H -2 

Other futures (e.g., commodity 
futures).□ -3 

Options: 

Individual stock options.H a 

Financial options (e.g., stock index 

currency options).H -5 

Other options (e.g., commodity 
options).:.□ -6 

None of those listed.H -o 


For each type of investment listed below, please indicate in the first column if you or other members of your 
household now own it, and in the second column, please give the combined current total value of your 
holdings and those of other household members. (If you are unsure of the current value, please give your best 
estimate.) 

Self or other 
household member 


now owns 


Approximate total 
current value of 
this type pf hplding 


Stock in company work(ed) for... 


Stock in other companies. 

Bonds (any type). 

.H -2 

.H-3 

U.S. Government securities. 

.H-4 

Money market funds. 

.H -s 

Load mutual funds. 

.H-6 

No load mutual funds. 

.H -7 


(30-33) 

(34-37) 

(38-41) 


d. What is the approximate total value of the assets/investments listed in Q.la, Q.lb and Q.lc now held by you 
or other members of your household? (Please combine all such holdings in Q's la, lb and lc to arrive at this 
figure. Do not include any types of assets/investments other than these.) 


Less than $ 10,OOO....H -t 

$ 10,000 - 24,999.□ -2 

$25,000 - 49,999.H-3 


$ 50,000 - 99,999.H -4 

$ 100,000 - 249,999....H-s 
$ 250,000 - 499,999....H -6 


$500,000 - 999,999.H-7 < 

$1-1.9 Million.H-8 

$ 2 Million or more....H -9 


If $ 2 Million or more, approximate amount... 
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2. About how many buy and sell transactions were made for your personal account(s) during the past C3 

12 months? (Please count each buy or sell order as a separate transaction. Include all stock, commodity (47-z> 

or bond transactions.) 



1-4.H-i 10-24. 

• H -3 

50 - 99.H-s (4» 

5-9.H -2 25-49. 

• H -4 

100 or more.H-s 



None.H -o 

ABOUT YOUR HOME(S) 


C5 (7-5) 

la. Do you or members of your household own or rent your main residence or a seasonal or weekend home? (If 

you have more than one seasonal/weekend home, please answer for the one used most often.) 


Main 


Seasonal or 

Residence 


Weekend Home 

OwT» (“J ^ 

Own 

.H*i 



_n .9 


Have no seasonal/ 


weekend home .□ -3 

b. If "Own,” about how much do you think this residence would currently sell for, including the land that 

belongs to it? 



Main 


Seasonal or 

Residence 


Weekend Home 

(10) 


(15) 

Less than $ 50,000. JO -1 


H-i 

$50,000 - 74,999.H-2 


H-2 

$75,000 - 99,999.H-3 


H-3 

$100,000-149,999.H-4 


D -4 

$150,000-199,999.H-s 


H-s 

$200,000 - 299,999.H-6 


□ -6 

$300,000 - 399,999.H-7 


H-7 

$400,000 - 499,999.H-8 


H-8 

$500,000 - 999,999.H-9 


H-9 

$ 1 Million or more.H -o 


□ -0 

If $ 1 Million or more. 



approximate amount: .$ 


$ 

(11-14) 


(16-19) 

ABOUT YOU AND YOUR LIFE STYLE 



la. Which of the following leisure equipment is currently owned by you 

or other members of your household? 

(Please check all that apply.) 



b. Whether or not these items are currently owned, which of these are you or other members of your household 

likely to purchase in the next two years, either for the first time or as 

an addition or 

replacement? (Please check 

all that apply.) 

(a) 

(b) 


Currently 

Likely to purchase 


fiwn 

in Ihe ngxt two years 


a« 

CD 

Airplane.-. 

.H-i 

□ -1 

Camper or camper trailer. 

.H -2 

□ -2 

Home gym equipment. 

.H -3 

□ -3 

Motorcycle. 

..H -i 

□ -4 

Motor home. 

.H-5 

□ -S 

Power boat. 

.H-s 

□ -6 

Sail boat. 

.H -7 

□ -7 

Snowmobile. 

.H -8 

□ -8 

None of those listed. 

.H -o 

□ -0 


2a. Which of the following electronic products do you or other members of y 
(Please check all that apply.) 

b. Whether or not these products are currently owned, which of these are you or other members of youi 
household likely to purchase in the next two years, either for the first time or as an addition 
replacement? (Please check all that apply.) 


household currently own? 

years, either for the first time oi 
(a) 

Currently 


Compact disc player.□ -i 

Digital audio tape (DAT) player/recorder.H -2 

Other stereo components.□ -3 

Stereo package system.H -4 

Projection/giant screen TV.□ -s 

VCR (video cassette recorder).□ -6 

Video camera.H-7 


Desktop personal computer for the home.□ -3 

Laptop portable personal computer for the home...H -4 

Computer software for the home.H -5 

Computer printer/peripherals for the home.□ -6 


H-2 


Cellular car telephone. 

Telephone answering machine... 
Cordless telephone. 

None of those listed. 


Which of the following sports or fitness activities have you, yourself, participated in during the past 12 
months? (Please check all that apply.) 

Aerobics. 

Camping (overnight). 

Fishing - fresh water. 

Fishing - salt water. 

Golfing. 

Hiking/backpacking. 

Horseback riding. 

Hunting. 


(26) 

.Z-1 

, . . □ -2 

Racquet sports: 

(27) 

. □ 

.H-3 

Squash^ 3 ". 

ZZZZb-2 

.□ -1 

Tennis 

.H-3 

.H-s 

Snow skiing. 

.H -4 

.H -6 

"In -8 

Swimming. 

Weight training. 

.H-s 

.H-6 

.□ -9 

None of those listed .. 

H n 


To which of the following types of clubs do you or other members of your household belong? (Please check all 
that apply.) 

Country club.H-i Tennis club.H-s as) 

Golf club.H -2 University alumni club.□ -6 

Health/fitness club.H -3 Yacht club.H -7 

Hunting club.f" 


Which, if any, of the following ac 
(Please check all that apply.) 


None of those listed.H -o 

tivities have you personally been involved in during the past two years? 

Participated in charitable activities.H -l C 

Contacted a public official on an issue.H -2 

Contacted a media organization on an issue.H -3 

Participated in civic/community activities (e.g., school board, 

local committees).H -4 

Addressed a meeting or convention.H -s 

Participated in political activities, other than voting (e.g., raised 
funds, ran for office, supported issues or campaigns).H -4 

None of the above.H -o 


ABOUT YOU AND YOUR HOUSEHOLD (May we remind you that all answers are confidential and will 
be used only in combination with those of other subscribers to form a composite picture.) 


2. What is your age? 


Under 18 years.□ -l 

18-24.□ -2 

25 - 34.H-3 


3. What is the highest level of formal education you have attained to date? (Please check one box only.) 

High school or less.H -l Graduated from college.H -3 


Attended college.H -2 


Postgraduate study without degree.H -4 

Postgraduate di 


4a. What is your marital status? ... 


Married.H-l 

Single, never married.H -2 

b. If you are married, what is the employment status of y< 


r spouse? 

Works full-time. 

Works part-time. 

Not employed, but seeking a position.... 

Retired. 

Not employed. 

currently living in your household? (Please write in the 


Number of people 
living in your household 
(including yourself). 


13-17 


(13) 


6-12 


(15) 


Under 6 


6. Please check the box that best describes your total household income in 1990, before taxes. (Please include 
income from yourself and all other household members from all sources, such as wages, bonuses, profits, dividends, 
rentals, interest, etc.) 

(17) (18) 

Less than $ 15,000 □ -l $ 75,000 - 99,999.□ -i 

$ 15,000 - 24,999.□ -2 $ 100,000 - 249,999.□ -2 

$ 25,000 - 34,999.□ -3 $ 250,000 - 499,999.□ -3 If $ 1 Millionor more, 

$35,000 - 49,999.H-4 $ 500,000 - 749,999.H-4 approximate amount: 

$ 50,000 - 74,999.H -5 $ 750,000 - 999,999....H -s 

$ 1 Million or more ...H -6 $_ 09-22) 

7. How much of this amount was your own individual employment income in 1990, before taxes? (Please 
include all income related to your employment such as salary, bonuses, share of profits, etc., but do not include other 
types of income such as investment income, interest, rentals, etc. or income from other household members.) 

None.CTt) $75,000 - 99,999.Du 

Less than $ 15,000.□ -l $ 100,000 - 249,999....H -2 

$ 15,000 - 24,999.□ -2 $ 250,000 - 499,999....H -3 If $ 1 Million or more, 

$25,000 - 34,999.H-3 $ 500,000 - 749,999.H-4 approximate amount: 

$ 35,000 - 49,999.□ -4 $ 750,000 - 999,999....H -5 

$50,000 - 74,999.H-s $ 1 Million or more ..H -s $_ 05-28) 

8. What is your approximate total household net worth? (Please include all assets such as investments, cash value of 
insurance, value of your home(s), bank accounts, jewelry, autos, real estate, vested value in pension plans, and all other 
valuables owned by you and other household members, and deduct all liabilities.) 

Less than $ 50,000.H-l $150,000 - 299,999.H-4 $ 1 -1.9 Million. D-7 a» 

$50,000-99,999.H-2 $ 300,000 - 499,999....H-5 $ 2 - 2.9 Million.H -8 

$ 100,000-149,999...H-3 $ 500,000 - 999,999....H a, $3 Million or more.□ -s 

If $ 3 Million or more, approximate amount. $ _ (30-33) 

THANK YOU FOR YOUR HELP EZ1044 


76 

































































































































QUESTIONNAIRE 


THE WALL STREET JOURNAL. 


A Nationwide Survey of Our Subscribers 

(Please disregard the numbers alongside the answers. They are only to help us in data processing.) 

1. Which of the following sections of THE WALL STREET JOURNAL do you usually read or look 
through? (Please check all that apply.) 

First section.□ -i 

Second section (Marketplace).HI -2 

Third section (Money & Investing)..□ -3 


(6-3) 

(7-1) 


Considering all the times you pick it up, how much time, in total, do you spend reading or looking through a 
typical issue of THE WALL STREET JOURNAL? 

Hours Minutes (9-12- z> 

(Please write in number of hours, 

minutes, or hours and minutes) . . : _ 


ABOUT OTHER PUBLICATIONS/MEDIA 




1. Which of the following publications do you receive by subscription and which do you regularly buy (at least 
3 out of 4 issues) at a newsstand, vending machine or other retail outlet? (Please check all that apply.) 


Receive by 
Subscription 


Barron's.ID -1 

Business Week.£3 .2 

The Economist.£] -3 

Financial Times.04 

Financial World.£3.5 

Forbes.JZl -6 

Fortune.JD-7 

Inc.£3 -8 

Institutional Investor.£3 -» 

Investor’s Daily.£3 .1 

Money.£3 -2 

Newsweek.£3.3 

The New Yorker.£3 -4 

The New York Times: Daily Edition.O -5 

The New York Times: Sunday Edition.0-6 


Regularly Buy 
Retail Outlet 

(39) 

□ -1 
□ -2 

□ -3 

□ -4 

□ -S 

□ -6 

□ -7 

□ -8 

□ -9 

□ -1 
□ -2 

□ -3 

□ 4 

□ -5 

□ -6 


Smithsonian.0-7 D-7 

Sports Illustrated.O -8 □ -s 

Time.0-9 D-9 


U.S.News & World Report.O -1 □ 1 

USA Today.O -2 □ .2 

Trade publications in my industry.O -3 □ -3 

None of these.O -4 □ -4 


2. Besides THE WALL STREET JOURNAL, which of the following do you rely on for business and financial 
information? (Please check all that apply.) 


Cable/Pay TV.O -i (42) 

Electronic information retrieval services 

(e.g., Dow Jones News Retrieval, The Source, Lexis/Nexis).O -2 

National newspaper (other than THE WALL STREET JOURNAL) .O -3 

Local newspaper.£3 -4 

Network TV. £3 -5 

Public TV.0-6 

Radio.£3-7 

None of these.O41 
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ABOUT YOU AND YOUR BUSINESS OR PROFESSION C2 a 

1. What is the nature of your employer's primary business? If you do not work for an employer, please give 
your professional or occupational status. (Please be specific: e.g., manufacturing steel pipe and tubes, fabricating 
rubber products, wholesale frozen foods, women s ready-to-wear store, electrical engineering firm, law firm, dentist, 
student, homemaker, retired, living from investments, etc.) 


IF YOU INDICATED YOU ARE A HOMEMAKER, STUDENT, RETIRED OR LIVING FROM 
INVESTMENTS, PLEASE SKIP TO "ABOUT INVESTMENTS/ASSETS” ON PAGE 4. 

2. What is your title or position? (Please be specific: e.g., partner, vice president-finance, manager of assembly division, 
sales manager, salesman, high school teacher, doctor-internist, attorney, etc.) 


3. Which of the following functions are within your area of responsibility? (Please check all functions in which you 
engage, including those in which you make decisions, recommendations or suggestions as well as those in which you 
authorize or approve actions.) 


Sales, marketing, distribution... 
Production, plant operations.... 

...O-i 

...0-2 

Corporate development/planning: 
Domestic. 

...O -1 

Insurance, risk management. 

...0-3 

International. 

.□ -2 

Purchasing. 

Advertising, communications... 

...0-4 

...0-5 

Finance: 

Investments, securities. 

...0-3 

Research and development. 

...0-6 

Other (accounting, control, etc.). 

.0 4 

Engineering, design. 

...0-7 

...0-8 

(15) 

Relations with financial community (with 
analysts, investment bankers, etc.). 

.0-5 

Medical. 

Personnel. 

...0-1 

...0-2 

International sales/marketing. 

.0-6 

Transportation, freight. 

...O -3 

International production/distribution. 

International financial activities. 

.D -7 

Data processing, MIS. 

...0-4 

.□ -8 

Office automation. 

...0-5 

Administration & management. 

,...0-9 


4. Whether or not it is a part of your actual job title, do you function in any of the following capacities 

within your company or any of its divisions or subsidiaries? (Please check all that apply.) (17-28-Z) 


Chief executive officer.£3 -1 

Chief operating officer.£3 -2 

Chief financial officer.£3 -3 

Chief information officer ...£3 -4 


Chief investment officer -5 

Chief marketing officer.□ -6 

Chief planning officer.□ -7 

None of these.HI -8 


5. How many employees are there in your entire corporation or firm - that is, the total number of employees 
including all plants, divisions, branches and subsidiaries throughout the world? (If you are not sure, please give 
your best estimate.) 


Less than 25.JD -1 

25-49.0-2 

50-99.0-3 

100 - 249.□ -4 


250 - 499.0 -s 

500 - 999.0 -6 

1,000-2,499.0-7 

2,500-4,999.0-8 


5,000 - 9,999 .0-9 o® 

10,000 or more.O-o 


6. Please estimate the gross sales or revenues for 1990 of your company or organization, including all plants, 
divisions, branches and subsidiaries throughout the world. 


Less than $ 1 Million.O -1 

$1 - 9 Million.£3-2 

$10-99 Million.0 -3 


$ 100 -499 Million.0 -4 oi) 

$ 500 - 999 Million.£3-5 

$ 1 Billion or more.O -6 


Which of the following types of computers ... (a) do you, yourself, 
and ... (b) are used at work by people directly under your supervis 
under the appropriate columns Mow.) 


your supervision? (Please check all that apply 


Desktop personal computer. 

Laptop/portable personal computer.... 

Workstation. 

Minicomputer... 

Mainframe computer. 

None of the above. 

8a. Where is the head office of your company located? 

United States.□ -1 

Canada.□ -2 

Europe.□ -3 

Other (Please specify) _ 


(b) 

Used by 
people directly 
under your 
supervision 

(33) 

□ -1 


Middle East/Africa.£3-4 

Pacific Rim/Asia.HI -5 

Latin America.£3 -6 

_ □ -7 


b. Does your company or firm conduct business outside the U.S.? .Yes....O-i No..0-2 

IF "NO," PLEASE SKIP TO QUESTION 8E BELOW. 

c. In which of the following areas does your company or firm conduct business? (Please check all that apply.) 

Canada.□ -i Pacific Rim/Asia.O -4 


Eurof 


Middle East/Africa.O -3 

d. Are you involved in the policy or operations of such business 
for your company or organization outside the U.S.? . 


e. Does your company or firm plan to increase its activity or begin conducting business outside the U.S. in the 
next few years? 

Yes, plan to increase activity outside the U.S.£3 -1 (38) 

Yes, plan to begin conducting business outside the U.S..□ -2 

No, do not plan to increase activity or begin conducting 

business outside the U.S. in the next few years.£3 -3 

9. Do you serve on the board of directors of your company/organization?..Yes...£3 -1 No ....□ -2 (39) 

10. Do you serve on an executive, financial or management committee of your company/organization? 

Yes.£3-1 No.[3-2 (40> If "Yes," how many? _ (41-42) 

11. Do you serve on the board of directors of any other company/organization? 

Yes.£3 -1 No.£3 -2 (43) If 'Yes," how many? _ (4445) 

12. Do you serve as a consultant to any other company/organization? 

Yes.□ -1 No.□ -2 (46) If 'Yes," how many? _ (4748) 

13. Do you ever serve as an advisor or consultant 

to a government department or bureau? .Yes □ -1 No □ -2 (49> 


14a. Do you manage or influence the flow of any funds (such as insurance company portfolios, trust, pension or 
mutual funds, stock portfolios, etc.) for your company or any other organization? 

Yes.□ -1 No.□ -2 so) 

b. If 'Yes," what would you estimate the total value of such funds to be? 


Less than $ 100,000 
$100,000 - 499,999. 
$500,000 - 999,999. 

$1-9 Million. 

If $ 1 Billion or mor 


.£3 -1 $10-99 Million. 

.£3-2 $100 - 499 Million. 

.£3 -3 $ 500 - 999 Million. 

.£3 4 $ 1 Billion or more 

:, approximate amount.... $ _ 


..□-5 

..□-6 

..□-7 

..□-8 
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ABOUT INVESTMENTS/AS SETS (May we remind you that all answers are confidential.) 

C3 (7-3) 

la. Are you an owner, partner or investor in a business or 

franchise other than your primary business or source of 

employment? 


Yes.□ -1 No. 

-2 (8) 

b. Which of the following types of investments/assets do you or other members of your household noi 

v own? 

(Please check all that apply.) 




Cash management accounts. 

.£3-i 

Tangible assets (excluding 

(in 

Asset management accounts. 

.£3 -2 

primary residence): 

□ 1 

8 


Commercial real estate. 

..□-2 

Certificates of deposit. 

. D 4 

Income producing residential 


Unit investment trusts. 

.£3 -s 

real estate. 

..□-3 

Real estate investment trusts. 

. n 4 





Antiques, fine art, collectibles. 

..□4 

Commercial paper (e.g., bankers 


Coins, medallions. 

..□-5 

acceptances, accounts receivable) 

.£3 -7 

Gold, silver, other precious 




metals. 

..□4 

Life insurance annuities. 

.HU 





Futures: 

(12) 

Tax shelters: 

(10) 

Stock index futures. 

..□-1 

Limited partnership (any kind)... 

.0-1 

Financial futures (e.g., currency 


Other tax shelters. 

.D -2 

futures). 

..□-2 



Other futures (e.g., commodity 


Retirement accounts: 


futures). 

..□-3 

Individual Retirement Account ORA) ..£3 -3 



Keogh account. 

. n 4 

Options: 


Simplified Employee Pension (SEP) 

Individual stock options. 

..□4 

account. 

401 (K) <i00fitint 

.Hl-s 

JO-6 

Financial options (e.g., stock index 

.£3-5 

Profit sharing account. 

.£3-7 

Other options (e.g., commodity 




options). 

..□-6 



None of those listed. 

..□-0 

c. For each type of investment listed below, please indicate in the first column if you or other members of your 

household now own it, and in the second column, please give the combined current total value of your 

holdings and those of other household members. (If you are unsure of the current value, please give youi 

- best 

estimate.) 






Self or other Approximate total 




household member current value of 




now owns this type of holding 


Stock in company work(ed) for.. 


.£3-1 $ 

(14-17) 

Stock in other companies. 


.£3-2 $ 

(18-21) 

Bonds (any type). 


.£3-3 $ 

(22-25) 

U.S. Government securities.. 


.£34 $ 

(26-29) 

Money market funds. 


.£3-5 $ 

(30-33) 

Load mutual funds. 


.£3 -6 $ 


No load mutual funds. 


.£3 -7 $ 

0841) 

None of these. 


.£3-0 


d. What is the approximate total value of the assets/investments listed in Q.la, Q.lb and Q.lc now held by you 

or other members of your household? (Please combine all such holdings in Q's la, lb and lc to arrive at this 

figure. Do not include any types of assets/investments other than these.) 


Less than $10,000....£3-i 

$50,000-' 

J9,999.£34 $ 500,000 - 999,999.... 

.£3-7 (42) 

$10,000 - 24,999.£3-2 

$ 100,000 - 

249,999....£3 -5 $1-1.9 Million. 

.£3 -8 

$25,000 - 49,999.HJ-3 

$250,000- 

499,999....£3 -6 $ 2 Million or more... 

.0-9 

If $ 2 Million or more, approximate amount.$ 

(43-46) 
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QUESTIONN AIRE 


Page 5 


2. Which of the following types of mutual funds do you or other household members now own? o 

(Please check all that apply.) 

Aggressive growth funds....ID -1 International funds.JD a (47) 

Growth funds.ID -2 Tax-exempt funds..□ -7 

Growth and income funds.ID -3 Bond funds.ID -8 

Income funds.□ -4 Government securities funds.ID -9 

Balanced funds.D -5 Specialty/sector funds.ID -o 

Do not own any mutual funds.□ -x 


3. About how many buy and sell transactions were made for your personal account(s) during the past 12 
months? (Please count each buy or sell order as a separate transaction. Include all stock, commodity or bond 

1-4.D-i 10-24.ID-3 50-99.ID-s, 

5-9.ID-2 25-49. Da lOOormore.£U 




....ID-o 


4. How many full service and discount brokerage firms are you now using for your personal security 
investments? (Please write in a number or "0 ” for each type.) 


a. Number of full service brokerage firms now use... (49-50) 

b. Number of discount brokerage firms now use... (51-52) 


Which of the following do you currently use to advise you oi 
that apply.) 

Investment advisory service... 
Financial planner/consultant 
CPA, accountant. 


i your personal investments? (Please check all 


.□-l Attorney.ID-4 

-2 Private banker.ID -5 

-3 None of these.ID a 


6. On which, if any, of the following U.S. exchanges/systems have you or other members of your household 
made transactions during the past 12 months? (Please check all that apply.) 


New York Stock Exchange (NYSE).JD -l 

American Stock Exchange (AMEX).ID -2 

NASDAQ.Da 

Regional stock exchanges (Boston, 

Pacific, Philadelphia, etc.).ID -4 

Commodity Exchange (COMEX).JD -5 


XilM-IiaUgC .. O 

New York Futures Exchange (NYFE).JD -6 

7. Do you currently 


Chicago Board of Trade.ID -7 64) 

Chicago Board of Options 

Exchange (CBOE).ID -« 

Chicago Mercantile Exchange.□ -9 

Other U.S. futures/commodities 

exchanges.□ -0 

Don't know, broker handles.□ -x 

None of these.ID -y 


own stock or ADRs in foreign (non-U.S.) companies? (Please check all that apply.) 


ABOUT CREDIT CARDS 


Yes, own foreign stock/ADRs in: 

Asian companies.□ -1 65) 

European companies.□ -2 

Other foreign companies.ID -3 

No, do not own stock/ADRs in any 
foreign companies.ID -4 


C6 (7-4) 


Which of the credit cards listed below do you, yourself, currently have? (Please check all that apply — include 
corporate and household accounts on which you have charge privileges as well as those with which you nave a personal 
account.) 


m 

American Express: Green Card.□ -l 

Gold/Platinum Card ...□ -2 
Optima Card.□ -3 

AT&T Universal Credit Card.□ -4 

Carte Blanche. ID -s 

Diner's Club.□ a 

Discover Card.ID -7 

MasterCard: Regular Card.ID -8 

Preferred (Gold) Card.□ -9 


(9) 

VISA: Regular (Classic) Card.□ -1 

Premier (Gold) Card.□ -2 

Airline Travel Card..□ -3 

Other airline credit card..□ -4 

Auto rental card.ID -s 

Gasoline credit card.ID a 

Hotel/motel credit card.ID -7 

Telephone card (other than 

AT&T Universal).□ -8 

None of those listed.ID -0 
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ABOUT AIRLINE TRAVEL C6 


1. During the past 12 months, how many times have you flown by commercial airline ... (a) to destinations 
within the 48 contiguous states (excluding Alaska and Hawaii)... and ... (b) to destinations outside the 
contiguous 48 states (including Alaska and Hawaii)... for each purpose listed below? (Please count each round 
tripos one time; if none, please write in ”0’ on the appropriate lines.) 


Purpose of trip 


Number of Round Trips in Past 12 Months 
_ to Destinations- _ 

(a) (b) 

Within the Outside the 

48 Contiguous 48 Contiguous 

States States 


For business reasons only. oo-n> <i8-i9) 

For vacation/personal reasons only... 02-13) <20-21) 

For business and vacation/personal 

reasons combined in the same trip.. 04-i5) (22-23) 


2. Do you belong to any airline frequent flyer program(s)? 


Yes.□ -i No ..... 0-2 (2« 


ABOUT HOTEL/MOTEL STAYS 


1. During the past 12 months, how many nights, in total, have you spent in a hotel or motel... (a) within the 48 
contiguous states (excluding Alaska and Hawaii)... and ... (b) outside the contiguous 48 states (including 
Alaska and Hawaii)... for each purpose listed below? (Please count each night of a hotel/motel stay 
separately; if none, please write in "0" on the appropriate lines.) 

Number of Nights in Hotel/Motel 
_in Past 12 Months ...._ 

(a) (b) 

Within the Outside the 

48 Contiguous 48 Contiguous 

Purpose of stay States States 


For business reasons only. 

For vacation/personal reasons only. 

For business and vacation/personal 
reasons combined in the same stay. 


Total Nights. 


(33-34) 


(41-42) 


2. Do you belong to any hotel frequent guest programs? 


Yes.□ -i 


NO.□ -2 (43) 


ABOUT CAR RENTALS 

1. During the past 12 months, how many times have you rented a car for each purpose listed below? (If none, 
please write in "0" on the appropriate lines.) 

Number of Car Rentals 

Purpose of rental in Past 12 Months .... 

For business reasons only... (44-45) 

For vacation/personal reasons only.. (46-47) 

For business and vacation/personal 

reasons combined in the same rental(4M9) 

Total Car Rentals.. (50-si) 


ABOUT TRAVELER'S CHECKS 
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C6 


1. What is the approximate total value of traveler's checks that you purchased in the past 12 months? 


None/did not purchase.JD-i $1,000-1,999.ID-6 (52) 

Less than $100.0-2 $2,000-2,999.0 -7 

$100-249.0-3 $3,000-3,999.0-8 

$250-499.0-4 $4,000-4,999.0-9 

$500-999.0-s $ 5,000 or more.O-o 


ABOUT CRUISE TRAVEL 


1. In the past three years, have you taken any travel or pleasure cruises of the durations listed below? (Please 
include only regularly scheduled cruises on commercial vessels involving an overnight stay; do not include charters or 
cruises on private yachts. Check all durations that apply.) 

Took cruise(s) of: Less than 3 days duration..O-1 8-14 days.0-4 <S3> 

(Please check all that apply.) 3-4 days.O -2 15 - 21 days..□ -s 

5-7 days.O -3 Longer than 21 days.O -6 

None of these/no cruises in past 3 years.O -7 

ABOUT INSURANCE 


la. Which, if any, of the following types of insurance do you or other members of your household now have? 


(Please check all that apply.) 

Auto.O -1 (54) 

Property.0-2 

Life, other than group coverage.O -3 

Health, other than group coverage.O -4 

Disability, other than group coverage.JD -s 

None of those listed.ID a 


b. If now have any of the types of insurance listed above, was the insurance obtained from an agent or directly 
from the insurance carrier - at retail outlets, at financial institutions, by mail or phone, etc.? (Please check all 
that apply.) 

_How obtained_ 

From an Purchased 

agent 

Auto.ID -1 

Property.ID -2 

Life, other than group coverage.JD -3 

Health, other than group coverage.JD -4 

Disability, other than group coverage.ID -5 

IF YOU OR OTHER HOUSEHOLD MEMBERS DO NOT HAVE ANY LIFE INSURANCE, OTHER THAN 
GROUP COVERAGE, PLEASE SKIP TO "ABOUT YOU AND YOUR HOUSEHOLD" ON THE NEXT 
PAGE. 

2. Which of the following types of life insurance, other than group coverage, do you and other members of 
your household now have? (Please check all that apply.) 


Whole life.JD-i Universal life.ID-s (57) 

Term life.JD -2 Variable life.ID -6 

Single premium life.JD -3 Variable universal life.JD -7 

Flexible premium life.ID a Other life insurance.□ -8 


3. What is the approximate total face value of all life insurance, other than group coverage, currently held by 
you and other household members? 


directly 

(56) 

□ -1 
□ -2 

□ -3 

□ -4 

□ -S 


Less than $ 20,OOO...JD -1 

$20,000 - 29,999.JD-2 

$30,000 - 49,999.JD-3 

$50,000-69,999.0-4 


$ 70,000 - 99,999....... JD-s 

$100,000- 149,999 ..XU 
$150,000-199,999 ...0-7 
$ 200,000 - 249,999 ...JD -8 


$250,000 - 349,999.JD-» (58) 

$350,000 - 499,999.JD-o 

$500,000 - 999,999.□-« 

$ 1 Million or more...JD -y 


If $ 1 Million or more, approximate total value. $ 


59-62) 


(Please turn page) 
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ABOUT YOU AND YOUR HOUSEHOLD (May we remind you that all answers are confidential and will 

be used only in combination with those of other subscribers to form a composite picture.) C7 (7-7) 


1. Are you a man or a woman?.Man JD-i Woman □ -2 (8) 

2. What is your age? Under 18 years.ID-i 35 - 44.CU 55 - 64.ID-7 (9) 

18-24.□ -2 45 - 49.ID-s 65 or more.ID-8 

25 - 34.ID-3 50 - 54.0-6 

3. What is the highest level of formal education you have attained to date? (Please check one box only.) 

High school or less ID -1 Graduated from college.□ -3 (io> 

Attended college.ID -2 Postgraduate study without degree □ -4 

Postgraduate degree.□ -s 

4a. What is your marital status?. Married.ID-i Divorced or separated.(D-3 (in 

Single, never married.JD -2 Widowed.□ -4 

b. If you are married, what is the employment status of your spouse? 

Works full-time.□ -1 (i2> 

Works part-time.ID -2 

Not employed, but seeking a position ...□ -3 

Retired.□ -4 

Not employed.□ -s 


Please check the box that best describes your total household income in 1990, before taxes. (13-16-z) 

(Please include income from yourself and all other household members from all sources, such as wages, 
bonuses, profits, dividends, rentals, interest, etc.) 

(17) (18) 


Less than $15,000.. 

...□-1 

$75,000 - 99,999.JD-i 


$15,000 - 24,999. 

...□-2 

$ 100,000-249,999....0-2 


$25,000-34,999. 

...□-3 

$ 250,000 - 499,999....JD -3 

If $ 1 Million or more. 

$35,000 - 49,999. 

..ID -4 

$ 500,000 - 749,999....JD -4 

approximate amount: 

$50,000 - 74,999..... 

...□-5 

$750,000 - 999,999....JD-s 
$ 1 Million or more ..JD -6 

$ 


6 . 


How much of this amount was your own individual employment income in 1990, before taxes? (Please 
include all income related to your employment such as salary, bonuses,.share of profits, etc., but do not include other 
types of income such as investment income, interest, rentals, etc. or income from other household members.) 


(23) 

None.□ -0 

Less than $15,000.ID-i 

$15,000 - 24,999.ID-2 

$25,000 - 34,999.D-3 

$35,000 - 49,999.ID-4 

$50,000 - 74,999.ID-s 


(24) 

$75,000 - 99,999.JD-i 

$100,000 - 249,999....D -2 
$ 250,000-499,999....0-3 
$ 500,000-749,999....0-4 
$ 750,000 - 999,999....JD-s 
$ 1 Million or more ..JD a 


If $1 Million or more, 
approximate amount: 

$__ (25-28) 


7. What is your approximate total household net worth? (Please include all assets such as investments, cash value of 
insurance, value of your home(s), bank accounts, jewelry, autos, real estate, vested value in pension plans, and all other 
valuables owned by you and other household members, and deduct all liabilities.) 

Less than$50,000.ID-i $150,000 - 299,999....JD-4 $ 1 - 1.9 Million.JD-7 <29> 

$50,000 - 99,999.ID-2 $ 300,000 - 499,999....JD-5 $2 -2.9 Million.JD-e 

$100,000-149,999 ....□-3 $ 500,000 - 999,999....JD -6 $3 Million or more JD-s 

If $ 3 Million or more, approximate amount. $ _ (30-33) 


THANK YOU FOR YOUR HELP 


EZ1044 


78 





























































































































































LETTER OF CERTIFICATION 


Erdos & Morgan 

M3 

October 1, 1991 


To Whom It May Concern: 

In February of 1991, Erdos and Morgan/MPG was retained by The Wall Street Journal to 
conduct a survey of its U.S. subscribers. In addition, E&M/MPG was commissioned to consult 
on questionnaire construction and to tabulate the data in parallel studies for The Asian Wall 
Street Journal and The Wall Street Journal Europe. 

Following specifications set up by E&M/MPG, a systematic (Nth name) sample of 9,000 
subscribers was drawn from the paid U.S. subscribers of The Wall Street Journal. In order to 
be able to report on low incidence regional editions, oversamples totaling 3,719 subscribers 
were drawn systematically for these regions. 

Three eight-page versions of the questionnaire were developed for the U.S. study. An 
advance postcard was sent out on March 25, 1991, and the questionnaire mailing went out 
on March 29, 1991 with every third sample member receiving a different questionnaire 
version. A cover letter, stamped reply envelope and $ 1.00, as a token of appreciation, were 
included with the survey mailing. A follow-up mailing to non-respondents was sent out on 
May 13, 1991. The U.S. survey was closed on June 5, 1991. 

Similar studies were conducted among The Asian Wall Street Journal subscribers (by Frank 
Small & Associates) and The Wall Street Journal Europe (by Research Services Limited). 
Two questionnaire versions were utilized in each study. 

The following table shows the mailing and response data for the three studies. 


LL& 



Total 

Total 

U.S. 

National 

sample 

Over- 

sample 

Europe 

Asia 

Gross mailing. 

... 16,719 

12,719 

9,000 

3,719 

2,000 

2,000 

Less undeliverables. 

.133 

54 

29 

25 

7 

72 

Net mailing. 

... 16,586 

12,665 

8,971 

3,694 

1,993 

1,928 

Total usable returns... 

... 10,112 

8,077 

5,738 

2,339 

1,050 

985 

Percent response. 

.61.0% 

63.8 % 

64.0 % 

63.3 % 

52.7 % 

51.1 


For each area, the above table shows the combined response for the multiple questionnaire 
versions used. 


Returns to the U.S. survey were received directly by Erdos and Morgan/MPG. For data 
processing operations, E&M/MPG received all replies from Asia and Europe in the form of 
completed questionnaires. 

The answers to all three surveys were tabulated by Erdos and Morgan/MPG using 
established research practices. 

Erdos and Morgan/MPG 



Frank Boone 
Executive Vice President 


Erdos & Morgan/MPG 
116 East 27th Street 
New York, NY 10016 
Tel: 212-685-9393 
Fax: 212-685-9629 


MPG International 
11-15 Betterton Street 
London, WC2H 9BP England 
Tel: 071-379-0344 
Fax: 071-379-0801 
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Fax: (203) 327-2922 

Washington, D.C. 

Tel: (202) 862-9243 
Fax: (202) 862-6675 


INTERNATIONAL 

From US dial 011 plus number 

Brussels, Belgium 

Tel: 32-2-741-12-11 
Telex: 22743 
Fax: 32-2-732-11-02 

London, England 

Tel: 44-71-334-0008 
Telex: 851 22504 
Fax: 44-71-583-4632 

Paris, France 

Tel: 33-1-42-96-96-44 
Telex: 842 213101 
Fax: 33-1-42-96-80-50 

Frankfurt, Germany 

Tel: 49-69-172681 
Telex: 841 414902 
Fax: 49-69-172687 


Hong Kong 

Tel: 852-573-7121 
Telex: 780 83828 
Fax: 852-834-5291 

Tokyo, Japan 

Tel: 81-33-292-4151 
Fax: 81-33-292-0448 

Singapore 

Tel: 65-223-6855 
Telex: 786 21232 
FAX: 65-225-5039 

San Francisco, CA USA 

Tel: (415)986-6886 
FAX: (415)956-2710 

New York, NY USA 

Tel: (212)808-6690 
Telex: 662 455 
Fax: (212)808-6945 


CLASSIFIED 

Atlanta, GA 

(404) 233-8741 
Fax: (404) 261-3915 

Boston, MA 

(617) 423-4600 
Fax: (617) 423-5934 

Chicago, IL 

(312) 750-4054 
Fax: (312) 750-4052 

Cleveland, OH 

(216) 241-5185 
Fax: (216) 574-9729 

Coral Gables, FL 

(305) 448-3236 
Fax: (305) 444-3667 

Dallas, TX 

(214) 631-7250 
Fax: (214) 631-2902 


(Denver) Englewood, CO 

(303) 643-4477 
Fax: (303)799-9465 

Detroit, Ml 

(313) 963-7800 
Fax: (313) 963-0362 

Houston, TX 

(713) 963-0881 
Fax: (713) 963-0187 

Los Angeles, CA 

(213) 658-6464 
Fax: (213) 658-3795/96 

Minneapolis, MN 

(612) 338-0531 
Fax: (612) 338-2093 

New York, NY 

(212) 808-6675/77 
Fax: (212) 808-6688/89 

Palo Alto, CA 

(415) 493-2800 
Fax: (415) 496-133 

Philadelphia, PA 

(215) 656-8267 
Fax: (215) 963-1167 

St. Louis, MO 

(314) 621-3389 
Fax: (314) 621-1082 

(Seattle) Federal Way, WA 

(206) 661-8883 
Fax: (206) 661-8886 

Silver Spring, MD 

(301)622-2900 
Fax: (301) 622-9612 


or 1 -800-FONE-WSJ 



